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More  Than  1,000  - 
Out  of  1,081 

A  Reminding  Message  Addressed  to 

The  Business  Executive 


i  '  7  9  ■  10. M 


ffT  jOAlE  is  creation — in  a  iiorld  of 
threat  and  trial  the  creation  of 

refuge. 

"Home  is  assertion — assertion  of  per¬ 
manence  in  the  midst  of  Man’s  imper¬ 
manence. 

"Home  is  not  alone  the  habitation — 
but  the  feelings  men  and  women  put 
around  it  as  well. 

"Hauntingly,  for  centuries,  the  emo¬ 
tion  of  home  has  associated  itself  in  our 
hearts  with  nightfall. 


"Ballads,  poetry,  books  and  drama 
are  rich  in  the  symbols  of  Man's  return 
to  home  at  the  day’s  end.  The  hunter 
from  the  woods.  The  farmer  from  the 
fields.  The  workman  from  the  shop. 
The  executive  from  the  office. 

"Home-going  is,  in  spirit,  a  cere¬ 
monial,  humble  though  it  may  be.  Each 
day  has  this  moment  pitched  in  the 
grateful  sense  that  all  living  under  that 
one  roof  are  meeting  together  once 


From  "HOMEWARD’ 


^ND,  at  the  home-going  hour 
xL  — with  the  home-going  people 
— appears  the  evening  newspaper, 
the  home  -  going  and  home  -  wel¬ 
comed  newspaper. 

It  may  be  carrier  delivered.  It 
may  be  brought  by  a  member  of  the 
family.  But  whoever  the  bringer, 
the  evening  newspaper  is  expected 
— and  with  something  of  that  same 
expectation  which  welcomes  the 
human,  home-going  being. 

In  the  United  States  there  are 
1,429  cities  and  towns  in  which  one 
or  more  daily  newspapers  are  pub¬ 
lished. 

In  1,081  of  these  centers  only  one 
daily  newspaper  is  published. 

And  of  these  1,081  newspapers 
1,019  are  evening  netvs papers. 

These  are  significant  figures. 

Briefly  and  with  finality  they  tell 
a  story — the  story  of  how  faithfully 
the  newspaper  as  a  mass  necessity 
obeys  the  reading  habits  of  a  na¬ 
tion.  The  home  sets  the  custom: 
the  newspaper  responds  with  its 


time  of  issue.  The  home  says  eve¬ 
ning:  preponderantly  the  newspa¬ 
pers  of  America  are  evening  news¬ 
papers. 

In  the  important  Chicago  market 
the  newspaper  of  first  importance 
is  an  EVENING  and  FAMILY 
newspaper. 

It  is  the  preferred  family  news¬ 
paper  of  the  skilled,  higher  wage 
industrial  worker. 

It  is  the  preferred  family  news¬ 
paper  of  the  better  paid  and  pro¬ 
gressing  office  employee. 

It  is  the  preferred  family  news¬ 
paper  of  the  professional  man. 


It  is  the  preferred  family  news¬ 
paper  of  business  management. 

The  name  of  this  newspaper  is 
The  Chicago  Daily  News.  The 
friends  of  this  newspaper  are  a 
reader  -  community  of  1,250,000 
eager-minded  people. 

They  read  The  Daily  News  at 
home — at  night — at  leisure.  They 
invest  more  reading  time  in  The 
Daily  News.  And,  having  the 
means  to  buy  and  the  need  to  buy 
to  maintain  their  ambitious  stand¬ 
ard  of  living,  they  are,  as  a  group, 
one  of  the  most  desirable  markets 
in  the  United  States. 


The  Chicago  Daily  News 

The  Newspaper  of  First  Importance 
In  the  Important  Chicago  Market 

xcith  a  Home  Circulation  of  465,000  .  ,  .  more  than  1,250,000  Readers 
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Robert  Dumke,  Milwaukee  Journal  staff  photographer,  I 

recently  completed  a  25,000  mile  airplane  circuit  of  South  n.  \ 

America  on  assignment  for  The  Journal  Roto  Section.  y  / 

More  than.  300,000  Wisconsin  and  upper  Michigan  fam-  \ 

ilies  followed  this  outstanding  Journal  color  roto  series  ...  J  ( 

which  included  the  first  newspaper  color  photographs  of  \ 

President  Manuel  Prado  of  Peru  and  his  family  .  .  .  and  ^ 

points  of  interest  in  Colombia,  Ecuador,  Bolivia,  Chile,  \ 

Argentina  and  Brazil.  0“^ 

^  r 

Other  recent  Journal  Roto  assignments  have  brought  read- 
ers  close-ups  of  the  mighty  pyramids  of  Teotihuacan  near 
Mexico  City  .  .  .  Cuban  estates  .  .  .  the  colorful  splash  of 
homemade  candlewick  spreads  along  red  Georgia  roads 
and  the  latest  fashions  in  New  York  salons  .  .  .  maneuvers 
in  Louisiana  and  activity  in  the  air  at  Pensacola  and 
Chanute,  Scott  and  Randolph  fields  .  .  .  historic  spots  in 
New  England  and  gardens  in  bloom  in  Biloxi  .  .  .  the 
shrines  and  museums  in  the  nation’s  capital. 

Why  not  see  for  yourself  just  what  this  premier  Roto  Section 
is  doing  for  its  readers  .  .  .  and  its  advertisers  .  .  .  with 
those  familiar  three  words — “Journal  Staff  Photo.” 

A  post  card  will  bring  you  samples  for  the  next  few  weeks. 
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ISSUED  EVERY  SATURDAY 


FOUNDED  IN  1884 


0  la*  V  V  V  *  a  1  Essential  steps  to  a  successful  cam- 

Olf  Culcitiori  SuOri  lAr  ith  ^  l^xplam  the  p^n  fully  to  the  cir- 

_  __  _  culation  department,  including  the 

va  ^^a  v  ■  ^Pa  district  men.  Have  the  news  depart** 

JYI  OrCfeilTriClll  on  1^@I@I1SG  it  ICLII  ment  assign  a  good  man  to  cover  these 

*  ^  W**li**^^^  W**  WAWAAWW  A  meetings  and  get  the  full  support  of 

_ — - - -  the  news  room. 

WASHINGTON,  D.  C.,  Nov.  18 — Al-  2.  Approach  the  carriers  with  the 

ready  indorsed  by  publisher  groups  suggestion  that  they  enroll  as  “vol- 

and  the  Treasury  Department,  the  untary  defense  agents.” 

plan  for  defense  stamp  sales  by  car-  3.  stage  a  mass  rally  at  which 

rier  boys  passed  “into  the  hands  of  signed  pledges  will  be  the  ticket  of 

the  men  who  must  do  the  job,”  when  admission. 

60  circulation  managers  met  here  today  4.  Issue  official  buttons  to  each 

at  the  call  of  Secretary  Henry  Morgen-  agent;  supply  badges  in  recognition 

thau,  Jr.  of  excellence  in  sales. 

The  gathering  was  addressed  by  0*^,^  M.ihodt 

the  Cabinet  member  following  a  ser-  c  ir* 

ies  of  explanatory  speeches  designed  which  carriers 

to  broaden  into  national  scope  the  sales  may  return  their  order  blanks,  pick 

program  initiated  by  the  Philadelphia  up  tae  stamps,  and  return  the  money 

Bulletin  and  described  by  Mr.  Morgen-  ^  ^  ^  avoid  complications  in  book- 

thau  as  “about  the  best  plan  that  has  eeping. 

come  to  my  attention.”  -  ^  ^  Bulletins  experience  with 

“Good  for  tho  Boys"  - — -  Participatmg,  not  a  single 

»  •  j  t  u  j  r  !•  1  •  I  1*  -u.  T  •  1  T  j  1  u-  u  iL  Stamp  has  been  lost  nor  has  one  cent 

“It  IS  good  for  the  boys,  good  for  Meeting  of  circulation  managers  with  Treasury  officials  Tuesday  at  which  they  ap-  been  unaccounted  for  A  single  addi 
us— and  I  don’t  think  it  has  done  the  proved  and  set  in  motion  the  plan  whereby  500,000  newspaper  carrier  boys  will  become  ^be  circulation  manager’s 

Bulletin  any  harm,”  Secretary  Mor-  y*"!*  government  in  the  sale  of  Defense  Savings  Stamps.  Left  to  right  are:  bas  been  sufficient  to  cover  re^r^ 

genthau  said,  turning  with  a  smile  Harold  N.  Graves,  Assist.  Secretary  of  tho  Treasury;  Henry  Morgenthau,  Jr..  Sect,  of  beeping  recora 

to  Howard  W.  Stodghill,  circulation  f“”rri|i  Mr.  Stodghill  suggested  that 

manager  of  the  Bulletin  and  now  a  Pf«'den+.  ICMA;  H.  W.  Stodghill,  business  manager  Philadelphia  Bulletin  and  be  taken  between  Nov  M  ^ 

special  advisor  to  the  Treasury  Staff.  ue  laxen  oexween  wov.  and  Dec.  6, 

special  assistant  to  the  Secietary  m  and  that  the  first  sales  be  made  on  the 

connection  with  the  stamp  program.  latter  date. 

Matthew  G.  Sullivan,  circulation  countered  by  the  Treasury  is  how  boys  be  interested  in  volunteering  for  Mptbndc  i  .i  •  •  t. 

director  of  Gannett  Newspapers,  pre-  to  “make  it  easy”  for  those  who  want  the  work?  Would  patrons  regard  the  oyed  m  earner  boy 

sided  at  the  request  of  R^ph  Cowan,  to  buy  stamps,  to  participate,  he  said,  method  outlined  to  be  a  convenience,  wpre^outl'^  ^auer  community 
president  of  the  International  Cir-  Joined  with  the  newsboys  on  the  sales  or  a  nuisance?  Those  questions  hav-  Potf<!i)i//o  i  j 

culation  Managers  Association,  who  front  are  30,000  post  offices,  12,000  ing  been  tentatively  answered  to  the  j  ji  ^^^hUcan,  and  Col. 

explained  that  he  preferred  not  to  banks,  and  500,000  retail  establish-  satisfaction  of  the  management,  it  r*,  pumisner  of  that 

speak,  as  a  citizen  of  a  Nation  at  war,  ments.  became  necessary,  he  said,  to  launch  „  Republican  initiated 

and  appear  to  be  influencing  the  de-  “If  the  Philadelphia  Bulletin  boys  the  drive  with  sufficient  publicity,  v,  which  sim- 

cision  of  his  colleagues  in  the  United  alone  could  reach  60,000  families,  keyed  to  a  patriotic  note.  In  the  first  j  .  ,  guards 

States.  Mr,  Cowan  is  director  of  there  is  every  reason  to  suppose  that  week.  Bulletin  boys  sold  10-cent  ..  ®  cir- 

circulation  for  the  Toronto  Star.  newspaper  carriers  throughout  the  stamps  to  the  aggregate  of  $103,100;  i  ?  5, wO,  there  were  4,800 

Publicity  material  already  has  Nation  will  bring  in  many  millions  in  the  ninth  week,  sales  totaled  $252,-  ^  week,  tae  records  show, 

moved  to  the  offices  of  circulators  otherwise  not  to  be  reached,”  he  pre-  200.  tinnal  ^1  t°  addi- 

and  more  will  be  placed  in  the  mails  dieted.  He  reported  to  the  gathering,  “I’m  going  to  anticipate  a  question,”  „  ^  of 


Q  No  need  was  found  to  engage  addi- 

“I’m  going  to  anticipate  a  question,”  Bi  the  words  of 


nore  win  oe  piaceu  iii  uie  iiiciiis  uicieu.  ne  reporieu  lo  iiic  {jaiiiciuig,  x  iii  guuig  lu  ctiitxu^uc  a  .  -  - - — 

week.  The  national  drive  is  the  receipt  of  numerous  telegrams  Mr.  Stodgill  interjected.  “Some  one  records  show  only 

..1„J  OA  - - town,  camor,  sales,  and  cash- 


scheduled  to  be  launched  Nov.  24.  and  messages  from  absent  circulation 
Mr.  Sullivan  outlined  negotiations  managers  assuring  their  support  of 
between  the  Treasury  and  the  pub-  ^ny  plan  adopted, 
lishers  which  preceded  today’s  meet-  Mr.  Graves  paid  tribute  to  Mr. 
ing  and  predicted:  “Now  that  we’re  Stodghill  whose  services  were  made 
in  it,  we’ll  do  the  kind  of  a  job  ICMA  avaUable  to  the  ’Treasury  without  cost 


always  does.” 

Objectives  of  Drive 


to  the  government. 

Eugene  Sloan,  executive  director  of 
the  defense  savings  stamp  division. 


;yS- DEFENSE  AGENL 

lA  ^/A( 


Harold  N.  Graves,  assistant  Secre**  gj^j  Mahan  who  left  the  advertising 
tary  of  ffie  Treasury  m  charge  of  Qfgpg  of  Westinghouse  to  aid  the 
stamp  and  bond  promotion  describ^  Treasury,  and  Archie  Imus,  the  Post 
the  method  adop^  as  the  mcred-  office  Department’s  representative  at 
iWy  success^  Philadelphia  plan.  meeting,  assured  the  circulators 

The, return  m  tei™  of  doll^  and  their  full  measure  of  cooperation, 
cents  amazed  the  Treasury,  he  said,  _  ,  .x  »  .  ■ 

but  considered  more  important  than  Promotioaai  Mofriai 

the  financial  figure  was  the  fact  that  Robert  W.  Sparks,  associate  neld 


MIC  XICOdUIY,  AXC  MilVI,  ^  ••  ■  X  f  ■ 

but  considered  more  important  than  Promotioaai  Mofriai 

the  financial  figure  was  the  fact  that  Robert  W.  Sparks,  associate  neld 
stamps  were  purchased  by  60,000.  director  for  the  campaign,  promised 
families — “families  who  might  not  get  the  gathering  a  steady  flow  of  promo- 
around  to  buying  stamps  but  for  the  tional  material  and  supplies,  plus  co¬ 
efforts  of  the  newsboys.”  The  ob-  operation  from  state  and  local  com- 
jectives,  he  enumerated,  are;  mittees,  and  urged  newspaper  pub- 

1.  To  raise  money  for  national  de-  lishers  to  make  known  their  needs 

fense.  for  the  solution  of  local  problems 

2.  To  give  every  citizen  an  oppor-  found.  Not  only  in  newsboy  sales 


2*^°  AWARD 
i»i  n 

S^OAWARD 


the  town,  carrier,  sales,  and  cash— 
that’s  all  we’re  interested  in.” 

Cowan  Promises  Aid 

Speaking  for  the  Treasury’s  press 
and  radio  section,  Vincent  Callahan 
said  the  Philadelphia  plan  not  only 
promoted  sales  through  carriers,  but 
also  general  receipts  advanced  since 
me  drive  began.  The  publicity  gained 
from  newspaper  participation  is  as 
valuable  as  the  sales  made  through 
the  medium  of  their  carriers,  he 
said. 

Mr.  Callahan  disclosed  that  three 
radio  programs,  using  national  hook¬ 
ups,  will  precede  laimching  of  the 
sales  drive  and  that  radio  therel^ 
will  be  employed  to  focus  public  at¬ 
tention  upon  what  the  newspapers 
and  their  carriers  are  doing  for  na¬ 
tional  defense. 

Secretary  Morgenthau’s  address 
was  brief  and  largely  centered  on  a 


mittees,  and  urged  newspaper  pub-  Drawing  of  morif  award  pin  pretenfed  to  Secretary  Morgenthau’s  addres 
lishers  to  make  known  their  needs  Pbiladalphia  BulUfin  carrier  boys  for  ioll-  was  brief  and  largely  centered  on  i 
for  the  solution  of  local  problems  ing  187  10  cent  sfampi.  For  celling  375  note  of  appreciation  for  Mr.  Stodg 
foimd.  Not  only  in  newsboy  sales  additional  stamp*  the  silver  bar  is  added,  hill’s  assistance.  “I  haven’t  enjpyei 
<  .  1  •_  _ 1 _ 1 _ x:--.  .c  Wltsn  7!>0  additianal  «tamo<  are  sold  a  nnvfbino  in  fV>ic.  _ . 


tunity  to  participate  in  the  defense  but  also  in  general  marketing  of  in  ^  program  quite  as 

effort  stamps  and  bonds,  newspapers  have  9^®  '*  '*  aiuch  as  watching  the  Bulletin  sales 

3.  To  help  fanriUes  to  save  some  played  “a  tremendously  important  !ri7d  to  bl^oiven  in  thTKn  oP®r«tion  and  I  hope  all 

par.  ol  current  income  end  prevent  role,”  Mr  Spmke  a^owWgcd.  c.':p\%n%l’a«ca’r'S  SrS"  “ 

mflatinn.  Mr.  Stodghill  said  the  need  for  as-  ^  .....n*  skiei  wk<ar.  »  ,  urgea. 

4.  To  aid  in  saving  today’s  earnings  sisting  the  Treasury  in  this  field  wm  Award— Tho  Evening  Bullatin”  the  dent  Cov^ 

against  the  rainy  days  which  are  sure  highpointed  when  the  Gallup  Poll  reads  “Merit  Award— The  :  T  x  ^*  a 


against  the  rainy  days  which  are  sure 
to  come. 


indicted  95%  of  the  residents  of  the 


U.  S.  Treasury." 


100%  interest  in  the  plan.” 

For  American  Newspaper  Publish- 


“Sales  have  almost  reached  the  United  States  were  aware  of  the  For  American  Newspaper  Publish- 

two-bilKon  dollar  mark,  but  more  stamp  and  bond  sales  program,  but  is  going  to  ask:  ‘How  long  are  we  ers  Association,  Cranston  Williams 
important  than  that,  three  million  average  investment  was  56  cents  per  supposed  to  do  this?’  Frankly  I  promised  cooperation  and  was  com- 

...  .  ”  lea..  _ _ 1-  _  --^11  J  1-.-.  HIT—  e?!.- ...axl.  xl_  _ 


citizens  have  contributed,”  summar-  family, 
ized  Mr.  Graves.  Pion< 

No  sales  rsnstance  has  been  re-  paper  j 
ported  to  dat#*  and  the  difficulty  er.  to  find 


family  don’t  know.  But  every  week  we  sell  plimented  by  Mr.  Stodghill  with  the 

Pioneering  in  the  work,  his  news-  more  and  we’re  going  to  go  right  comment  that  "cooperation  sought 
paper  posed  two  questions  and  sought  ahead  selling  as  long  as  people  con-  from  Mr.  Williams  always  brings 
to  find  the  answers;  Would  carrier  tinue  to  buy.”  quick  response.” 
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ANA- AAAA  Unite  in  Fight 
For  Free  Enterprise 

To  Cooperate  in  Movement  to  Investigate 
Business  and  Advertising  and  Sell  It  to 
Management  and  the  Public 


AFTER  opening  on  a  “business  as 

usual’’  theme  with  a  calm  discus¬ 
sion  of  the  troubles  of  advertising, 
the  joint  ANA-AAAA  meeting  at  Hot 
Springs,  Va.,  last  week  closed  with 
an  enthusiastic  decision  to  cooperate 
in  a  proposed  movement  of  self-pres¬ 
ervation,  to  investigate  the  basic  data 
on  advertising  in  each  organization 
and  to  sell  it  to  management,  em¬ 
ployes  and  the  public. 

William  L.  ^tt,  director  of  the 
Materials  Division,  OPM,  and  presi¬ 
dent  of  SKF  Industries,  Inc.,  told  the 
last  luncheon  meeting  of  the  conven¬ 
tion  that  he  is  convinced  government 
in  business  is  here  to  stay  and  the 
sooner  business  and  advertising  real¬ 
izes  it  and  senses  its  direction  and 
the  larger  part  they  have  in  its  di¬ 
rection  the  better  off  they  will  be. 
He  asked  the  group  to  forget  “busi¬ 
ness  as  usual”  and  to  drop  its  an¬ 
tipathy  to  the  government  to  unite  in 
an  all-out  war  effort. 

Tee  Preeccapied 

He  chided  the  advertising  men  for 
their  preoccupation  with  their  own 
problems,  pointing  out  that  with  the 
exception  of  Leon  Henderson’s  speech 
the  day  before  (E.  &  P.,  Nov.  15, 
page  7)  there  was  nothing  on  the 
program  that  bore  any  relation  to 
the  really  vital  problems  of  the  today. 

“I  don’t  see  how  anyone  can  con¬ 
clude  that  we’re  not  in  the  war  in 
effect,”  he  said.  “Aid  to  Russia  and 
England  is  good  common  sense. 
They’re  going  to  be  beaten  if  they 
don’t  have  help  from  the  U.  S. — and 
time  is  important.” 

The  amount  of  aid  depends  on  how 
business  and  advertising  puts  its 
shoulder  to  the  wheel,  he  said. 

“Business  and  government  can  and 
must  get  together,”  he  said  in  a  plea 
for  unity  of  action  to  preserve  the 
safety  of  the  United  States  and  to 
push  the  war  to  an  early  conclusion. 

James  Webb  Young,  senior  con¬ 
sultant  at  J.  Walter  Thompson  Com¬ 
pany,  New  York,  at  the  Friday  morn¬ 
ing  session  brought  to  a  head  the 
enthusiasm  that  had  been  growing 
on  the  part  of  the  members  to  do 
something  constructive  for  advertising. 
He  made  a  plea  to  “bring  about  in 
this  coimtry  a  new  faith  in  the  pos¬ 
sibilities  of  the  dynamic  economy;  to 
make  that  faith  so  strong  that  busi¬ 
ness  will  be  ready  to  back  it  with 
the  necessary  capital  investments — 
in  ^ite  of  political  deterrents  to  such 
investments.  For  only  by  making 
these  investments  can  the  jobs  be 
created  which  set  the  dynamic  econ¬ 
omy  going.  And  only  through  the 
dynamic  economy  can  we  maintain 
free  enterprise,  and  with  it,  the  ad¬ 
vertising  business. 

“What  will  it  profit  us  to  win  the 
battle  of  advertising  and  lose  the  war 
of  business?”  he  asked. 

War  of  ■asiaass 

“Let  us,  then,  each  go  away  from 
here  resolved  individually  to  make 
our  contribution  toward  winning  this 
war  of  business.  Let  us  light  again 
the  torch  of  business  expansion  which 
advertising  used  to  carry.  Let  us 
implement  this  resolve  by  beginning 
now  to  plan  for  the  post-war  expan¬ 
sion  of  our  individual  business — with 
the  industry  and  market  surveys  we 
will  need;  with  the  better  production 


methods;  with  the  new  and  improved 
products  we  must  have  ready. 

“But  let  us  do  more.  Let  us  ask 
ourselves  whether  we,  as  an  indus¬ 
try,  do  not  have  a  great  contribution 
to  make  in  this  effort  to  regain  for 
business  the  leadership  of  our  econ¬ 
omy.  We  have  within  our  hands  the 
greatest  aggregate  means  of  mass 
education  and  persuasion  the  world 
has  ever  seen — namely,  the  channels 
of  advertising  communication.  We 
have  the  masters  of  the  techniques 
of  using  these  channels.  We  have 
power.  Why  do  we  not  use  it. 

“For  what?  Not  to  “sell”  advertis¬ 
ing.  Not  to  print  frothy  essays  on 
the  American  Way  of  Life.  No! 

“Use  it  to  talk  about  what  old  Sam 
Adams  said  every  man  was  interested 
in — his  girl  and  his  dinner. 

“Use  it  to  show  him  how  we  all 
make  our  living. 

“Use  it  to  put  him  on  his  guard 
against  the  false  labels. 

“Use  it  for  real  consumer  education. 

“Use  it  to  give  the  whole  of  busi¬ 
ness  a  new  faith  in  our  destiny — a 
faith  that  will  start  flowing  again  all 
the  little  waters  of  enterprise. 

“Use  it  to  create  an  atmosphere  in 
which  business  can  hope  and  plan 
and  dream  again. 

“Use  it  to  confound  the  critics  of 
advertising  with  the  greatest  demon¬ 
stration  of  its  power  they  have  ever 
seen.” 

Harvard  Sfady 

Mr.  Young  referred  to  the  Adver¬ 
tising  Research  Foundation  of  the 
ANA  and  4-A  whose  “most  ambitious 
project,  the  Harvard  study  of  economic 
and  social  effects  of  advertising,  is  now 
nearing  completion. 

“It  is  believed  that  this  will  be  as 
near  a  definitive  report  on  the  sub¬ 
ject  as  it  is  humanly  possible  to  make. 
It  will  be  by  competent  and  unbiased 
scholars.  I  believe  it  will  be  a  great 
contribution  to  knowledge  in  our  field. 
I  venture  the  prediction  that  after  its 
publication,  neither  the  critics  of  ad¬ 
vertising  nor  some  of  its  defenders  will 
be  quite  so  glib  about  it.” 

Harold  B.  Thomas,  of  the  Centaur 
Company,  chairman  of  this  session, 
picked  up  the  ball  from  there  and 
urged  the  group  to  acquaint  itself  with 
prevalent  criticism  and  then,  with  a 
full  understanding  of  advertising  and 
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Dee.  5-6  —  California  Press 
Assn.,  annual  business  conven¬ 
tion,  St.  Francis  Hotel,  San 
Francisco. 

Dee.  13 — Gridiron  Club,  mid¬ 
winter  dinner,  Washington,  D.  C. 

Dec.  15 — Hearing  of  NBC-CBS 
suit  vs.  Government,  Federal 
District  Court,  New  York. 

Dec.  29 — American  Assn,  of 
Teachers  of  Journalism,  annual 
convention,  Des  Moines. 


economics  and  social  implications,  to 
apply  the  findings  to  individual  enter¬ 
prises.  The  Harvard  study  will  offer 
a  pattern  for  this  work,  he  said. 

Mr.  Thomas  asked  representatives  of 
media  to  voice  their  reactions  to  the 
contemplated  program.  Those  who 
responded  enthusiastically  were:  Wal¬ 
ter  D.  F\iller,  president,  Curtis  Pub¬ 
lishing  Co.,  and  vice-president  of  Na¬ 
tional  Publishers  A^ociation;  Niles 
Trammell,  president  of  NBC;  Frank 
Dunnigan,  president  of  Outdoor  Ad¬ 
vertising  Association  of  America;  and 
Frank  Braucher,  president.  Periodical 
Publishers  Association. 

Nawipapers'  Pledge 

Frank  E.  Tripp,  general  manager  of 
the  Gannett  Newspapers  and  chair¬ 
man  of  the  committee  in  charge  of  the 
Bureau  of  Advertising,  ANPA.  speak¬ 
ing  for  newspapers  said: 

“First  off,  no  one  man  can  speak  for 
the  American  Press.  Let’s  get  that 
straight. 

“In  this  task  to  sustain  the  American 
way  of  life  you  fellows  needn’t  worry 
about  the  newspapers — and  a  hell  of 
a  lot  of  you  aren’t. 

“Right  down  to  the  last  man  and  the 
last  piece  of  copy  written  for  the  last 
struggling  sheet,  written  if  need  be 
from  behind  prison  bars  as  was  John 
Peter  Zenger’s,  you  will  find  the 
American  daily  press  fighting,  not  for 
advertising,  but  for  the  whole  Ameri¬ 
can  syst«n  of  which  advertising  is 
just  one  part.” 

Mr.  Thomas  concluded:  “Obviously 
you’d  all  like  some  sort  of  an  an¬ 
nouncement  that  we  are  about  to  form 
a  big  committee.  But  the  joint  group 
that  sponsored  this  convention  has 
decided  that  flag-waving  and  fanfare 
are  the  worst  possible  techniques.  We 
need  deeds,  not  words.”  He  called 
for  a  rising  vote  on  whether  all  pres¬ 
ent  were  willing  to  cooperate  in  a  pro¬ 
gram  if  one  were  evolved.  The  vote 
was  unanimous. 

The  closing  banquet  Friday  evening 
was  the  occasion  for  presentation  of  a 
revue,  “You  can’t  get  away  with  it.” 
Fourtwn  scenes  were  presented  with 
original  music  and  lyrics  sung  by  "The 
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Revuers"  and  other  professional  tal¬ 
ent.  William  A.  Thomson,  director  of 
the  Bureau  of  Advertising,  collab- 
orated  on  the  skits.  The  revue  was 
followed  by  dancing  to  Richard  Hiin- 
ber  and  his  orchestra. 

The  entertainment  and  dancing  pro- 
gram  was  presented  by  the  following 
group  of  imderwriting  newspapers 
which  contributed  approximately  $io . 
000  for  the  show: 

Atlanta  Journal,  Baltimore  Sun,  Paul  Block 
Associates,  Boston  Herald  Traveler,  Boston 
Post,  Boston  Globe,  Buffalo  Evening  Heies 
Chicago  Daily  \ews,  Chicago  Tribune,  Cin¬ 
cinnati  Pnguirer,  Cincinnati  Times  Star,  Cine- 
land  Xeivs,  Cleveland  Plain  Dealer,  Dalit, 
Morning  Sews,  Dallas  Times  Herald,  Dt, 
Moines  Register  6r  Tribune,  Detroit  Free  Pre„ 
Detroit  Sews- 

Kdito*  &  PvBLiSHU,  Ft-  Worth  Star  Ttit- 
gram,  Gannett  Sewspapers,  Hearst  Enter¬ 
prises,  Houston  Chronicle,  Indianapolis  Newt 
Kansas  City  Star,  Los  Angeles  Times,  Uii. 
waukee  Journal,  Sashville  Tennessean  &  Ban¬ 
ner,  S'ew  Orleans  Times  Picayune,  New  York 
Sun,  New  York  Daily  News,  New  York 
Herald  Tribune,  New  York  Times,  Okla¬ 
homan  &  Times,  Philadelphia  Bulletin,  PkiU- 
delphia  Inquirer,  Richmond  Newspapers,  St. 
Louis  Post-Dispatch,  St.  Louis  Star-Tiuui 
St-  Louis  Globe-Democrat,  San  Antonio  Newt 
San  Francisco  Chronicle,  Scripps  Hotoori 
Newspapers,  If’ashington  Star,  Washiuglot 
Times-Herald.  Washington  Post. 

m 

Pulliiim  Heads 
'Network  AffiKates' 

Chicago,  Nov.  18 — Representatives 
of  more  than  150  independent  affiliated 
stations  of  radio  networks  meet  here 
today  to  perfect  a  permanent  organ¬ 
ization.  'They  changed  the  name  from 
Independent  Broadcasters,  Inc^  to 
Network  Affiliates,  Inc.  Membership 
is  confined  to  independently-owned 
network  stations. 

Eugene  C.  Pulliam,  president  of 
WIRE,  Indianapolis  and  Central 
Newspapers,  was  chosen  president; 
Hulbert  Taft,  Cincinnati  Times-Star, 
vice-president;  and  William  J.  Scripps 
of  the  Detroit  News  station  WWJ, 
secretary-treasurer.  Twelve  directors 
were  also  elected,  representing  the 
various  chains,  including  NBC  Red, 
NBC  Blue,  CBS  and  MBS.  ’The  inde¬ 
pendents  are  opposed  to  any  further 
grants  of  super  power  stations  by 
FCC. 

FDR  to  Talk  on 
Bill  of  Rights  Day 

Washington,  D.  C.,  Nov.  15— Presi¬ 
dent  Roosevelt  will  deliver  an  address 
the  night  of  Dec.  15  during  a  program 
being  arranged  by  the  Office  of 
Civilian  Defense  in  celebration  of  the 
15()th  anniversary  of  the  Bill  of  Rights. 

Secretary  William  D.  Hassett,  in 
making  the  announcement  today,  said 
it  had  not  been  decided  how  long  the 
President  would  speak.  The  address 
probably  will  be  made  by  radio  from 
the  White  House,  with  the  Pre'sident 
joining  several  other  speakers  on  an 
hour-long  program  between  10  and 
11  p.m. 

■ 

ADS  URGE  MORE  SLEEP 

The  bedding  industry,  through  full 
page  ads  in  newspapers  in  about  10 
of  the  largest  cities,  told  the  nation 
this  week  that  sleep  is  essential  if  the 
nation  is  to  win  its  battle  for  national 
defense.  Sponsored  by  the  National 
Assn,  of  Bed  Manufacturers  ai^ 
placed  through  Wallace  Lindeman  in 
Grand  Rapids,  Mich.,  the  copy  varies 
in  different  cities.  The  New  York  ad 
carried  a  dramatic  picture  of  Napo¬ 
leon’s  army  retreating  in  the  heat  of 
battle,  over  the  caption,  “For  lack  of 
sleep  the  battle  is  lost.”  In  Wash¬ 
ington  the  ad  was  illustrated  with  a 
picture  of  stokers  tending  a  furnace, 
under  the  headline:  “More  and  mor* 
production  demands  better  and  better 
sleep.” 
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Field’s  “Chicago  Sun” 
Ready  to  Start  Dec.  1 

By  GEORGE  A.  BRANDENBURG 

CHICAGO,  Ill.,  Nov.  19 — The  Chicago  manpower,  now  in  full  motion  as  an 
Sun  has  been  chosen  as  the  name  active  staff. 


...  It  will  agree,  where  it  finds  agree-  sports  editor  of  the  Herald  &  Ex- 
ment,  with  the  policies  and  actions  aminer;  Howard  Denby,  feature  edi- 
of  any  administration.  It  will  dis-  tor,  formerly  of  the  Daily  News  and 
agree  where  it  does  not.  It  will  not  Esquire  Features,  Inc.;  Phil  S.  Hanna, 


wear  the  colors  of  party.” 


business  editor,  former  editor  of  the 


Mr.  Smith  pointed  out  that  un-  Chicago  Journal  of  Commerce,  as- 
biased  news  treatment  does  not  ne-  sisted  by  Otto  Smucker,  former  fi- 
cessarily  mean  lack  of  color  in  pre-  nancial  editor  of  the  Herald  &  Ex¬ 
sen  ting  the  news.  “I  think  that  a  full  ciminer;  and  Sid  Mautner,  director 
picture,  with  all  the  colors  of  the  of  photographers, 
rainbow  can  be  done  without  any  On  tlie  business  side  are  Wallace 


of  Marshall  Field’s  Chicago  new  morn-  The  paper  has  leased  floor  space  fambow  can  be  done  without  any  On  tl,e  business  side  are  Wallace 
L  newspaper,  it  was  announced  in  the  Daily  News  building  to  house  whatsoever,  he  said.  I  have  Brooks,  formerly  of  Ae  Tribune,  ad- 

tndav  bv  Silliman  Evans.  Dub-  its  editorial,  adverti.sins  and  circula-  political  ties.  I  am  and  have  been  vertismg  director;  ^  Hiram  Schuster, 


here  today  by  Silliman  Evans,  pub-  its  editorial,  advertising  and  circula-  political  ties,  lain  ana  nave  oeej 

Usher,  in  addressing  nearly  1,000  tion  departments.  The  entire  seventh  Proponent  of  the  President  s  for 


formerly  of  the  Daily  News  and  Look 


Sobers  of  the  Chicago  Federated  and  eighth  floors,  with  the  exception  Policy,  but  t^  newspai^r  will  magazine  retail  advertising  manager; 

Advertising  and  Executives  clubs  at  a  of  space  occupied  by  the  United  Press  independent.  That  goes  for  the  Jack  G^ord,  recen  ly  with  Adver- 
ioint  luncheon  which  filled  the  grand  and  Media  Records,  Inc.,  have  been  administration  as  a  whole.  If  we  Using  Age  national  manager;  and 
Uroom  of  the  Sherman  hotel.  The  taken  over  by  the  new  paper.  In  ad-  with  the  administration,  we  will  ^uis  Frenkel,  r^ently  ot  the  Phila- 

new  paper,  to  sell  for  two  cents  daily  dition,  the  second-floor  wing,  formerly  “V.  so,  with  reasons  We  will  ex-  delphia  Public  Ledger  and  veteran 
and  five  cents  Sunday,  is  scheduled  to  the  Daily  News  cafeteria,  is  being  re-  Plam  why  we  have  taken  such  a  posi-  Hearst  newspaper  executive,  classified 


appear  on  or  about  Dec.  1. 


modeled  for  the  circulation  depart- 


The  $10,000  contest  for  the  selection  ment.  Additional  space  is  also  being 
of  a  name  closed  Nov.  10  with  more  planned  for  the  paper’s  library,  which 


To  Emphasize  Local  News 

In  response  to  questions,  Mr.  Smith 


manager. 

The  new  paper  will  have  plenty  of 
comics,  including  16  pages  in  color 


than  200,000  entries.  Mr.  Evans  stated  will  include  the  old  Boston  Transcript  explained  the  new  paper  will  not  be  on  Sunday,  and  several  funnies 
“one  name  had  a  substantial  plurality  morgue  and  the  morgue  of  the  late  a  crusading  newspaper,  but  will  treat  brand  new  in  Chicago, 
among  the  names  submitted  in  quali-  Charles  J.  Gotthart  of  Chicago.  all  issues  from  a  strictly  news  stand-  formerly  of  me 

fi^  entries.”  He  said  “as  it  seems  to  The  new  paper  is  installing  its  own  point.  He  emphasized  that  more  local  Oklah^a  City  Oklahoman  and  Pulit- 
be  the  desire  of  the  greatest  number  photographic  department,  but  will  use  news  will  be  published  than  is  prize  winner  of  1938,  will  be  chief 
of  people  who  participated  in  the  con-  all  of  the  Daily  News’  mechanical  fa-  generally  customary  in  metropolitan  editorial  cartoonist.  Jack  Lambert, 
test,  we  are  glad  to  join  with  them  in  cilities,  including  the  photo-engrav-  dailies.  Details  concerning  the  paper’s  formerly  of  the  Baltimore  Sun,  orig- 
naming  the  new  morning  newspaper  ing,  composing,  stereotyping,  press  and  political  policies  will  be  announced  inator  of  sculptured  cartoons,  modeled 
the  Chicago  Sun.  The  letters  accom-  mailing  departments.  The  Daily  News  the  near  future,  he  added.  T  -,  ^  photographed,  will  do  a 

panying  the  name  the  Chicago  Sun  printing  contract  calls  for  complete  present  time,  the  Field  pa-  paper.  J.  N. 

are  being  judged  now  and  the  winners  production  of  the  new  paper,  ready  Po^’s  wire  services  include  the  United  v  ^log  )  Darling  s  cartoons  will  also 


in  clay  and  photographed,  will  do  a 
daily  feature  for  the  paper.  J.  N. 
(“Ding”)  Darling's  cartoons  will  also 


will  be  annoimced  shortly.”  - - -  t.-  , , 

To  Print  1.000  Dummie*  Distribution  methods  of  the  new  liance  and  the  New  Y  or k  Herald  Trib-  While  the  who  of  the  Field  paper 

Beiiinning  next  Monday  the  Sun’s  Paper  ar®  not  yet  fully  completed,  but  une’s  wire  service.  An  application  has  been  reported  in  detail  each  week 

staff^Ul  stert  Dublishing  a  “dummy”  b  is  understood  that  Jack  Stenbuck,  for  membership  in  the  Associated  jn  these  columns  as  the  personnel  has 

n^wsS>er  wfth  1()()0  number^  former  Hearst  newspaper  circulator  in  Press  is  understood  to  be  still  pend-  been  chosen  new  names  contmue  to 

coDi^^ing  distribute  to  staff  mem-  Milwaukee,  Detroit  and  Boston,  plans  »ng.  The  paper  wUl  maintain  its  be  added  as  deadline  for  the  first  i^ue 

Mr  PvnlSn^d  Each  staff  to  build  a  large  home-delivered  circu-  own  Washington  news  bureau,  and  with  special  supplement  approaches. 


for  delivery 


Press,  North  American  Newspaper  Al-  appear  on  the  editorial  pages. 


bers,  Mr.  Evans  explained.  Elach  staff  to  bull 
member  will  be  required  to  turn  in  lation. 


his  copy  of  the  paper  before  he  is  al- 


tion.  apparently  plans  to  begin  operations 

The  paper  apparently  expects  to  sell  without  the  services  of  the  City  News 


Columnists  and  Commentators 

Albert  Hubbell,  formerly  of  News- 


lowed  to  leave  the  office.  With  its  staff  on  the  newsstands  in  Chicago  and  is  Bureau  of  (Chicago,  local  cooperative  week,  will  be  literary  editor.  Lewellyn 

virtually  95%  complete,  the  Sun  is  perfecting  its  wholesale  dealer  ar-  news-gathering  agency.  White,  who  formerly  conducted  News- 

now  “at  home”  in  the  Chicago  Daily  rangements  within  the  40-mile  limit  Likewise,  the  paper  is  establishing  week’s  “National  Affairs”  department, 

News  building,  where  the  morning  tbe  five  immediate  surrounding  its  own  foreign  news  service,  headed  will  be  an  editorial  writer  along  with 

paper  will  share  the  publishing  facili-  states.  In  addition  to  mailing  1,000,-  by  H.  R.  Knickerbocker,  former  In-  Edward  Doherty,  former  Chicago  and 


ties  of  the  evening  Daily  News. 

The  new  Sun  will  compete  with  Chi- 


000  letters  to  registered  voters,  the  ternational  News  Service  correspend-  New  York  reporter  and  staff  writer  for 


new  paper  is  also  circularizing  news-  ent  and  Pulitzer  Prize  winner. 


Liberty  magazine.  Other  columnists 


cage’s  other  five  dailies,  including  the  executives  throughout  the  coun-  while  Mr.  Field  has  indicated  that  ^nd  commentators  to  be  found  in  the 


Chicago  Tribune,  94-year-old  institu¬ 
tion,  which  has  been  alone  in  the 


try,  asking  them  to  subscribe  and  “sit  he  intends  to  take  an  active,  personal  P^Per  include 

on  the  sidelines  and  kibitz  a  bit.”  . .  ~  t 


interest  in  the  affairs  of  the  new  Walter  Lippmann,  Herald-Tribune 


morning  field,  aside  from  the  Chicago  ,  McGrain,  manager  of  home  paper,  actual  management  responsi-  Syndicate;  Samvel  Grafton,  Neu?  York 

Journal  of  Commerce  for  the  past  ^elivepr,  is  organizmg  an  indepen-  bUity  rests  with  Mr.  Evans,  energetic  columnist;  Ernest  Lindley,  Wash- 

two  years  with  more  than  1000  000  branch  managers  system  under  publisher  of  the  Nashrille  Tennessean,  ingtou  columnist;  Lem  Parton,  who 

readers  ’  ’  which  the  managers  will  be  inde-  who  will  double  in  brass.  He  will  contribute  his  “Who’s  News  To- 

Thus  Chicago  will  again  have  three  Pendent  contractors  and  will  arrange  be  assisted  by  Frank  J.  Taylor,  former  day;”  Ernie  Pyle,  roving  reporter, 

.ventordS  ^  th,ir  own  delivery.  Mr.  Stenbuck  „,„,ginB  editor  of  the  St.  Ster-  writmg  “The  World  Todey’^  H.  Allen 

On  Sunday,  four  newspapers  will  com-  circulation  men  that  the  Times  and  Ward  Maybom,  who  are  Smith,  author  of  Low  Man  on  a 


pete  for  reader  attention  including  P^P®*"  “  '^®  f^'icudly  news-  serving  as  assistants  to  the  publisher.  Totem  Pole,”  who  will  do  a  new 

the  Tribune  and  Chicaoo  Herald-  P®P®’'  circulation  contacts  and  Rgx  Smith,  who  attracted  attention  humor  column,  “The  Totem  Pole”; 

American  at  10  cents  and  the  new  should  be  done  to  reflect  of  Mr.  Field  through  his  objective  Lucius  “This  New  York”; 

paper  and  the  Chicago  Times  at  five  “P°"  ^®  dignity  of  the  Field  name.  news  treatment  as  managing  editor  Richard  Watts,  New  York  Theatres  ; 


cents.  The  latter  remains  Chicago’s  - .  - -  - o - , - ci,  i  u  xr  n  j  i 

only  tabloid.  While  no  official  statements  have  enced  newspaperman.  He  has  worked  ?‘°"®y  bkolsky,  Holl^ood  column- 

The  newcomer  will  be  a  completely  been  made  as  to  the  anticipated  cir-  on  newspapers  from  coast  to  coast 
objective  newspaper,  judging  from  culation,  it  is  stated  that  advertising  and  has  been  a  fo^ign  corespondent  Stic  ^dSerCaiJoU 

pronouncements  by  its  founder  and  2^5^000  °Lbscribi^Sn“^^^  for^he^erald  Tribune  and  the  Asso-  and  June  Provines,  whose 

sole  owner,  Marshall  Field  IH,  mil-  a^tee  of  250,000  subscribers  in  the  ciated  Press  _  .  Profiles”  column  for- 


First  Prats  Ran  May  la  800.000  of  Newsweek  magazine,  is  an  experi- 


Kaufman,  movie  reviewer; 


lionaire  publisher  of  the  New  York  city  and  suburbs.  Unofficial  esti- 
newspaper  PM  and  grandson  of  the  mates  as  to  the  first  day’s  run  indicate 


Editorial  Parsonnal 

Heading  the  news  staff  under  Mr. 


“Front  Views  and  Profiles”  column  for¬ 
merly  appeared  daily  in  the  Tribune. 
Women’s  interests  will  be  covered 


cago  newspaper  and  PM,  which  came  c*'  Sunday, 

into  being  a  year  and  a  half  ago  under  The  physical  a 
the  guidance  of  Ralph  Ingersoll.  per  remains  a  S( 


,  William  L.  Shirer’s  “Berlin  Diary” 

tion  on  sunaay.  cently  with  the  Woshi^ton  (D.  C.)  ^ill  be  published  serially.  Parade, 

The  physical  appearance  of  the  pa-  Times-Herald;  William  Haggard,  news  weekly  newspicture  supplement,  will 
per  remains  a  secret,  other  than  the  editor,  formerly  with  the  Philadelphia  ^e  a  part  of  the  Sunday  paper. 


Silliman  Evans,  publisher  and  Rex  fact  it  will  be  standard  size  and  Inquirer,  Washington  Post  and  the  old  Additions  to  the  sports  staff  under 

Smith,  editor,  vouched  for  the  objec-  streamlined  in  keeping  with  modern  New  York  World;  William  Taylor,  as-  the  direction  of  Warren  Brown  in- 

tmty  of  the  new  paper  in  appearing  design.  sistant  news  editor,  formerly  of  the  elude  Richard  Hackenberg,  formerly 

before  the  Chicago  Federated  Adver-  Stressing  the  objective  treatment  New  York  World  -  Telegram;  John  of  the  Minneapolis  Star-Journal 


Using  Club  today  and  the  City  Club  of  news,  Mr.  Evans  announced  the  Dienhart,  city  editor,  formerly  of  the  make-up  editor-  Richard  McMillan’ 
on  Monday.  new  paper  “will  endeavor  to  secure  Chicago  Herald  -  American;  Warren  formerly  of  the  University  of  Minne- 

The  public  talks  by  Mr.  Evans  and  present  the  facts  as  they  are,  un-  Brown,  sports  editor,  recently  with  gota  publicity  department;  Bob  Singer 
Mr.  Smith,  plus  full-page  announce-  biased  by  prejudice  or  temperament  the  Herald  -  American  and  former  formerly  of  Esquire  magazine;  John 

ments  concerning  the  new  paper’s  — - - -  Lardner,  columnist;  Milt  Woodward, 

policies  and  a  gigantic  direct  mail  pro-  ON  SINKING  NEWS  EXTENDED  TO  LETTERS  formerly  of  the  Herald- American,  and 

motion  directed  to  1,000,000  registered  Jim  Mullen,  prep  sports;  Harold  Tay- 

voters  in  Cook  County,  mark  the  be-  WASHINGTON,  D.  C.,  Nov.  17— The  Navy  Department  has  buttressed  its  lor,  Washington  Times-Herald,  Peter 
ginning  of  an  extensive  campaign  to  order  against  divulging  news  of  Axis  craft  sunk  in  Atlantic  waters  by  O’Donnell,  formerly  of  the  old  Louis- 
obtain  subscribers  after  three  months  issuing  a  command  to  enlisted  personnel  to  refrain  from  mentioning  such  Herald-Post,  Cliff  Harris,  for- 


Lardner,  columnist;  Milt  Woodward, 
formerly  of  the  Herald- American,  and 
Jim  Mullen,  prep  sports;  Harold  Tay¬ 
lor,  Washington  Times-Herald,  Peter 


of  intensive  organizaUonal  activity  in  incidents  in  letters  to  family  or  friends.  Disciplinary  measures  will  follow 
which  a  major  newspaper  has  been  any  violation,  the  warning  said.  The  new  order  resulted  from  publication 
started  from  scratch.  Certainly,  the  of  an  enlisted  man’s  letter  stating  that  one  Axis  submarine  had  been  svmk 
Field  newspaper  does  not  lack  for  and  others  damaged. 


merly  of  the  Sioux  City  (la.)  Journal, 
Bill  Fleischman,  St.  Louis  Globe- 
Democrat,  and  Ray  Gray,  ex-U.P., 
cepyreaders. 
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EDITOR  &  PUBLISHER 

the  publishers’  letter  delivered  to  him  fense  study  were  carried  by  news- 
the  day  before  the  “strike”  went  into  papers  throughout  the  nation  “in  or- 
effect  by  Kenelm  R.  Winslow,  cir-  der  that  the  people  may  know  the 
culation  manager,  Herald  Tribune,  truth  as  to  their  defense  situation.” 
and  chairman  of  a  special  committee  Stowe’s  award  was  based  on  his 
set  up  by  the  seven  boycotted  papers,  news  beat  on  the  betrayal  of  Norway 
Mayor  LaGuardia  commented:  by  the  Quislings,  and  his  general  re- 

“They  (the  publishers)  sent  a  re-  porting  throughout  Europe, 
port  to  me  on  the  concessions  they  Drury’s  award  was  based  on  an  edi- 


Union  Resumes  Boycott 
Of  New  York  Dailies 

Only  Post,  Which  Recognizes  AFL  Group, 

Not  Affected  By  Refusal  of  Newsstands 
To  Handle  Papers  . . .  Papers  Made  Concessions 

RESUMPTION  of  the  boycott  by  Other  points  agreed  to  by  pub- 
imion  newsstands  of  seven  New  lishers  were  to  help  stop  the  sale  of 
York  newspapers  went  into  effect  at  papers  by  unauthorized  persons  in 

11  a.m.  Nov.  19  after  negotiations  areas  covered  by  newsdealers  and  to  _ _  _ _ _  _ 

between  representatives  of  the  papers  continue  the  policy  of  not  using  minors  dispute  and  attempt^  to~  bring  the  op 
and  of  the  newsstand  dealers  collapsed,  for  the  sale  of  papers.  posing  groups  together,  he  had  not  yet 

The  boycott,  called  by  Joseph  Ma-  addition,  the  publishers  agreed  done  so  as  Editor  &  Publisher  went  to 

si411o,  president.  Newsdealers  Federal  -that  every  newsdealer  not  on  fully  press. 

Labor  Union,  Local  22,371,  an  Amer-  returnable  basis  will  be  expected  to  No  meeting  between  the  disputants  .  - 

ican  Federation  of  Labor  affiliate,  af-  rncike  his  own  order,  provided  such  was  scheduled  on  the  first  day  of  the  Lazarsfeld  on  his  book,  ‘  Radio  and 
fects  the  World-Telegram,  Sun,  Times,  order  is  consistent  with  actual  re-  boycott.  Printed  Page. 

News,  Mirror,  HerM  Tribune  and  quirements.  Any  papers  delivered  to  other  papers  beside  the  Post  not  af-  Dilliqrd  Succeeds  Watson 

Journal- Am^can,  but  exempts  me  a  dealer  over  and  above  such  order  fgeted  by  the  boycott  are  the  Brook-  Irving  Dilliard,  editorial  writer  of 
Post,  which  hM  reco^ized  me  union  are  to  be  fully  returnable.  ly^  Eagle,  Brooklyn  Citizen,  PM  and  the  St.  Louis  Post-Dispatch,  retiring 


made  to  the  dealers.  I  would  say  it 
carries  out  substantially  the  agree¬ 
ment  reached  in  my  office.  It  estab¬ 
lished  a  grievance  committee  and  ad¬ 
justs  the  differential  on  returns.” 

Although  it  was  expected  Mayor 
LaGuardia  again  would  step  into  the 


torial  declaring  that  the  world  needed 
a  statement  of  war  aims  from  the 
democracies.  'The  editorial  appeared 
in  the  Tulare  (Cal.)  Bee,  of  which 
Mr.  Drury  was  then  editor. 

The  Cairo,  Egypt,  broadcasts  of 
Brown,  giving  details  of  the  German 
paracdiute  invasion  of  Crete  and  how 
the  king  of  Greece  escaped  while 
Nazi  parachutists  were  shooting  at 
him,  gained  him  the  radio  award. 
The  research  award  was  won  by 


and  has  agreed  to  sell  its  newspapers 
to  dealers  at  $2  per  100  copies  and 
give  full  returns. 

Mayor,  Papers  In  Accord 
The  boycott  was  called  after  a  dead¬ 
lock  in  negotiations  which  began  Oct. 
22,  temporarily  ending  a  previous  10- 
day  “strike”  by  the  union  against  all 
of  the  city’s  papers,  including  the 
Post. 

A  truce  then  was  effected  by  Mayor 
Fiorello  H.  LaGuardia.  While  the  pub¬ 
lishers  maintain  that  they  had  met 


Without  revealing  the  contents  of  the  Yiddish-Language  dailies. 

Palmer  Hoyt  Heads  SDX; 
Basil  Brewer  Honored 


president  of  the  fraternity,  was  named 
chairman  of  the  executive  council, 
succeeding  Elmo  Scott  Watson,  edi¬ 
tor  of  the  Publishers’  Auxiliary,  Chi¬ 
cago. 

Barry  Faris,  editor-in-chief  of  In¬ 
ternational  News  Service,  New  York 
City,  followed  Mr.  Hoyt  as  vice-presi¬ 
dent.  Other  officers  elected  were  Wil¬ 
lard  R.  Smith,  state  manager  of 
United  Press  at  Madison,  Wis.,  vice- 


NEW  ORLEANS,  Nov.  16 — Sigma  Washington  correspondence  or  edi- 
Delta  Chi,  national  professional  torial  cartoons. 

journalism  fraternity,  wound  up  its  In  the  resolution  directed  against  presTdenVin  chaVg^oif  profe’ssional‘2- 
4 -day  convention  here  today  with  the  government  censorship,  particular  fairs-  Frank  Thayer  of  the  Univer 
the  conditions  agreed  upon  under ‘Ihe  Hoyt  publisher  of  criticisrn  was  aimed  at  the  practice  gjty  ^f  Wisconsin  school  of  journalism^ 

ta^cr  Se  union  contends  that  the  Portland  Oregoman,  to  the  presi-  of  withholding  important  i^ormation  vice-president  in  charge  of  expansion; 
^st  important  question  in  the  dis-  subsequently  was  dmclo^d  m  Rjehard  L.  WUson,  Washington  corre- 

nute  m^ificaUon  of  the  price  of  ^  fraternity  adopted  a  resolution  national  magazine  articles.  No  officials  spondent,  secretary;  and  Oscar  Leid- 
P  ,  to  newsdealers  has  not  Sunday  mommg  urging  opposition  to  were  named  m  the  resolution,  but  m  cable  editor  of  the  Associated 


newspapers 
been  adjusted. 

However,  the  day  before  the  boy¬ 
cott  went  into  effect.  Mayor  LaGuar¬ 
dia  told  reporters  that  it  was  his 
opinion  that  concessions  offered  since 
negotiations  began  by  publishers  to 
newsdealers  to  eliminate  various 
grievances  carried  out  substantially 
the  terms  of  the  truce  agreement. 

In  conferences  since  the  Oct.  22 
truce,  representatives  of  the  pub¬ 
lishers  made  a  six-point  offer  to  Ae 
dealers,  increasing  the  return  price 
of  afternoon  papers  from  $150  a 
hundred  to  the  full  $2.35  paid  by  the 
dealers,  guaranteeing  interest  at  sav¬ 
ings  bank  rates  on  all  deposits  made 
with  wholesalers  to  cover  accounts, 
revising  the  system  of  allotting  papers 


the  lengthy  discussion  preceding  adop-  press.  New  York  City,  treasurer, 
tion  of  the  resolution  on  the  floor,  the  Named  members  of  the  executive 
names  of  Secretary  of  the  Navy  Frank  council  for  one-year  terms  were 
Knox,  Admiral  Harry  Yamell  and  George  W.  Healy,  Jr.,  managing  editor 
Harry  Hopkms  were  mentioned  re-  of  Times-Picayune;  Neal  Vm 

peatedly.  Sooy,  publisher  of  the  Azusa  (Cal) 

Byron  P^ce  of  New  York,  execu--  Herald;  Paul  B.  Nelson,  editor  of  the 
tive  news  editor  of  the  Associated  Scholastic  Editor,  Chicago,  and  Frank 


Press,  principal  speaker  at  the  award 
banquet  Saturday,  discussing  censor¬ 
ship  in  an  interview,  said  he  would 
be  “very  much  surprised  if  the  gov¬ 
ernment  established  in  this  country  a 


Luther  Mott,  director  of  the  school  of 
journalism  at  the  University  of  Iowa. 

Friday  night  delegates  were  guests 
of  TTie  Times-Picayune  and  New  Or¬ 
leans  States  at  a  dinner.  Mrs.  Eliza- 


censorship  at  all  paralleling  what  has  b^th  M.  Gilmer  (Dorothy  Dix)  wd- 
been^  done  abroad,  even  if  we  go  to  coined  the  guests  to  New  Orleans.  L 
,  .  ,  „  ,  Nicholson,  president  of  The  Times- 

Richard  L  Wilson,  Washington  cor-  Picayune  Publishing  Company,  was 
respondent  for  Des  Moines,  la.,  and  bost. 

Minneapolis,  Minn.,  papers,  told  dele-  Qoveraor  Jeaas  Spaakt 


to  stan^  to  give  dealers  contaol  o^  P-W***'*^  of  the  Portland  Sirh^dJvd^*ta  wShingtolTbut  da^S^^to^Baton^Ro^Se^whtrrtSv 

assignment  of  papers,  an  s_e_t^  Or.goni.n,  nawly-.lactad  pr.sid.nt  of  that  this  was  “not  a  bad  thing;  so  far,  were  the  ^efts  of  cLUfes  P.^ian^J 

Jr.,  publisher  of  the  Baton  Rouyt 


_  V-  r  o  — » - •  - ' -  ■ -  —  s  bad  thing;  so  far, 

up  grievance  machinery  for  news-  sigm.  Delta  CKi,  left,  congratulating  Basil  it  has  not  resulted  in  withholding 

N«w  ^dford  from  the  American  public  information 
Masialle’t  Demands  (Mast.)  Standard-Time*  and  Mercury,  vital  to  its  welfare.’’  Mr.  Wilson  said  mrf 

Blasiello  said  Nov.  18  that  the  deal-  fraternity,  award  for  d..-  i^fonned  persons  in  the  capital  ex- 

tinguisned  service  in  general  reporting.  r a*  v  r  i  xT*uicipal  speaker  at  the  days  only 

j^cted  that  Lowell  Mellett,  chief  of  Governor  Sam  H.  Jones, 


ers  concerned  were  insistent  on  a 

lower  whol^le  price  of  lepers  to  pre  ^  ^  interstate 

them  a  wider  mar^  o  pro  t,  commerce  and  their  elimination  as 

alM  wanted  the  right  to  return  all  im-  unreasonable  restraints.” 

sold  papers,  and  to  have  Local  22,371  ...  ,  ,  , 

■  •  A  sharply  worded  resolution  re- 


the  office  of  government  reports,  might 
be  put  in  charge  of  a  “restricted,  semi¬ 
voluntary  censorship.” 

Speaking  on  war  news  Mr.  Price 


a  member  of  the  fraternity,  who  told 
the  group  he  had  full  confidence  of 
ultimate  survival  of  a  free  press  in 
this  nation. 


recogniz^  by  the  publish^  as  Ae  fSeral  agencies,  particularly  America  today  gets  somewhat  Guest  speaker  at  the  award  banquet 

Bew^ealers  sole  collective  bargaining  ^  deirtSient^ for  the  war  than  it  did  Saturday  night  in  New  Orleans  was 

Wrotf  that  was  started  Oct  censorship  of  important  information  Chinese  ambassador. 

«  a  wS  ^^r  in  Washington,  l^been  unanimously  ^bo^it  war  coverages  which  he  made  Other  speakers  at  the  convention  in- 

13,  affected  only  a  limited  adooted  bv  the  eroun  Fridav  plain  applies  only  to  some  of  the  eluded  Edwin  Stout,  now  serving  as 

of  the  citys  newsdealers  Loral  P  _  newspapers,  is  the  picking  up  of  com-  a  cable  editor  for  the  Associated  Press 

22,371  was  chartered  by  the  AFL  only  Basil  Brewer  Honored  pletely  unverified  rumors,  without  in  New  York,  who  covered  the  air  blitz 

to  represent  licensed  newsstands,  of  Basil  Brewer,  publisher  of  the  New  basis,  and  the  reporting  of  them  by  on  London. 

which  there  are  1,584  in  the  city.  The  Bedford  (Mass.)  Standard-Times  and  the  radios.  Major  Bruce  R.  McCoy,  manager  of 

total  number  of  newsdealers  in  the  Mercury,  was  awarded  the  Sigma  Some  newspapers,  which  would  the  Louisiana  Press  Association,  also 
five  boroughs,  however,  is  15,000.  ^  Delta  Chi  plaque  for  distinguished  never  think  of  running  unverified  local  spoke  on  opportunities  in  rural  jour- 

There  are  several  other  newsdealers’  reporting  in  1940  at  the  fraternity’s  stories  such  as  the  so-called  imprison-  nalism. 
organizations  with  which  the  pub-  annual  banquet  Saturday  night.  ment  of  Goering  and  similar  items,  Osbvim  Zuber,  associate  editor  of 

lishers  maintain  relations.  It  is  the  Other  awards  were  won  by  Leland  have  followed  the  lead  of  the  radio  in  the  Birmingham’  (Ala.)  News,  spoke 
contention  of  the  publishers,  as  it  Stowe,  Chicago  Daily  News  European  printing  such  stuff.  Price  said.  on  “The  Newspaper  as  a  Public  Ser- 

was  during  the  previous  boycott,  that  correspondent,  for  foreign  correspon-  Mr.  Brewer’s  award  for  reporting  vant”;  Floyd  C.  Shoemaker,  editor,  the 
the  newsdealers  cannot  function  as  a  dence;  Allen  Drury,  Bakersfield  (Cal.)  excellence  was  in  recognition  of  his  Missouri  Historical  Review  spoke  on 
union  but  constitute  rather  a  trade  Californian,  editorial  writing;  Cecil  series  of  articles  on  the  national  de-  “The  Newspaper  Editor  as  a  His- 
association.  Brown  of  the  Columbia  Broadcasting  fense  problem,  published  in  May,  1940,  torian”;  Cffiarles  L.  Allen,  assistant 

Masiello  maintains  that  his  organi-  System,  radio  newswriting;  Paul  W.  and  a  series  of  stories  on  Latin-Amer-  dean  of  the  Medill  School  of  Joumal- 
zation  should  be  recognized  as  sole  ^rarsfeld.  New  York  City,  research  ican  relations  which  followed  a  25,000-  ism,  Northwestern  university,  Evans- 
collective  bargaining  agency  for  the  in  journalism.  mile  airplane  trip  through  South  and  ton.  Ill.,  spoke  on  "What’s  Wrong  with 

city’s  newsdealers.  Awards  were  not  made  this  year  for  Central  America.  Results  of  his  de-  Reader  Interest  Studies.” 
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CARTOONISTS  COVER  SEVERAL  SALIENTS  OF  THE  U.  S.  LABOR  "FRONT 


RUSSIA'S  NOT  THE  ONLY  ONE 
THAT  FIGHTS  ALONE 


'IT  ALL  COMES  BACK  TO  HIM  NOW!" 


— C.  D.  Batchelor  in  Ni'w  York  Daily  Xcwi. 


— J.  N.  (Ding)  Darling  in  AVtc  York  Herald  Tribune. 


— Bruce  Russell  in  Los  Angeles  Times. 
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L  R.  Blanchard 
Named  to 
Succeed  Atwood 


M.  E.  of  Rochester  Tlmes- 
Uxiion  to  Direct  Gkmnett 
Papers'  News  Staffs 


Rochester,  N.  Y,,  Nov.  18 — Appoint¬ 
ment  of  L.  R.  Blanchard  to  di¬ 
rector  of  the  news  and  editorial  office 
of  the  Gannett 


L  R.  Blanchard 


Newspapers  was 
announced  to¬ 
day  by  Publisher 
Frank  K  Gan¬ 
nett. 

Blanchard  suc¬ 
ceeds  to  the  post 
of  the  late  Mil¬ 
lard  V.  Atwood, 
organizer  of  the 
office  under  Mr. 
Gannett’s  direc¬ 
tion,  and  for  12 
years  associate 
editor  of  the 


lager  of 
on,  also 
al  jour- 


group.  The  office  serves  as  a  clearing 
house  for  the  editorial  departments  of 
the  20  papers  in  the  group  and  a  liai¬ 
son  between  them  and  the  Gannett 
headquarters  here. 

With  Times-Union 

An  executive  of  Rochester  news¬ 
papers  for  12  years,  Blanchard  has 
been  managing  editor  of  the  Times- 
Union  for  the  past  six.  Prior  to  that 
he  served  two  years  as  executive  edi- 
^  tor  of  the  morning  Gannett  x>^per. 
Democrat  ond  Chronicle,  and  had 
been  managing  editor  of  the  Rochester 
Journal,  a  Hearst  paper,  for  four 
years. 

A  native  of  Chadron,  Neb.,  Blan¬ 
chard  started  newspapering  as  a  prin¬ 
ters  devil  in  a  weekly  shop.  Before 
living  the  University  of  Nebraska 
he  already  had  had  brief  experiences 
as  a  reporter.  His  first  full-time  job 
was  in  1912  on  the  staff  of  the  Lincoln 
Nebraska  State  Journal. 
j  Rc  left  that  post  in  1918  to  become 
United  Press  correspondent  in  Chi¬ 


cago.  Later  he  transferred  to  the 
New  York  and  Washington  bureaus 
of  this  service. 

He  left  United  Press  in  1921  to  ac¬ 
cept  an  offer  of  the  news  editorship 
of  the  Syracuse  Journal.  When  this 
paper  had  been  absorbed  by  the  Hearst 
chain,  he  was  transferred  to  the 
Rochester  Journal. 

Attracted  by  the  ideals  and  prac¬ 
tices  of  Mr.  Gannett  and  his  papers, 
Blanchard  switched  from  the  “opposi¬ 
tion”  in  1933. 

He  has  devoted  his  main  efforts  to 
building  strong  staffs,  the  develop¬ 
ment  of  crisp,  interesting  writing  and 
the  typographical  appearance  of  the 
papers  in  Rochester. 

He  plans  to  follow  in  his  new  post 
the  lines  laid  down  by  his  predecessor, 
a  man  who  won  nationwide  recogni¬ 
tion  for  his  insistance  on  rigid  truth 
and  accuracy  in  the  news. 

Blanchard  resides  at  221  Trafalgar 
St.  with  his  wife  and  son,  also  a 
newspaper  man. 

Announcement  was  made  by  Erwin 
R.  Davenport,  general  manager  of  the 
Rochester  Gannett  newspapers,  of  the 
appointment  of  Joseph  T.  Adams  as 
managing  editor  of  the  Rochester 
Times-Union  to  succeed  Blanchard. 

Adams  has  been  active  in  Rochester 
newspaper  circles  since  1917.  He  has 
been  in  the  employ  of  the  Democrat 
and  Chronicle,  morning  Gannett 
newspaper,  since  1923  when  he  was 
assistant  sports  editor. 

Geo.  R.  Shoals,  as  acting  managing 
editor,  will  fill  Adams’  former  duties. 
Shoals  formerly  was  news  editor.  A 
Vernon  Croop,  formerly  telegraph 
editor  of  the  Times  Union,  will  be 
acting  news  editor  of  the  Democrat 
and  Chronicle. 


lEB  Ousts  Myers, 
Dunn,  Hull  From 
Paid  Guild  Posts 


Baldinger  Named  Editor 
Of  Guild  Reporter  .  .  . 
Bade  Chief  Organizer 


iner;  Ed  Mahoney,  Chronicle;  Ernie 
Melchoir,  Call-Bulletin;  Eddie  Mc- 
Quade,  Examiner;  Ed  Rosendorf, 
Chronicle,  and  Betty  Townsend,  Oak¬ 
land  Post- Enquirer. 

Pat  Frayne,  former  Call-Bulletin 
sports  editor  and  now  a  free  lance 
representative,  and  C.  L.  Irvine,  in¬ 
cumbent,  have  been  nominated  for 
the  executive  secretaryship. 


The  new  International  Executive 
Board  of  the  American  Newspaper 


ANG  Wins  on  Oregonian 
EDITORIAL  employes  of  the  Portland 
Oregonian  last  week  selected  the 


Guild  m  Its  first  meeting  this  month  American  Newspaper  Guild  as  their 
discharged  three  key  paid  guild  em-  bargaining  ageS  by  a  margin  of  6 
ployes,  former  administration  adher-  ^  cLducted 

en^  replacing  ffiem  with  two  active  by  the  National  Labor  Relations 
guil^men  m  what  Eub^,  ex-  ,j,be  guUd  polled  44  votes,  the 

ecutivevice-presiden^descnl^  asan  Oregonian  Editorial  Employes  Asso- 
effort  to  put  new  life  into  the  guild  or-  3g 

ganizmg  progr^  „  j  k  nrn  union.  The  Oregonian  Editorial 

X,  ^  Employes  Association  is  an  indepen- 

were  Fred  Myers,  editor  of  the  Guild  j-  * 

Reporter;  Morgan  Hull,  director  of  , 

research;  and  John  Dunn,  interna-  OTir  • 

tional  representative.  I*  AQQS  3  VV  XltGIS  tO 

The  board  named  Wilbur  Baldinger,  IS^onitnr 
an  assistant  city  editor  of  the  Pitts- 

burgh  Post-Gazette,  to  succeed  Myers.  Washington,  D.  C.,  Nov.  18 — The 
It  appointed  Victor  Wilson,  of  Phil-  Federal  Communications  Commission 
adelphia,  to  the  position  from  which  has  added  three  writers  to  its  Foreign 
Hull  was  ousted,  but  Wilson  later  de-  Broadcast  Monitoring  Service  —  na- 


clined  the  appointment  for  personal  tional  defense  unit  which  listens  in 
reaSbns.  No  other  nomination  has  ou  programs  emanating  from  abroad 


been  made. 

To  the  new  post,  in  charge  of  or¬ 
ganizing,  with  headquarters  in  New 


and  prepares  analyses. 

Peter  C.  Rhodes  has  been  appointed 
to  London,  where  he  will  work  in  co- 


York,  the  board  appointed  Wilbur  ?Peration  with  British  authorities.  He 


Bade,  make-up  editor  of  the  Minne¬ 
apolis  Star-Journal,  and  former  pres¬ 
ident  of  the  Twin  Cities  Guild.  He 


is  a  veteran  of  United  Press  foreign 
correspondence  and  covered  the  cur¬ 
rent  war  in  several  of  the  conquered 


tC  countrics.  For  the  past  year  he  has 
also  was  campaign  manager  of  the  relatio^  counsel  for 


Born  in  Rochester  in  1900,  Adams 
was  sports  editor  of  the  Democrat  and 
Chronicle  from  1928  to  1935,  assistant 
managing  editor  from  1935  to  1939, 
and  managing  editor  from  June  8, 
1939,  to  the  present  time. 


Pro-Guild  Committee,  which  ousted 
the  Kaufman-Pasche-Sullivan  clique 
from  office  in  the  recent  election 


Coast  Nominations 


United  Chinese  Relief. 

Thomas  B.  Grandin  has  been  ap¬ 
pointed  chief  editor  of  the  report  sec¬ 
tion  and  will  have  offices  here.  His 
broadcasts  on  the  war  were  carried 


JACK  McDonald,  San  Francisco  by  Columbia  Broadcasting  System, 
Call-Bulletin,  and  W.  H.  Grattan,  and  before  returning  to  the  United 


RAISES  PRICE 

Effective  Nov.  1,  the 


i 


Greensburg 
(Pa.)  Morning  Review  advanced  the 
price  of  the  paper  from  2  to  3  cents. 


News,  are  nominees  for  presidency  of 
the  San  Francisco-Oakland  guild  elec¬ 
tion  to  be  held  in  December.  Vice- 
presidential  aspirants,  three  of  whom 


States  he  was  in  charge  of  CBS  Paris 
office. 

Dr.  Goodwin  Watson  will  be  chief 
analyst.  He  was  connected  with 


will  be  elected,  'are  Will  Connolly,  Teachers’  College  of  Columbia  Uni- 
Chronicle;  Arthur  Eggleston,  Exam-  versity  for  16  years. 
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Book  Advertising  Is  Up 
But  Few  Papers  Benefit 

By  R.  M.  DOBE 


much  as  this.  "Oliver  Wiswell,”  one 

of  last  year’s  best  sellers  sold  about  Campaigns  and  Accounts 
255,000  copies  the  first  year  of  publica-  ■ 

tion  with  an  advertising  appropriation  JAYNE'S  EXPEICTORANT,  cough 
of  approximately  $40,000.  The  new  remedy,  will  be  advertised  in  an 
Edna  Ferber  novel,  "Saratoga  Trunk”  extensive  newspaf)er  campaign  by  Da 
will  get  approximately  the  same  D.  Jayne  &  Son,  Inc.,  Philadelphia 
amount  of  support.  manufacturers  of  proprietary  medi- 


BOOK  ADVERTISING,  which  totals 

some  $2,500,000  annually  will  be  up 
IS  or  20%  this  year. 

Unfortunately,  there  is  no  cause  for 
general  rejoicing.  Although  about 
80%  of  all  book  advertising  goes  into 
newspapers,  not  more  than  a  dozen 
papers  are  steady  customers  for  this 
highly  concentrated  revenue. 

New  York,  of  course,  is  the  number 
one  book  market  and  two  of  New 
York’s  newspapers,  the  Times  and 
Herald  Tribune,  share  the  bulk  of  the 
appropriation.  According  to  reliable 
estimates,  30%  of  all  book  sales  are 
concentrated  in  New  York,  and  the 
percentage  of  total  book  advertising 
that  stays  in  New  York  is  variously 
estimated  from  60  to  80%. 

Chicago  is  the  second  largest  market 
and  the  others  rate  roughly  in  propor¬ 
tion  to  population. 

Books  Hard  to  Soli 

This  concentration  is  not  the  fault 
of  newspaper  publishers.  Nor  can  it 
be  credited  to  the  men  who  make  the 
books. 

Selling  books  is  vastly  different 
than,  say  liquors,  or  cigarettes,  or 
breakfast  foods.  Through  advertis¬ 
ing  you  can  build  up  desire  to  try  a 
new  brand  in  any  one  of  these  groups. 
However,  book  readers  have  definite 
tastes  and  the  most  that  any  book  ad¬ 
vertiser  hopes  to  do  is  tell  the  reader 
what  a  book  is  about  and  announce 
that  it  is  on  sale  at  a  certain  price. 

Consequently,  when  figuring  out  the 
cost  of  a  newspaper  ad,  a  book  pub¬ 
lisher  knows  that  only  a  small  fraction 
of  the  paper’s  total  circulation  reaches 
his  potential  buyers.  In  spite  of  the 
fact  4hat  most  newspapers  have  spe¬ 
cial  book  rates,-  considerably  lower 
than  the  average  rate,  it  is  easy  for 
a  publisher  to  figure  that  the  cost  of 
advertising  in  most  newspapers  does 
not  justify  the  maximum  possible  re¬ 
turn. 

The  exceptions  to  this  generality  are 
the  dozen  large  dailies  which  offer  the 
book  advertisers  special  low  rates, 
expert  book  reviewing  and  promotion, 
merchandising  help,  and  the  promise 
that  book  advertising,  regardless  of 
the  amount,  will  not  be  mixed  with 
other  copy,  but  confined  to  its  own 
special  page. 

Coacostions  Aroo't  Enoagh 

These  are  concessions  which  most 
publishers  do  not  think  justify  the 
amount  of  business  they  may  produce. 
And  even  if  they  are  made,  there  is 
no  guarantee  that  the  newspaper  is 
going  to  get  its  share  of  book  copy. 
Unless  the  market  is  unusually  favor¬ 
able,  concessions  aren’t  enough. 

A  New  York  newspaper  representa¬ 
tive  tells  the  story  of  finding  one  day 
that  the  largest  of  his  West  Coast  pa- 


publishers  said  that  their  book  sales 
in  that  market  were  too  small  to  justi¬ 
fy  any  advertising — regardless  of  spe¬ 
cial  rates  and  concessions. 

Another  factor  to  consider  is  that 
books,  by  their  very  nature,  get  a 
great  amount  of  free  publicity  and 
promotion.  What  could  be  sweeter 
than  the  Alexander  Woollcott  radio 
program  in  which  the  "town  crier” 
plugged  the  books  of  his  choice.  One 
mention  from  him  and  book  sales 
soared.  It  was  so  effective  that  a 
group  of  publishers  decided  to  sponsor 
a  Woollcott  program.  For  some  rea¬ 
son,  however,  as  soon  as  it  was  put  on 
a  commercial  basis,  the  program’s  ef¬ 
fectiveness  declined. 

Better  still  are  the  book  reviews  in 
newspapers.  Book  advertising  may  be 
confined  to  a  dozen  papers  but  the 
reviews  run  in  over  400  newspapers 
in  all  parts  of  the  country.  That’s  ad¬ 
vertising  that  the  publishers  couldn’t 
buy — even  if  they  had  the  money  to 
spend.  And  they  say  they  haven’t. 

Profor  Sunday  Book  Sections 

Book  edvertisers  evidently  think  of 
the  newspaper  medium  in  terms  of  a 
dozen  papers  and  two  or  three  Sunday 
book  sections.  An  advertising  agency 
that  specializes  in  book  accounts  made 
a  survey  of  the  publishing  field,  asking 
book  advertisers  if,  given  their  choice, 
they  would  prefer  a  single  book  ad  in 
the  Sunday  book  section  of  the  New 
York  Times  or  Herald  Tribune,  or  ads 
in  each  of  the  week  day  papers  cover¬ 
ing  the  major  book  markets  all  over 
the  country. 

The  majority  favored  the  Sunday 
book  section  which  the  publishers  con¬ 
sider  a  national,  not  a  local  medium. 

The  story  is  that  the  book  people 
had  a  tough  time  persuading  the  New 
York  papers  that  the  Sunday  book 
section  could  pay  its  own  way.  That 
may  have  been  true  at  one  time,  but 
the  papers  have  long  since  abandoned 
their  skepticism  and  are  now  fully 
aware  that  the  book  people  were  right. 

Book  advertisers  are  not  complain¬ 
ing  but  one  of  them  points  out  that 
papers  fortunate  enough  to  cover  good 
book  markets  could  get  more  book  ad¬ 
vertising  if  they  improved  their  mer¬ 
chandising  service.  The  book  people 
are  always  anxious  to  learn  what  the 
reading  public  is  interested  in  and 
feel  that  the  newspaper  is  in  a  position 
to  contact  the  dealers  for  this  informa¬ 
tion. 

When  a  book  is  published,  the  pub¬ 
lisher  decides  on  an  initial  advertising 
budget  to  cover  the  announcement 
schedule.  This  appropriation  is  never 
large,  $20,000  being  the  maximum  for 
most  publishers,  and  subsequent  ex¬ 
penditures  depend  entirely  on  how  the 
book  is  received. 


Approximately  2,853,000  copies  of 
“Gone  With  the  Wind”  have  been 
printed  but  Macmillan,  the  publisher, 
says  that  the  advertising  appropriation 
for  the  novel  was  not  unusual  and 
was  infinitessimal  compared  to  the 
free  publicity  and  promotion  it  got. 

Few  books  rate  a  $100,000  advertising 
budget  and  those  that  do  must  have 
an  especially  broad  appeal.  One  of 
these  was  Dale  Carnegie’s  “How  to 
Win  Friends  and  Influence  People,” 
on  which  Simon  &  Schuster  estimates 
it  spent  close  to  $125,000.  Harper 
Bros,  estimate  they  spent  close  to 
$145,000  on  all  forms  of  promotion  for 
John  Gunther’s  two  books,  “Inside 
Europe”  and  “Inside  Asia.” 

Books  about  the  war  are  unusually 
popular  now  and  are  partly  respons¬ 
ible  for  the  general  increase  in  adver¬ 
tising.  “Berlin  Diary,”  the  most  suc¬ 
cessful  war  book  to  date,  has  already 
had  close  to  $60,000  worth  of  advertis¬ 
ing  support  and  has  passed  the  half 
million  copies  mark.  Almost  half  of 
these  sales  have  been  made  through 
the  Book  of  the  Month  Club. 

The  Book  of  the  Month  Club  re¬ 
ports  that  the  effectiveness  of  its  news¬ 
paper  advertising  has  fallen  off  since 
the  war  began,  whereas  the  same  copy, 
run  in  magazines,  has  increased. 

Trends  Discounted 

Several  publishers  report  a  trend 
toward  greater  use  of  extended  news¬ 
paper  schedules  but  most  advertising 
men  say 'that  there  is  no  such  thing 
as  a  trend  in  book  publishing.  Every¬ 
thing  depends  on  the  individual  book. 
The  new  Edna  Ferber  novel  will  be 
advertised  in  about  30  cities  and  it  is 
not  unusual  for  a  publisher  to  use  a 
comparatively  wide  list  of  papers  in 
a  section  closely  identified  with  the 
background  of  a  book. 

Dealer  advertising  is  also  engaged 
in  by  the  larger  publishers,  with  the 
publisher  paying  half  the  costs  either 
in  cash  or  books.  Much  of  this  dealer 
advertising  is  concentrated  on  reprints 
where  price  is  an  important  factor. 
Department  stores  often  take  advan¬ 
tage  of  this  allowance. 

Experience,  however,  seems  to  have 
taught  the  publishers  that  they  get 
the  most  for  their  money  by  running 
their  own  ads  in  a  few  papers. 

Business  is  good  and  they  see  no 
reason  to  experiment. 

MORE  RECRUITING  ADS 

The  U.  S.  Maritime  Service,  which 
is  under  the  supervision  of  the  Coast 
Guard,  is  seeking  apprentice  seamen 
and  unlicensed  personnel  for  the  mer¬ 
chant  marine  through  newspaper  ad¬ 
vertisements  in  ■  Pennsylvania  dailies. 
Eighteen  dailies  will  be  used  in  a  test 
campaign  developed  by  the  Phila¬ 
delphia  Coast  Guard  office  and  placed 


cines.  The  current  fall  and  winter 
drive  is  the  largest  ever  used  on  that 
product.  Insertions  will  be  used  three 
times  a  week  in  dailies  in  Philadel¬ 
phia,  Wilmington,  Camden,  Atlantic 
City,  Trenton,  Allentown,  Bethlehem. 
Chester,  Easton,  Harrisburg,  Lancas¬ 
ter,  Pottstown,  Reading,  West  Chester 
and  York.  The  newspaper  ads  will 
run  for  five  months.  Spot  radio  an¬ 
nouncements  will  also  be  used.  Ad¬ 
vertising  is  handled  by  Street  &  Fin¬ 
ney,  Inc.,  New  York. 

Hecker  Products  Corp.  is  using  l< 
newspapers  in  the  east  and  middle 
west  to  offer  a  silk  stocking  premium 
with  its  different  brands  of  flour.  The 
schedule  calls  for  100-line  ads  run 
twice  a  week  with  a  peak  ad  measur¬ 
ing  800  lines.  The  campaign  will  con¬ 
tinue  through  Christmas. 

Large  space  newspaper  advertise¬ 
ments  have  been  scheduled  by  W.  A. 
Taylor  &  Co.,  New  York,  to  tell  the 
public  that  Government  House  Rum 
is  now  satin -ized  and  to  help  dealers 
increase  their  sales  and  profits.  This 
advertising  also  features  the  fact  that 
Government  House  Rum  is  "imported 
but  sold  at  domestic  prices.”  Charles 
W.  Hoyt  Co.  is  the  agency. 

The  Buckingham  Corp.,  importers  of 
Berry  Bros,  wines  and  liquors,  an¬ 
nounce  a  special  holiday  advertising 
campaign  on  Cutty  Sark  scotch  whis¬ 
ky.  Beginning  next  week,  newspaper 
copy  will  run  twice  weekly  in  leading 
dailies  in  New  York,  Chicago,  Wash¬ 
ington,  D.  C.,  San  Francisco  and  Los 
Angeles.  McCann-Erickson,  Inc.,  New 
York,  is  the  agency. 

The  American  Brass  Co.,  Water- 
bury.  Conn.,  and  Anaconda  Wire  ( 
Cable  Co.,  New  York  (subsidiaries  of 
Anaconda  Copper  Mining  Co.),  an¬ 
nounce  the  appointment  of  Ivey  I 
Ellingon,  Inc.,  Philadelphia  and  New 
York,  as  agents  for  U.  S.  advertising, 
effective  Jan.  1. 

D’Arcy  Adv.  Co.,  St.  Louis,  is 
releasing  a  Coca  Cola  campaign  in 
metropolitan  newspapers. 

The  Caples  Co.,  Chicago  agency,  is 
issuing  orders  to  newspapers  in  scat¬ 
tered  points  on  the  Mexican  Tourist 
Association  in  behalf  of  NAnoNU. 
Railways  of  Mexico,  Chicago. 

The  American  Magazine  and  Seais. 
Roebuck  &  Co.  have  appointed  Roche. 
Williams  and  Cunnyngham,  Inc^  as 
their  advertising  agents.  Homer  Mc¬ 
Kee  will  be  the  agency’s  account  ex¬ 
ecutive  for  both  advertisers.  Mr. 
McKee  has  been  advertising  counselor 
for  Sears,  Roebuck  for  the  past  12 
years. 

Shasta  Water  Co.  has  appointed 
Brisacher,  Davis  and  Staff’s  San  Fran¬ 
cisco  office  to  handle  its  advertising. 


pers  had  for  some  time  been  carrying  The  fixed  policy  of  the  book  business  through  the  C.  F.  Kern  Advertising  II TYC 

a  weekly  book  page,  with  book  re-  is  to  advertise  only  so  long  as  the  book  Agency,  Philadelphia.  The  Maritime  NBC  COLOR  ADS 
views  written  by  a  nationally  known  is  selling.  As  soon  as  sales  start  drop-  Service  is  under  the  U.  S.  Maritime  National  Biscuit  Co.  is  using  color 
author.  Here,  he  thought,  was  the  ping,  advertising  is  stopped.  Beyond  Commission  which,  through  Kenyon  &  ads  in  100  West  Coast  newspapers  to 
perfect  opportunity  to  cut  his  paper  this  there  is  no  fixed  policy,  everything  Eckhardt,  has  just  completed  a  test  start  off  a  six  weeks  campaign  on 
in  on  its  share  of  book  advertising,  depending  on  the  individual  book.  In  campaign  for  cadet  seamen  in  10  news-  Snow  Flake  soda  crackers.  Only  the 


He  made  the  rounds  of  all  the  New  this  respect  it  is  like  the  show  busi-  papers  on  the  eastern  seaboard.  first  ads  which  measure  1,000  lines  are 

York  publishers,  showed  the  page,  ness:  if  you  have  a  hit,  advertise  it.  tot?  d  r  Tfo  black,  but  five  or  six  black 

offered  a  special  book  rate  and  all  If  you  have  a  flop,  don’t  waste  your  RAISE  RATES  and  whites  will  follow.  National  Sis¬ 
kinds  of  cooperation;  but  with  only  money.  The  Warren  (Pa.)  Timer-Mirror  cuit  used  a  similar  schedule  in  Sep- 

one  result;  no  sale.  Only  in  rare  cases  will  a  book  get  has  raised  subscription  prices  from  tember  for  a  fall  campaign  on  Hon^ 

The  newspaper  he  tried  to  sell  was  more  than  $50,000  worth  of  advertising  15  to  18  cents  per  week  by  carrier.  Maid  graham  crackers.  These  ads 

in  a  city  of  over  200,000  but  all  the  and  only  the  very  best  sellers  get  as  Mailservice  rates  also  were  increased,  were  in  green  and  black. 
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the  advertising  survey 


"The  World  Is  So  Full 
Of  a  Number  of  Things” 

By  WARREN  L  BASSETT 

WE  HAVE  ALWAYS  regarded  silly  as  a  wonderful  word, 
almost  the  equal  of  clodhopper  in  the  English  language, 
and,  therefore,  we  have  used  it  sparingly.  However,  we  wish 
to  hurl  it  at  those  radio  advertisers  who  think  singing  commer¬ 
cials  are  clever.  That’s  why  we  no  longer  own  a  radio.  We 
chopped  it  up  the  other  night  during  the  Chase  &  Sanborn  hour. 

People  We  Would  Like  to  Meet—  FUNERAL  DOUBLE  TRUCK 
The  girl  who  wcm  a  job  because  she  RECENTLY  WE  have  reported  on 

took  Sal  He^tica  to  wake  up  er  double  truck  advertisements  placed  ^  ►x 

ileeptng  glands,  and  also  the  test  pilot  funeral  directors  in  the  St  Louis  tormerly  pertormed  by 

Jui.  mf,  who  .o  ™  Cl”"*""  F.  A.  P.mell  and  Paul  E.  Whltr.ey, 

to  be  ‘regular  with  A  I  Bran.  o  Milwaukee  ad  in  color-  early  for  Christmas”  promotion  was 

paraphrase  an  old  slogan,  w  en  a  ver-  gj-ayure  seems  to  have  been  the  first,  the  Thanksgiving  Day  issue,  Nov.  20.  Weiss  &  Geller,  Inc.,  announces  the 
tiring  «  made  more  ridiculous,  laxa-  Sheboygan  Press  Efforts  were  made  to  break  all  pre-  appointment  of  Arthur  Gordon  as  as- 


Among  Advertising  Folk 

HARLOW  ROBERTS,  formerly  ad¬ 
vertising  director  of  the  Pepsodent 
Co.,  advertising  manager  of  Purity 
Bakeries  and  more  recently  manager 
of  the  radio  department  of  Blackett- 
Sample-Hummert,  Inc.,  has  joined 
Goodkind,  Joice  &  Morgan,  Chicago 
agency,  as  vice-president  in  charge 
of  merchandising. 

WiLUAM  E.  Sawyer  has  been  named 
to  take  charge  of  advertising,  promo¬ 
tion  and  related  activities  of  the  Gen¬ 
eral  Electric  Home  Bureau,  Bridge¬ 
port,  Conn.,  it  was  announced  recently 
by  C.  W.  Stuart,  manager  of  the  Home 
Bureau.  Sawyer,  who  has  been  asso¬ 
ciated  with  the  advertising  activities 
of  the  G-E  appliance  and  merchandise 
department  for  several  years,  takes 
over  duties  formerly  performed  by 
F.  A.  Parnell  and  Paul  E.  Whitney, 


tire  copy  will  do  it. 

.4NA-AAAA  SOLILOQUY 
Aren't  we  happv,  aren’t  we  gay? 

Ads  can  run  the  same  old  way. 
Blessings  on  thee,  (iopy  Man 
Potent  Leon  says  you  can! 

II  FOOTBALL  DOUBLE  TRUCKS 

THE  FOOTBALL  season  is  nearly 
over,  but  we  do  not  feel  that  it  is 
too  late  to  tell  the  story  of  how  the 
Carlsbad  (N.  M.)  Daily  Current- Argus 
capitalized  on  the  sport.  Carlsbad 
(pop.  8,000)  has  no  university  team, 
but  it  has  tremendous  local  pride  in 
the  high  school  aggregation.  And  al¬ 
though  this  team — to  quote  Bill  Col- 
vert,  advertising  manager  of  the  Cur- 
rent-Argus — was  no  “great  shakes” 
this  year,  this  did  not  keep  the  daily 
from  “going  to  town”  with  extra  foot¬ 
ball  inches. 


but  now  comes  the  Sheboygan  Press  Efforts  were  made  to  bretik  all  pre-  appointment  of  Arthur  Gordon  as  as- 
which  on  Sept.  19  of  this  year  printed  vious  advertising  linage  records  in  sociate  art  director, 
a  double  truck  placed  by  a  local  fu-  the  Tribune’s  big  Thanksgiving  issue.  Joseph  H.  Cohn  has  joined  the  New 


a  double  truck  placed  by  a  local  fu-  the  Tribune’s  big  Thanksgiving  issue.  Joseph  H.  Cohn  has  joined  the  New 
neral  home.  On  Wednesday,  Nov.  19,  a  “Dear  York  office  of  Weiss  &  Geller,  Inc., 

C.  M.  Wondergem,  advertising  man-  Santa  Claus”  full  page  ad,  sponsored  as  an  account  executive.  Mr.  Cohn 
ager  of  the  Sheboygan  Press,  describ-  Tribune,  appeared,  depicting  was  previously  associated  with  the 

ing  the  double  truck  in  his  newspaper,  »  youngster  writing  to  Santa  Claus,  Blow  Company  in  a  similar  capacity 


says: 

“No  doubt,  double  trucks  jor 
funeral  homes  are  rare — especially 
in  color.  However,  since  you  made 
mention  of  two  double  trucks  in 
your  column  in  Editor  &  Pub¬ 
lisher  I  thought  you  might  be  in¬ 
terested  to  know  of  a  third.  The 
double  truck  was  published  for 
the  Ballhorn  Chapel  in  connection 
with  the  opening  of  their  east 
chapel. 

’’This  account  hasn’t  missed 
being  in  the  paper  at  least  once 
a  week  since  1928.  At  present  it 
is  running  a  10-inch  ad  on  Tues¬ 
day  and  a  20-inch  ad  on  Satur¬ 
day. 

“Although  this  is  the  first  double 


asking  him  to  tell  his  mother  to  do  and  prior  to  that  with  the  advertising* 
her  Christmas  shopping  early  “so  we  department  of  Columbia  Pictures, 
can  have  a  little  peace  around  our  Henry  Obermeyer,  assistant  vice¬ 
house.”  After  describing  last  year’s  president  in  charge  of  all  advertising 
late  shopping  by  “Mom,”  the  letter  operations  of  the  Consolidated  Edison 
concludes  with  “  ’Cause  if  Christmas  Cq.,  has  been  named  chairman  of  the 
is  going  to  be  like  that  again,  Santa,  committee  on  printed  material,  display, 
I’d  sooner  we’d  just  forget  the  whole  etc.,  for  the  Defense  Savings  Staff  in 

thing - New  York  State,  it  was  announced 

In  addition,  the  Tribune  used  teaser  this  week  by  Arthur  Kudner,  adver- 
copy,  front-page  boxes  in  the  Trib-  tising  executive,  who  heads  the  Com- 
une  on  Wednesday  and  Thursday,  rnittee  on  Information  for  the  State, 
truck  posters  and  plenty  of  “shop  Harold  H.  Leifer,  formerly  with  the 
early  ads,  spnnkled  throughout  the  the  New  York  Times,  New 


Thanksgiving  Day  issue. 


York  Post,  and  New  York  World- 

rent-Argus — was  no  “great  shaKes  is  running  a  lu-incn  ad  on  ^lues-  Ci-TTre  Telegram,  has  joined  the  art  staff  of 

this  year,  this  did  not  keep  the  daily  a  20-inch  ad  on  Satur-  OUyS  wkQV@mSlZig  Jasper,  Lynch  &  Fishel,  Inc. 

from  “going  to  town”  with  extra  foot-  ‘lay-  HoS  NgW  DutieS  William  Saul,  executive  of  Albert 

ball  inches.  “Although  this  is  the  first  double  have  passed  the  stage  in  our  Frank-Guenther  Law,  Inc.,  won  the 

“At  fi,  I  >4  f  tl,..  th,*  truck  ever  published  for  this  firm,  economic  life  where  advertisers  can  $500  prize  offered  by  Time  magazine 

sdvPrtUlnJ'  st-ff  sldV  28  years  ago  we  sold  it  a  cam-  only  in  terms  of  their  own  com-  in  its  circulation  letter  contest.  Mr. 

on  Ihr?dea  of  takiniT  reauUr  ™  Ponies  and  products,”  Robert  A.  Wil-  Saul  was  the  only  entrant,  of  more 

snace  on  a  double  truck  ^ost-  heading  Bible  Scrapbwk  Con-  ijej.^  advertising  manager  of  the  than  4,000  advertising  executives,  who 

ing  the  local  team  for  every  ihey  published  in  Wabash  Railway  Co.,  told  the  adver-  ranked  correctly  the  pulling  position 

game  they  played,”  according  to  30-inch  space  a  historical  picture  from  tising  clubs  of  Dayton  and  Columbus,  of  all  seven  letters  as  subscription- 

Mr.  CoKert.  ’’As  they  played  11  Bible.  These  were  to  be  colored  q.,  this  week.  getters. 

games,  six  at  home  and  five  ®nd  inserted  in  a  scrapbook.  This  “Social  changes  and  new  national  Arthur  Vogel,  formerly  Of  ths 

away,  this  brought  the  Current-  contest  extended  over  a  period  of  26  economic  adjustments  have  deter-  Gardner  Advertising  Company,  has 

Argus  11  double  trucks  or  a  to-  weeks.  First  prize  winner  received  mined  for  advertisers  a  course  of  ac-  joined  Sherman  &  Marquette,  Inc., 

tal  of  3,520  inches  in  11  weeks.  $100  in  cash.  The  contest  was  an-  tion  which  is  definite  and  clear,”  Mr.  Chicago  as  an  assistant  art  director. 

nounced  in  a  full  page  in  color  and  Willier  said.  t  p  v  v,  k  /i 

“To  top  off  the  season  the  paper  likewise  the  winners  were  made  Among  the  duties  facing  advertis-  5  *1! 

issued  on  Thursday,  Nov.  6,  a  16-page  known  in  a  color  page.  Hundreds  of  ing,  according  to  Mr.  Willier,  are:  ^  ^*^0 

special  football  edition  with  726  added  entries  were  received.  1)  speed  up  production  in  the  inter- 

im-bps  Tbic  icc.,..  oe  o  .  ..  ..  _  ...  manager  of  the  Armstrong  Cork  Com- 


’’.4t  the  start  uf  the  season  the 
advertising  staff  sold  28  firms 
on  the  idea  of  taking  regular 
space  on  a  double  truck  boost¬ 
ing  the  local  team  for  every 
game  they  playcNl,”  according  to 
Mr.  Colvert.  ’’As  they  played  11 
games,  six  at  home  and  five 
away,  this  brought  the  Current- 
Argus  11  double  trucks  or  a  to¬ 
tal  of  3,520  inches  in  11  weeks. 


special  football  edition  with  726  added  entries  were  received 
inches  -^is  ^ue  came  out  as  a  re-  “Needless  to  say,  Ballhorn 

suit  of  the  Roswell  (N.  M.)  High  ^^n^s  first  in  the  number  of 
School  football  team  playing  at  Carls-  funerals  in  this  city  and  has 

bad,  a  contest  which  created  intense  held  this  position  for  a  number 

interest.  Carlsbad  lost  the  game,  of  years.” 

19-7,  but  the  Current-Argus  didn’t.  1 


1  JltOliagCTl  \J1.  tiiOUL  WllK 

est  of  national  defense;  2)  safeguard  Lancaster,  Pa.  Gruen’s  adver- 

the  advances  already  made  by  f-  •  ’  •  .■  ,  ...  , 

.  .  ,  .  o\  u  u  j  tising  in  national  magazines  and  radio 

American  business;  3)  rebuild  and  j  j  ,  „  .  .u 

strengthen  the  confidence  of  the  promotions  represents  the 

American  people  in  the  democratic  fgest  appropriation  m  the  history  of 


appointed 
Ian  Fran-  j 
Ivertising. 


19-7,  but  the  Current-Argus  didn’t.  .  way  of  life;  and  4)  pave  the  way  for  J  ^  ^ 

With  the  special  16-page  ediUon  this  ^ith  these  examp  es  to  go  on.  it  is  3  ^y  economic  recovery  after  the  McCann -Erickson,  Inc. 

brought  the  total  inches  sold  during  ^^^irely  possible  that  newspapers  ^ar  emergency.  nTTPTTQ  DPFCPTMTHTTriM 

the  1941  football  season  to  the  grand  '"'^•eh  are  not  now  r^eiying  this  type  “Advertising  men  and  women  upon  CITRUS  PRESENTATION 
total  of  4,246,  directly  traceable  to  of  hnage  may  be  able  to  sell  it.  whose  shoulders  fall  such  a  large  part  Lakeland,  Fla.,  Nov.  18 — The  story 
football.  To  make  this  special  foot-  colunin  is  sure  that  the  news-  responsibility  for  the  proper  of  the  Florida  Citrus  Commission’s 

1^  edition  newsworthy,  the  adver-  Papcrs  mentioned  above  will  be  glad  functioning  of  our  system  of  distribu-  million  dollar  advertising  and  sales 
tismg  staff  arranged  for  the  publica-  m  sheets,  if  they  are  still  should  view  the  present  situation  promotion  program  to  start  Dec.  1 

tion  of  31  individual  Carlsbad  High  available.  in  g  realistic  manner  and  determine  will  be  given  in  seven  cities  in  the 

football  players’  pictures  in  one  col-  CH RISTNI  AS  PROMOTION  combined  efforts  to  soften  the  blow  fruit  area,  with  three  of  the  presenta- 

umn  cuts  with  write-ups  about  each  mvinvi  ivn  emergency,”  Mr.  Willier  de-  tions  tentatively  scheduled  next  week, 

squad  member.  THE  Chicago  Tribune  this  week  clared.  He  said  the  advertising  busi-  advertising  manager  Granville  Rut- 

launched  a  heavy  promotion  di-  ness  should  be  planning  10  to  15  years  ledge  has  announced.  The  meetings 

”To  my  mind  this  is  just  an-  rected  at  a  post-Thanksgiving  buying  into  the  future.  are  to  be  held  in  Lakeland,  Orlando, 

case  of  a  live-wire  adver-  rush,  based  on  the  slogan:  “You’ll  He  said  a  tax  on  advertising  would  Tampa,  Winterhaven,  Leesburg,  Vero 

tising  staff  ’thinking.’  The  ideas  be  thankful  on  Christmas  you  began  curtail  production  and  distribution  Beach  and  Cocoa.  Dave  J.  Kepner. 

used  at  Carlsbad  were  not  copy-  your  shopping  right  after  Thanks-  and  that  there  was  no  question  but  Florida  representative  of  Blackett- 

righted  and  any^  paper  rould  do  giving.”  that  the  consumer  would  prefer  a  Sample-Hummert,  Inc.,  the  advertis- 

•  e  same  thing.”  Spearhead  of  the  Tribune  s  “shop  sales  tax  rather  than  a  tax  on  income,  ing  agencv.  will  a.s.sist. 


available.  ij^  3  realistic  manner  and  determine  will  be  given  in  seven  cities  in  the 

OUOISTMAS  POALfOTinM  on  combined  efforts  to  soften  the  blow  fruit  area,  with  three  of  the  presenta- 

KiPiiM/iP  rKVinviivri  emergency,”  Mr.  Willier  de-  tions  tentatively  scheduled  next  week, 

THE  Chicago  Tribune  this  week  clared.  He  said  the  advertising  busi-  advertising  manager  Granville  Rut- 
launched  a  heavy  promotion  di-  ness  should  be  planning  10  to  15  years  ledge  has  announced.  The  meetings 
rected  at  a  post-Thanksgiving  buying  into  the  future.  are  to  be  held  in  Lakeland,  Orlando, 

rush,  based  on  the  slogan:  “You’ll  He  said  a  tax  on  advertising  would  Tampa,  Winterhaven,  Leesburg,  Vero 
be  thankful  on  Christmas  you  began  curtail  production  and  distribution  Beach  and  Cocoa.  Dave  J.  Kepner, 
your  shopping  right  after  Thanks-  and  that  there  was  no  question  but  Florida  representative  of  Blackett- 

giving.”  that  the  consumer  would  prefer  a  Sample-Hummert,  Inc.,  the  advertis- 

Spearhead  of  the  Tribune  s  “shop  sales  tax  rather  than  a  tax  on  income,  ing  agency,  will  assist. 
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EDITOR  &  PUBLISHEk 


New  Equipment  Allowed 
If  Old  Is  Beyond  Repair 


OPM  Now  Permits  Publishers  and  Printers 
To  Use  A-10  Endorsement  on  Supplies  Not 
Otherwise  Obtainable,  Nelson  Rules 


NEWSPAPER  publishers  and  printers 

may  now  replace  equipment  that  is 
“beyond  repair”  with  an  improved 
type,  and  also  are  permitted  to  get 
A-10  handling  of  orders  for  r^air, 
maintenance  and  supply  items  not 
otherwise  obtainable,  imder  recent  in¬ 
terpretation  and  amendment  of  Pref¬ 
erence  Rating  Order  P-22  by  Donald 
M.  Nelson,  OPM  Director  of  Priorities. 

Under  a  previous  order,  publishers 
were  refused  use  of  the  emergency 
rating  endorsement  for  replacement  of 
worn  out  equipment  by  improved 
equipment.  Requiring  replacement  of 
the  identical  equipment  was  found  by 
OPM  to  be  impossible,  and  in  many 
cases  imdesirable,  where  antiquated 
equipment  got  "beyond  repair.”  Ac¬ 
cording  to  the  OPM  it  was  sometimes 
impossible  under  this  procedure  for  a 
publisher  or  printer  to  obtain  any  re¬ 
placement  equipment  at  all. 

Not  ‘’ImprovoHioRts” 

Under  the  latest  ruling,  improved 
equipment  replacing  the  old  that  is 
“beyond  repair”  is  not  construed  as 
plant  expansion  or  improvement,  pro¬ 
hibited  \inder  the  priorities  set-up. 

This  part  of  the  amendment  order 
reads: 

“Paragraph  (b)  (6)  (i)  formerly 

excluded  from  the  order  replacement 
materials  or  equipment  ‘of  a  better 
kind,  quality  or  design’  than  that  in 
the  existing  installation.  This  section 
has  been  changed  to  exclude  mainte¬ 
nance,  repair  and  operating  supplies, 
‘For  the  improvement  of  a  Producer’s 
property  or  equipment  through  the 
replacement  of  Material  in  the  exist¬ 
ing  installation,  unless  such  equip¬ 
ment  is  beyond  repair.” 

An  emergency  rating  for  repair 
parts  was  granted  to  newspapers, 
among  other  industries,  in  Order  P-22, 
issued  Sept.  9  (E.  &  P.,  Sept.  13,  page 
3).  "Order  P-22  Amended,”  issued 
Oct.  16,  extended  the  A-10  rating  to 
cover  also  maintenance  and  operating 
supplies  (E.  &  P.,  Oct.  18,  page  5). 
To  further  extend  and  clarify  some 
portions  of  the  Oct.  16  order,  the 
OPM  issued  on  Nov.  10  Amendment 
No.  1. 

As  amended  Oct.  16  and  Nov.  10, 
newspaper  publishers  and  printers  are 
now  permitted  to  get  A-10  handling 
of  orders  for  repair,  maintenance  and 
supply  items  by  endorsing  the  follow¬ 
ing  statement  on  each  purchase  order 
or  contract  for  such  items: 

“Material  for  maintenance,  repairs 
or  operating  supplies — Rating  A-10 
imder  Preference  Rating  Order  P-22, 
as  amended,  with  the  terms  of  which 
I  am  familiar.” 

The  endorsement  must  bear  the 
handwritten  signature  of  a  company 
official  designated  for  that  purpose. 
If  the  material  can  be  obtain^  with¬ 
out  it,  the  endrosement  must  not  be 
used.  Purchase  orders  using  the  en¬ 
dorsement  must  be  made  up  sepa¬ 
rately  from  all  other  orders. 

Amoants  Restricted 

Publishers  can  use  this  method  to 
obtain  maintenance  items  to  keep 
their  property  and  equipment  in  sound 
working  condition,  according  to  the 
Nov.  11  bulletin  of  the  Inland  Daily 
Press  Association.  They  can  get  op¬ 
erating  supplies  and  obtain  repair 
parts  to  restore  their  property  and 


equipment  to  good  working  condition. 

Publishers  must  not  use  this  plan 
to  build  inventories  of  repair,  main¬ 
tenance  and  operating  supplies.  Inland 
warned. 

The  amoimts  withdrawn  during  any 
calendar  quarter  may  not  exceed  in 
value  the  amount  withdrawn  in  the 
corresponding  period  of  1940,  or  at 
the  publisher’s  option  25%  of  the  ag¬ 
gregate  dollar  value  of  the  materials 
withdrawn  during  the  calendar  year 
1940. 

“If  you  can  show  that  you  are  pro¬ 
ducing  more  than  in  1940,”  the  Inland 
Bulletin  stated,  “you  may  apply  to  the 
Director  of  Priorities  and  get  more 
materials  than  you  used  in  1940.” 

An  interpretation  issued  by  the 
Priorities  Division  Nov.  5  makes  it 
clear  that  this  restriction  and  others 
contained  in  the  order  do  not  apply 
to  those  who  have  not  used  the  pri¬ 
ority  endorsement  on  their  orders 
As  soon  as  the  endorsement  is  used, 
however,  the  firm  becomes  subject  to 
all  the  terms  and  conditions  of  P-22, 
Inland  adds. 

Section  (e)  (2)  provides  that  the 
producer  and  supplier  using  the  en¬ 
dorsement  "must  each  retain  the  en¬ 
dorsed  copies  of  such  purchase  orders 
or  contracts,  segregated  from  all  other 
purchase  orders  or  contracts,  for  a 
period  of  two  years  from  the  dates 
thereof  for  inspection  by  authorized 
representatives  of  the  OPM.”  Section 
(h)  provides  that: 

Sabiect  to  OPM  Audit 

“(1)  Each  producer  or  supplier  who 
applies  the  preference  rating  hereby 
assigned  and  each  person  who  accepts 
a  purchase  order  or  contract  for  ma¬ 
terial  to  which  the  preference  rating 
is  applied,  ^all  submit  from  time  to 
time  to  an  audit  and  inspection  by 
duly  authorized  representatives  of 
the  OPM. 

“(2)  Each  such  producer  or  sup¬ 
plier  shall  execute  and  file  with  the 


Office  such  reports  and  questionnaires 
as  said  Office  shall  from  time  to  time 
request.  No  such  reports  shall  be 
filed  until  such  time  as  the  proper 
forms  are  prescribed  by  the  OPM.” 

“Any  person  using  tools  or  equip¬ 
ment  to  repair  or  maintain  the  prop¬ 
erty  of  any  producer  as  defined  in  the 
(Nov.  10)  order”  is  one  of  three  clas¬ 
sifications  added  by  the  amended 
order. 

Paragraph  (b)  (5)  of  the  amended 
P-22  has  been  changed  in  part  to  read 
"Operating  supplies  ,  .  .  shall  not  in¬ 
clude  .  .  .  any  material  which  the 
producer  acquires  solely  to  distribute, 
store  or  transport.” 

Paragraph  (g)  (4)  referring  to  re¬ 
strictions  on  deliveries,  withdrawals 
and  inventory,  now  reads:  “From 
time  to  time  the  Director  of  Priorities 
may  determine  that  certain  producers 
or  classes  of  producers  are  exempt, 
in  whole  or  in  part,  from  restrictions 
contained  in  paragraphs  (g)  (1),  (2), 
and  (3).”  liie  restrictions  prohibit 
acceptance  of  deliveries  or  withdrawal 
of  ipaterial  allotments  in  excess  of 
25%  of  the  value  of  the  previous  year’s 
materials  during  any  calendar  quar¬ 
ter,  and  reduction  of  inventory  to  “a 
practical  working  minimum”  not  ex¬ 
ceeding  the  aggregate  dollar  volume 
of  items  of  material  of  the  same  class 
as  of  last  Dec.  31  or  the  close  of  the 
producer’s  fiscal  year  in  1940. 

These  restrictions  do  not  apply  dur¬ 
ing  any  quarterly  period  in  which 
the  total  volume  of  the  producer’s 
purchases  or  withdrawals  of  material 
does  not  exceed  $2,500. 

The  amended  order  is  effective  un- 
tU  April  1,  1942. 


KREUTZENSTEIN  JAILED 

Fred  Kreutzenstein,  former  New 
York  correspondent  for  Brazilian 
newspapers,  was  sentenced  last  week 
in  ^rgen  County,  N.  J.,  Quarter 
Sessions  Court  to  2^  to  3  years  in 
Trentdh  State  Prison  on  2  morals 
charges  involving  two  boys.  Kreut¬ 
zenstein  was  expelled  from  the  For¬ 
eign  Press  Association,  New  York, 
last  January  after  the  Dies  Committee 
“White  Paper”  in  November,  1940, 
revealed  he  was  an  unregistered  for¬ 
eign  agent  and  had  been  in  the  em¬ 
ploy  of  Transocean,  German  propa¬ 
ganda  agency.  He  has  been  doing 
business  in  New  York  City  xmder  the 
name  of  Brazil  Photos. 
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Struck  Illinois 
Papers  Resume 
Publication 


lO-Doy  Strike  of  Typos 
Ends  .  .  .  New  Wage 
Levels  After  Feb.  I 


Nov.  17-1!j 
newspapers  «. 


Champaign,  HI., 
Champaign-Urbana 
sumed  publication  today  after  a  te! 
day  tie-up  of  newspaper  and  uaju 
commercial  printing  shop  service 
was  concluded  by  an  agreea^ 
reached  at  6  p.m.  Saturday, 

The  Champaign  News-Gazette  aai 
Urbana  Courier  issued  their  fi^  (j. 
tions  this  afternoon  since  the  ithb 
of  members  of  the  Champaign-Urban 
Typographical  Union  No.  444 
called  at  7  a.m.  Nov.  6.  The  On!) 
Illini,  campus  morning  paper,  ». 
sum^  publication  today. 

Under  the  agreement  between  «. 
ployers  and  the  union,  membes  le 
ported  for  work  under  the  followi^ 
conditions:  Present  wage  scale  (a 
under  old  contract  expired  last  lb 
1)  of  $1.17%  an  hour  daytime  (fr 
hour  week)  and  $1.32%  an  hour  rngh. 
time  (37% -hour  week)  until  Feb.  1 
1942.  After  that,  a  fiat  increase  of  i 
dollar  a  week  for  both  groups,  or  d* 
equivalent  of  2%  cents  an  hour  in. 
crease  for  day  workers. 

New  wage  levels  will  continue  uni 
April  30,  1943. 

It  was  also  agreed,  E.  H.  Buns, 
secretary  of  employers’  groiqi,  suL 
that  one  week’s  vacation  with  pn 
shall  be  granted  annually  to  Tegnlc 
and  apprentices  and  one  day’s  no¬ 
tion  to  other  composing  room  at. 
ployes  for  each  42  days  worked  b 
the  office. 

The  union  conrunittee  originally  hi 
sought  an  increase  of  5%  cents  c 
hour  on  the  day  scale,  and  6^  cm 
an  hour  night  pay 
More  than  80  printers  in  the  thm 
newspapers  and  three  commerm 
printing  plants  employing  union  lak 
were  affected  by  the  agreement 


THE  MAN  MANY  CITY  EDITORS  HAVE  MET 

Jimmy  Hfttio,  Kin9  Fftatures  Syndicate  cartoonist,  caricatured  a  character  familiar  to 
city  ftditors  racftntly  in  hit  daily  featur*,  ''Thfty'll  Do  It  Evftry  Tima."  As  Hatio  indi¬ 
cates,  soma  paopla  ara  awfully  hard  to  plaasat  Tha  cartoon  struck  such  a  ratpontiva 
note  in  city  rooms  that  King  Faaturas  racaivad  hundradt  of  raquasts  for  tha  original 

cartoon. 


Intemoiioncd  Has 
$4,751,008  Net  Profit 

The  report  of  the  IntematioBi 
Paper  Company,  submitted  Tuad." 
by  Richard  J.  Cullen,  president  dis¬ 
closed  a  consolidated  net  profit  k 
the  September  quarter  of  $4,751,tl 
including  a  credit  of  $429,118  in  a- 
cess  tax  provision  for  the  first  c 
months  of  1941.  The  profit  is  afe 
interest,  depreciation,  depletion,  S5> 
sidiary  dividends,  $1,313,064  provisc 
for  normal  Federal  income  taxes  ii 
$4,812,984  reserve  for  Federal  exes 
profits  taxes. 

After  allowing  for  quarterly  dir- 
dend  requirements  on  the  5% 
ferred  stock,  the  net  is  equal  to  fill 
a  share  on  the  1,823,269  shares 
common  stock.  It  compares  witii 
consolidated  net  profit  in  the  quirt 
ended  on  Sept.  30,  1940,  of  $5,31^ 
including  $1,377,465  credit  in  eK« 
tax  provision  for  the  first  half  of  19^ 
Hie  profit  for  that  period  which 
after  $1,299,741  provision  for  Fedej 
income  taxes  and  $476,458  excess 
taxes,  equaled  $2.28  a  common  sm 

Net  profit  for  the  first  nine  moiw 
of  1941  amounted  to  $11,512,519  alj 
$3,294,894  provision  for  Federal 
come  taxes  and  $10,350,079 
for  Federal  excess  profits  taxes.  1 
for  that  period  was  equal,  after  p 
ferred  dividends,  to  $4.41  a  share 
the  common.  For  the  corresponal 
period  last  year  the  net  profit,  ^ 
$3,639,292  for  Federal  income 
and  $^9,300  for  excess  profits 
was  $12,214,552,  or  $4.79  a  share 


More  Art  Work  and  Less  Copy 
Features  N.  Y.  Retail  Ads 

By  R.  M.  DOBIE 


a  copy  of  a  New  York  newspaper  to  the  wash  drawings  which  set  the  open  and  there  are  constant  interrup-  «  . 

and  began  thumbing  through  the  general  tone  of  the  ad.  tions.  One  of  the  layout  men  comes  .  /«>**'  , 

pages.  ^  You  can’t  describe  the  ad  in  words,  in  to  ask  if  he  can  rearrange  the  items  t 

“Look  at  this  ad,”  he  said,  laying  a  which  explains  why  it  leans  on  art  in  one  ad  so  that  those  sold  through  /  '**”  ' 

page  on  his  desk.  ‘‘Look  at  that  white  work  and  not  copy.  It’s  an  example  the  store’s  Parkchester  branch  will  be 

apace.  You  never  see  anything  like  of  graphic  art  in  newspaper  advertis-  grouped  together.  He  suggests  this  \ 

that  in  a  national  ad.  More  than  half  ing,  the  closest  thing  to  perfection  yet  might  be  more  effective  than  asterisk-  ' 

the  ad  is  nothing  but  white  space,  achieved.  ing  those  sold  only  through  Parkches-  '  Ik 

Who  planned  this  ad,  and  the  others  ter.  The  art  director  rubs  his  chin,  ‘  ^ 

like  it?  Whose  idea  was  it  to  use  an  looks  at  the  layout,  and  says,  okay,  a  — i'iT  \  \ 

arm  instead  of  a  leg  to  show  a  stock-  good  idea.  4  - * 

Another  one  complains  that  his  in- 

lows  how  Macy's  utilizes  lower 

They  would  have  to  be  newspaper  page. 

Yuietide  atmosphere  with  a  couple  of  crowded  together  and  would  spoil  the 

softly  shaded  silver  spheres?  effect.  The  art  director  studies  the  plains  the  birth  of  a  full  page  Macy 

In  seeking  the  answers,  the  first  layout  and  makes  a  suggestion  that  advertisement. 

_ „  ^ _ _ _ _ ^ _ _  a  solution.  “Each  department  of  the  store,  like 

this  kind  of  advertising  is  in  the  art  A  woman  from  the  corset  and  bras-  men’s  wear,  furniture,  etc.,  has  its  own 

departments  of  the  stores,  and  not  in  siere  department  stalks  in  with  an  advertising  appropriation.  And  each 

the  general  advertising  or  copy  de-  armful  of  women’s  undergarments,  department  has  what  we  call  a  copy- 

partments.  There  may  have  been  a  Th®  pieces  were  used  by  the  artists  writer,  a  sort  of  account  executive  of 

time  when  the  retail  copywriter  used  1°  make  their  sketches  and  the  woman  the  department  store,  who  serves  as 
his  art  work  sparingly  to  supplement  complains  that  the  garments  were  re-  liaison  man  between  his  department 

his  printed  message.  But  today  it’s  turned  in  a  soiled  condition.  Mr.  Ger-  and  the  copy  and  art  departments, 

switched  around.  The  copywiiter  fits  has  a  look  and  agrees  that  some-  “First,  the  copywriter  confers  with 
his  stuff  within  the  limits  defined  by  thing  will  have  to  be  done  about  this,  his  department  and  a  decision  is  made 

Perhaps  the  studio  can  be  cleaned  up  as  to  how  much  of  the  departmental 

'  ir,-'  “  the  way  it  is  all  day,”  Mr.  appropriation  will  be  allotted  to  dif- 

^^111  Gerard  says  between  interruptions,  ferent  merchandise.  Then  the  articles 

^ ‘‘Let’s  get  out  of  here.  I’ll  show  you  to  be  advertised  are  chosen  and  the 
-a."  IsL  »  around  the  place.  day  on  which  the  ad  is  to  run  is  set. 

^  Unique  Tracing  Apparatuf  Choosing  the  Right  Day 

"  ^  M  layout  men  and  “Choosing  the  right  day  is  very  im- 

^  watch  them  work.  One  is  fitting  a  portant.  For  instance,  one  holiday 

'r'  /m  ' - —  sketch  of  an  automobile  into  a  lay-  last  year  wasn’t  a  very  good  one  for 

■  •  f  -  !  out.  Another  is  sketching  a  woman’s  us.  I’ve  forgotten  why,  but  this  year 

1  protruding  gracefully  from  the  we  didn’t  make  such  a  big  splash  on 

“  It  -  1  comer  of  a  page.  And  over  in  one  that  date.  On  the  other  hand,  during 

”  section  of  the  room  a  comely  looking  another  holiday  last  year,  our  sales 

'v*  ' blonde  works  away  at  a  strange  look-  were  way  above  expectations.  So  this 

^  I  lug  drawing  machine.  year,  we’ll  advertise  more  than  ever 

•  *  1  r  _  '  “This  is  a  camera  lucida,”  Mr.  Ger-  on  that  particular  day.” 

__  _  ard  says,  going  over  to  the  apparatus.  Mr.  Gerard  explained  that  after  the 

I  “It’s  a  quick  way  to  check  the  meas-  copywriters  have  decided  what  to  ad- 
;  urement  of  the  finished  art  work  to  vertise  and  when,  another  conference 
35?-;  >  ^  I  ,1*  properly  into  the  is  held  to  determine  what  different 

page  layout.”  items  will  be  grouped  together  in  one 

£7’*"'  .1  blonde  is  standing  over  a  flat  ad.  Obviously,  you  can’t  give  a  layout 

gSfl*  pushed  smack  against  a  wall,  man  a  bicycle  and  a  furniture  display 

On  the  wall  there’s  a  board  and  on  and  expect  him  to  work  them  into  ■ 
Thiz  !$  a  typical  Lord  &  Taylor  ad.  the  board  is  tacked  the  finished  piece  harmonious  pattern.  However,  if  nec- 

of  art  work.  On  the  table  is  a  proof  essary,  he  could  probably  do  it. 
the  art  work.  The  art  director  is  the  entire  ad,  covered  with  a  sheet  decisions,  an  instruction 

man  you  want  to  see.  P*  tracmg  paper.  The  blonde  is  look-  gjjggj  ^  depart- 

He’s  a  hard  man  to  find.  His  office,  ^  ment,  explaining  which  ads  are  to  ap- 

or  cubicle,  to  be  exact,  is  usually  far  which  ^  attached  to  a  mov-  pg^j.  together,  which  items  are  to  be 

removed  from  the  merchandise  that  And,  although  the  art  work  featured,  the  amount  of  space,  the 

he  portrays.  It  may  be  in  one  comer  “  ^  length  of  copy,  the  character  of  the 

of  the  stock  room,  or  hidden  away  in  tracmg  that  piece  ^d  wanted,  and  any  other  suggestions 

the  labyrinths  of  the  business  office.  work  perfectly  on  the  tracing  copywriter  might  have  picked  up 

And  once  you’ve  found  the  office  is  ^'^ermg  the  proof.  hig  conferences, 

no  guarantee  that  you’ve  got  the  man.  ^  25  Pages  a  Day  These  instruction  sheets  come  to  Mr. 

Nteded  Everywhere  at  Oiee  Just  another  short  cut,  Mr.  Gerard  Gerard’s  office.  He  looks  them  over 


the  ad  is  nothing  but  white  space. 

And  look  at  those  shaded  dabs  of 
background.  Some  are  almost  black. 

Ihe  one  behind  the  cologne  bottle  is 

a  delicate  shade  of  grey.  ing?  Who  decided  that  a  dab  of  black  _  _ ^ _ _ _ 

“How  about  that  hand  lettering?  It  should  be  a  background  for  a  bottle  structions  call  for  too  many  items  for  Illustration  sIk 
fits  perfectly  with  the  motion,  or  the  of  perfume,  and  that  you  could  get  a  one  ad. 
balance,  or  whatever  it  is  that  the 
whole  ad  gives  out.”  How  many  read¬ 
ers  of  department  store  copy  appre¬ 
ciate  the  ^  and  typographic  sophis-  thing  you  find  out  is  that  the  story  of  provides 

ticatkm  which  goes  into  it?  .  - 

No  doubt  about  it;  the  ad  of  which 
he  was  speaking  was  unusual.  It  hap¬ 
pened  to  be  a  spread  of  Lord  &  Taylor, 
one  of  the  New  York  department 
stores  in  the  forefront  of  the  trend  to 
more  elaborate,  more  artistic,  and 
more  effective  retail  copy.  But  a  simi¬ 
lar  ad  could  have  come  from  any  of 
at  least  a  half  dozen  other  New  York 
stores:  Macy’s,  Saks  Fifth  Avenue, 

Bloomingdales,  B.  Altman,  Russeks, 

Arnold  Constable,  etc. 

Uses  Staggered  Margin 
This  particular  ad  took  up  most  of 
a  page.  But  it  wasn’t  a  full  page  ad. 

It  was  a  built  up  arrangement,  with 
the  margin  stepp^  down,  like  an  in¬ 
verted  staircase.  In  column  one  there 
was  a  news  story  and  in  the  second 
column  a  one-column  news  picture. 

At  the  top  of  the  next  two  columns 
there  were  three  indies  each  of  edi¬ 
torial  matter.  The  rest  of  the  page 
was  given  over  to  the  ad. 

The  staggered  margin  was  pleasing 
to  the  eye  and  the  adjacent  news  mat¬ 
ter  emphasized  the  timeliness  of  the 
advertiwment.  Glamor  is  an  over¬ 
worked  word  but  it’s  the  essence  of 
this  kind  of  advertising. 

All  the  space  is  used  to  advertise 
only  four  items:  silk  stockings,  per¬ 
fume  bottles,  wools,  and  Christmas 
cards.  Quite  a  conglomeration,  but 
with  intelligent  layout  and  expert  art 
work  they  blend  together  like  whis¬ 
key  and  soda. 

How  is  the  silk  stocking  advertised? 

With  a  picture  of  a  pair  of  beautiful 
legs?  Not  at  all.  There  are  no  legs  in 
tl»  whole  advertisement.  Instead  a 
girl  with  a  classic  profile  has  one  arm 
fitted  into  a  stocking  and  the  arm  ex¬ 
tends  half  way  cross  the  page,  point¬ 
ing  diagonally  to  the  upper  right  hand 
comer  of  the  copy. 

Holds  Perfume  Bottle 

In  the  lower  right  hand  corner  a 
portion  of  a  woman’s  arm,  holding  a 
perfume  bottle,  extends  in  the  same 
ffirectiMi.  Extending  downward  frxHn 
the  upper  right  hand  comer  is  an- 
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EDITOR  &  PUBLISH  Eb 


New  Eauipment  Allowed 

request.  No  such  reports  shall  be 
j  •  filed  until  such  time  as  the  proper 

XS  150VOnCl  l\0DCll]r  P'^scnbea  by  the  OPM.” 

M  “Any  person  using  tools  or  equip- 

^rtikir  •KT  iT>»  ment  to  repair  or  maintain  the  prop- 

OPM  Now  Permits  Publishers  and  Pnnters  erty  of  any  producer  as  defined  in  the 

To  Use  A-10  Endorsement  on  Supplies  Not  sSrati*  "dd^^by '  tte*l^eSd 

otherwise  Obtainable,  Nelson  Rules  "Sragraph  (W  (5)  of  the  amended 

NEWSPAPER  publishers  and  printers  equipment  to  good  working  condition.  ‘^Orcra^g^upp^^^^  **sh^* rwt^ in¬ 
may  now  replace  equipment  that  is  Publishers  must  not  use  this  plan  ®  material  which  the 

“beyond  re^ir”  with  an  improved  to  build  inventories  of  repair  main-  produce  acquires  solely  to  distribute, 
type,  and  also  are  permitted  to  get  tenance  and  operatmg  supplies,  Inland  transport  ” 

A-10  handling  of  orders  for  r^air,  warned.  i>  ~  v,  /■!!\  /a\  ^  ♦ 


maintenance  and  supply  items  not 


The  amounts  withdrawn  during  any  (g)  (4)  referring  to  re- 

aionrioy  f  ^.1  •  stTictioiis  On  dcUveries,  withdrawals 


otherwise  obtainable,  under  recent  in-  calendar  quarter  may  not  exceed  in  wiiuuiawcia 

terpretation  and  amendment  of  Pref-  value  the  amount  withdrawn  in  the  ^  f  T>rir.r>i« 

erence  Rating  Order  P-22  by  Donald  corresponding  period  of  1940,  or  at  time  to  time  the  D^tor  of  Priorities 

M.  Nelson,  OPM  Director  of  Priorities,  the  publisher’s  option  25%  of  the  ag-  ^^^claL^  oT ^rc^urers^Tre^^ex^pt 
Under  a  previous  order,  publishers  gregate  dollar  value  of  the  materials  • 
were  refused  use  of  the  emergency  withdrawn  during  the  calendar  year  f  •  j  •  ^  ’  i,  ^  \  /i\  /oi 

rating  endorsement  for  replacement  of  1940.  ^  contained  mparagrapl^  (g)  (1),  (2) 

worn  out  equipment  by  improved  “If  you  can  show  that  you  are  pro-  r  ^  '  S 


xabiiiis  x vfx  x^rsv.  s  /nv  *9  rm.  —x  *  x* 

worn  out  equipment  by  improved  “If  you  can  show  that  you  are  pro-  acceptance  of  deliveries*^ or  withdrawal 
equipment.  Requiring  replacement  of  ducing  more  than  in  1940,”  the  Inland  t  ^  •  i  n  *  *  •  i 

the  identical  equipment  was  found  by  Bulletin  stated,  “you  may  apply  to  the  toe^vatoe  of  toe  previous^^rear^s 

OPM  to  be  impossible,  and  in  many  Director  of  Priorities  and  get  more  _t;i  j,--  j 

cases  undesirable,  where  antiquated  materials  than  you  used  in  1940.”  *  *  j  —i 

i  _  b  •‘u  .  _ :_w  A  •  i  /i-  •  J  1-  .Li.  ter,  and  reduction  of  inventory  to  a 

equipment  got  beyond  repair.  Ac-  An  interpretation  issued  by  the  wnrVir,a 


cording  to  toe  OPM  it  was  sometimes  Priorities  Division  Nov.  5  makes  it 

impossible  under  this  procedure  for  a  clear  that  this  restriction  and  others  r  ®  f  ggrega  o  a  o  i^e 
publisher  or  printer  to  obtain  any  re-  contained  in  toe  order  do  not  apply  „ 


publisher  or  printer  to  obtain  any  re 
placement  equipment  at  all. 

Not  "Improvements'* 


i  1,  *  J  1  as  of  last  Dec.  31  or  the  close  of  the 

to  those  who  have  not  used  the  pn-  j  >  c  i 
Arif.,  AA,tArco,r,AAf  aa  fKAir  ArJlre  producers  fiscal  year  m  1940. 


Not  "Improvements"  ority  endorsement  on  their  orders  ™ 

Under  the  latest  ruling  improved  ^  soon  as  the  endorsement  is  used,  .  These  restrictions  do  not  apply  dur- 

®  R  4.  •  however  toe  firm  becomes  subiect  to  *ag  any  quarterly  period  in  which 

equipment  replacing  toe  old  that  is  nowever,  me  nrm  oecomes  suojwi  to  s  j  *1,4. 

^yond  repair”  is  not  construed  as  all  the  terms  and  conditions  of  P-22,  the  total  volume  of  toe  producers 
wjruuu  icijw  10  u  Inland  adds  purchases  or  withdrawals  of  material 

plant  expansion  or  improvement,  pro-  k 

hibited  under  toe  priorities  set-up. 


purchases  or  withdrawals  of  material 


Section  (e)  (2)  provides  that  toe  ^ot  exceed  $2,500. 


‘“litis”  part“rf“the*'^entoiient  orfer  Producer  and  supplier  using  the  en-  “  el^^'^tive  un- 

ygjjjjg.  dorsement  must  each  retain  the  en-  tti  April  1,  1942. 

“Paragraph  (b)  (6)  (i)  formerly  dorsed  copies  of  such  purchase  orders  ■ 

excluded  from  the  order  replacement  or  contracts,  segregated  from  all  other  KREUTZENSTEIN  TAILED 

materials  or  equipment  ‘of  a  better  purchase  orders  or  contract,  for  a  Kreutzenstein  former  New 

Irirwl  nimlifv  nr  diwsipn’  than  that  in  pcriod  of  two  years  from  the  dates  „  ,  “  x'Jeuizensiem,  ioitoct  «ew 

the  ^t^tlnftastaUaliS.  This  section  <•>““'  [ot  neileJS“tSSr'i'’nten^ 

he,  been  clanged  to  exclude  malnte-  repr^ntehve,^  the  OPM.”  Seetton  Jo^n^  N.  J, 

nanrp.  renair  and  nneratinv  sunnlies.  proviaes  inai.  _ _  _  _ 


in  Bergen  County,  N.  J.,  Quarter 
Sessions  Court  to  214  to  3  years  in 
Trenton  State  Prison  on  2  morals 


has  been  changed  to  exclude  mainte-  ,^1  orovide7that-  County,  N.  J.,  Quarter 

nance,  repair  and  operatmgsupplies,  tn;  proviaes  mat.  Sessions  Court  to  214  to  3  years  in 

‘For  the  improvement  of  a  Producers  Sub|eet  to  OPM  Audit  Trenton  State  Prison  on  2  morals 

property  or  equipment  through  toe  “(1)  Each  producer  or  supplier  who  charges  involving  two  boys.  Kreut- 
replacement  of  Material  in  the  exist-  applies  toe  preference  rating  hereby  zenstein  was  expelled  from  toe  Por¬ 
ing  installation,  unless  such  equip-  assigned  and  each  person  who  accepts  eign  Press  Association,  New  York, 
ment  is  beyond  repair.”  a  purchase  order  or  contract  for  ma-  last  January  after  toe  Dies  Committee 


“(1)  Each  producer  or  supplier  who  charges  involving  two  boys.  Kreut- 
applies  toe  preference  rating  hereby  zenstein  was  expelled  from  toe  For- 
assigned  and  each  person  who  accepts  eign  Press  Association,  New  York, 
a  purchase  order  or  contract  for  ma-  last  January  after  toe  Dies  Committee 
terial  to  which  the  preference  rating  “White  Paper”  in  November,  1940, 


ment  is  beyond  repair.”  a  purchase  order  or  contract  for  ma-  last  January  after  toe  Dies  Committee 

An  emergency  rating  for  repair  terial  to  which  the  preference  rating  “White  Paper”  in  November,  1940, 

parts  was  granted  to  newspapers,  is  applied,  shall  submit  from  time  to  revealed  he  was  an  unregistered  for- 

among  other  industries,  in  Order  P-22,  time  to  an  audit  and  inspection  by  eign  agent  and  had  been  in  toe  em- 

issued  Sept.  9  (E.  &  P.,  Sept.  13,  page  duly  authorized  representatives  of  ploy  of  Transocean,  German  propa- 

new  _ j-  _  tr-  1 _  1 _  j  =  ^ 


3).  “Order  P-22  Amended,”  issued  the  OPM.  ganda  agency.  He  has  been  doing 

Oct.  16,  extended  toe  A-10  rating  to  “(2)  Each  such  producer  or  sup-  business  in  New  York  City  imder  the 
cover  also  maintenance  and  operating  plier  shall  execute  and  file  with  toe  name  of  Brazil  Photos, 
supplies  (E.  &  P.,  Oct.  18,  page  5).  —  ■ 


To  hirtoer  extend  and  clarify  some 
portions  of  toe  Oct.  16  order,  toe 
OPM  issued  on  Nov.  10  Amendment 
No.  1. 

As  amended  Oct.  16  and  Nov.  10, 
newspaper  publishers  and  printers  are 
now  permitted  to  get  A-10  handling 
of  orders  for  repair,  maintenance  and 
supply  items  by  endorsing  the  follow¬ 
ing  statement  on  each  pinrchase  order 
or  contract  for  such  items: 

“Material  for  maintenance,  repairs 
or  operating  supplies — Rating  A-10 
under  Preference  Rating  Order  P-22, 
as  amended,  with  the  terms  of  which 
I  am  familiar.” 

The  endorsement  must  bear  toe 
handwritt«i  signature  of  a  company 
official  designated  for  that  purpose. 
If  toe  material  can  be  obtain^  with¬ 
out  it,  toe  endrosement  must  not  be 
used.  Purchase  orders  iising  the  en¬ 
dorsement  must  be  made  up  sepa¬ 
rately  from  all  other  orders. 

Ameaafs  Restricted 

Publishers  can  use  this  method  to 
obtain  maintenance  items  to  keep 
their  property  and  equipment  in  sound 
working  condition,  according  to  the 
Nov.  11  bulletin  of  toe  Inland  Daily 
Press  Association.  They  can  get  op¬ 
erating  supplies  and  obtain  repair 
parts  to  restore  their  property  and 
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THE  MAN  MANY  CITY  EDITORS  HAVE  MET 

Jimmy  Hatlo,  King  Features  Syndicate  cartoonist,  caricatured  a  character  familiar  to 
city  editors  recently  in  his  daily  feature,  "They'll  Do  It  Every  Time."  As  Hatlo  indi¬ 
cates,  some  people  are  awfully  hard  to  please!  The  cartoon  struck  such  a  responsive 
note  in  city  rooms  that  King  Features  received  hundreds  of  requests  for  the  original 

cartoon. 


Struck  Illinois 
Papers  Resume 
Publication 

lO-Doy  Strike  of  Typos 
Ends  .  .  .  New  Wage 
Levels  After  Feb.  1 

Champaign,  HI.,  Nov.  17— 
Champaign-Urbana  newspapers  n. 
sumed  publication  today  after  a  ten. 
day  tie-up  of  newspaper  and  uni* 
commercial  printing  shop  service 
was  concluded  by  an  agreeing 
reached  at  6  p.m.  ^turday. 

The  Champaign  News-Gazette 
Urbana  Courier  issued  their  first  et 
tions  this  afternoon  since  the  str^ 
of  members  of  toe  Champaign-Urbui 
Typographical  Union  No.  444  wis 
called  at  7  a.m.  Nov.  6.  The  Doilj 
mini,  campus  morning  paper,  k. 
sum^  publication  today. 

Under  toe  agreement  between  «. 
ployers  and  toe  union,  members  ^ 
ported  for  work  imder  toe  followii^ 
conditions:  Present  wage  scale  (a 
under  old  contract  expired  last  Usj 
1)  of  $1.17V4  an  hour  daytime  (f^ 
hour  week)  and  $1.32^  an  hour  ni^. 
time  (37%-hour  week)  until  Feb.  L 
1942.  After  that,  a  fiat  increase  of  i 
dollar  a  week  for  both  groups,  or  the 
equivalent  of  2%  cents  an  hour  in¬ 
crease  for  day  workers. 

New  wage  levels  will  continue  until 
AprU  30,  1943. 

It  was  also  agreed,  E.  H.  Bums, 
secretary  of  employers’  group,  said 
that  one  week’s  vacation  with  pay 
shall  be  granted  annually  to  tegulais 
and  apprentices  and  one  day’s  vaca¬ 
tion  to  other  composing  room  em¬ 
ployes  for  each  42  days  worked  br 
toe  office. 

The  union  committee  originally  had 
sought  an  increase  of  514  cents  an 
hour  on  toe  day  scale,  and  6^  cents 
an  hour  night  pay. 

More  than  80  printers  in  the  three 
newspapers  and  three  commercial 
printing  plants  employing  union  labor 
were  affected  by  the  agreement. 

■ 

International  Has 
$4,751,008  Net  Profit 

The  report  of  the  Internationa 
Paper  Company,  submitted  Tuesday 
by  Richard  J.  Cullen,  president,  dis¬ 
closed  a  consolidated  net  profit  for 
the  September  quarter  of  $4, 751,018. 
including  a  credit  of  $429,118  in  ex¬ 
cess  tax  provision  for  toe  first  six 
months  of  1941.  The  profit  is  after 
interest,  depreciation,  depletion,  sub¬ 
sidiary  dividends,  $1,313,064  provisk 
for  normal  Federal  income  taxes  and 
$4,812,984  reserve  for  Federal  exces 
profits  taxes. 

After  allowing  for  quarterly  divi¬ 
dend  requirements  on  toe  5%  prF 
ferred  stock,  toe  net  is  equal  to  $15 
a  share  on  the  1,823,269  shares  d 
common  stock.  It  compares  with  i 
consolidated  net  profit  in  toe  quarts 
ended  on  Sept.  30,  1940,  of  $5,315,111 
including  $1,377,465  credit  in  exces 
tax  provision  for  toe  first  half  of  19# 
The  profit  for  that  period  which  ws 
after  $1,299,741  provision  for  Federi 
income  taxes  and  $476,458  excess  pro! 
taxes,  equaled  $2.28  a  commMi  shas 
Net  profit  for  toe  first  nine  montk 
of  1941  amounted  to  $11,512,519  aft 
$3,294,894  provision  for  Federal  » 
come  taxes  and  $10,350,079  reseP 
for  Federal  excess  profits  taxes.  !•> 
for  that  period  was  equal,  after  pa 
ferred  dividends,  to  $4.41  a  share  s 
the  common.  For  toe  correspond^ 
period  last  year  toe  net  profit,  aft 
$3,639,292  for  Federal  income  ta# 
and  ^89,300  for  excess  profits  ta# 
was  $12,214,552,  or  $4.79  a  share. 
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EDITOR  &  PUBLISHER 


Continuing  Study 
Enters  Third  Year 
With  New  Format 


NEW  AGENCY  FORMED  r; - -  .  , 

Public  announcement  has  been  l^Or©  xUT  W  OrK 

made  of  the  formation  of  a  new  And  LgSS  CopV 
agency  m  Los  Angeles,  the  ADCC  ^  * 

Advertising  Co.  Present  members  of  continued 

the  firm  include  Faraon  Jay  Moss, 


Tribune  Starts 
New  Radio  Listing 


“  *  Chicago,  Nov.  18 — Beginning  next 

continued  from  page  11  Monday,  the  Chicago  Tribune  wj]i 
inaugurate  an  expanded  daily  Ustin» 


Study  No.  43  Appears  in  singer,  Wallace  Busse,  X 
New  Covet  and  b  SUghlly  '’“"f 

SmaUer  . . .  Dota  Unchanged  SeelcS  Bill  tO 

The  beginning  of  the  third  year  _  _  _ 

of  the  Continuing  Study  of  Newspaper  All 

Reading  was  marked  this  week  by 
the  release  of  Study  No.  43,  based  on 

the  Oct.  2  issue  of  the  Wilmington  *  rOpQyQHQQ 
(Del.)  Joumal-Every  Evening,  by  the  _  .  «  in- 

Advertising  Fovmdation.  Registry  of  Aliens 

While  the  report  appears  in  a  new  Transferred  from 
cover  and  is  slightly  smaller  in  size.  Justice  Deoortme 

the  basic  techniques  have  not  been  Jusnce  L>epanme 

changed,  and  the  data  contained  in  Washington  D  C 


Edwin  B.  Newport,  Eric  H.  Mun-  demand  by  out-of-town  department  of  radio  programs,  virtually  doublii* 

singer,  Wallace  Busse,  Jo  Hollebaugh  stores.  the  space  devoted  to  such  listingi, 

and  John  T.  Davies.  “Some  of  them  go  out  into  the  The  programs  will  be  set  in  non. 

■  sticks,”  Mr.  Gerard  says.  “They’re  of-  pareil,  instead  of  agate  type,  and 

UUl  fered  more  money  or  they  have  the  individual  programs  will  occupy  fa]j 

lO  spirit  of  adventure.  But  usually  they  column  measure,  instead  of  two-thiri. 


Label  All 
Propaganda 


Registry  of  Aliens  Would  Be 
Transferred  from  State  to 
Justice  Department 


Washington,  D.  C.,  Nov.  18 — An 


come  back  to  New  York.  They  get  Large  condensed  numerals  will 
lonely  and  frustrated.  They  can’t  find  used  to  denote  hourly  listings,  wi4 
anyone  to  discuss  the  latest  Picasso  lightface  type  for  morning  programs 
show.”  and  boldface  type  for  evening  listings, 

A  free  lance  artist’s  fees  vary  with  similar  to  railroad  timetable  style,  k 
the  amount  and  type  of  work.  The  addition,  the  listings  will  be  broken 
average  price  for  a  fashion  figure  is  up  under  proper  headings  to  indicate 
$10  but  range  as  high  as  $25.  Scxne  morning,  afternoon  and  evening  list, 
stores  pay  $150  for  two  or  three  fig-  ings.  The  radio  program  guide  in  the 
ures  and  up  to  $250  for  a  full  page.  Tribune  will  be  in  excess  of  (out 
Mr.  Gerard  says  one  reason  the  out-  columns  daily,  it  was  stated.  A  “Last- 


it  are  comparable  in  every  respect  amended  Alien  Agents  Act  trans-  of-town  stores  find  it  difficult  to  match  ener’s  Choice”  will  also  be  included 


with  previous  reports.  ferring  the  registry  from  the  State  the  type  of  work  being  done  in  New  News  broadcasts  will  be  listed  in  i 

New  "ladei  of  Reading"  Department  to  the  Department  of  Jus-  York  is  that  they  haven’t  the  man-  separate  box  and  short  wave  listings 

There  is,  however,  one  change  in  tice  and  requiring  registered  propa-  power.  He  says  most  out-of-town  ar-  will  be  expanded.  Considerably  more 

the  content,  the  inclusion  of  a  new  gandists  to  label  each  release,  has  lists  are  overworked  and  so  swamped  pictorial  material  will  also  be  used 

“Index  of  Reading.”  The  index,  pre-  been  submitted  to  the  Senate  for  ac-  with  detail  that  they  have  little  or  no  according  to  Larry  Wolters,  Tribune 

sented  in  chart  form,  shows  the  nor-  tion.  time  to  experiment  with  new  ideas.  radio  editor.  The  Tribune  has  revisei 

mal  reading  of  certain  types  of  con-  Senator  Carl  A.  Hatch  of  New  Wort  i«  lavtAoSavi  its  method  of  listing  programs,  he 


News  broadcasts  will  be  listed  in  i 


with  detail  that  they  have  little  or  no  according  to  Larry  Wolters,  Tribune 

.  .  .  -  _ ^j:a fr— :1 _ _  1 _ •  i 


mal  reading  of  certain  types  of  con-  Senator  Carl  A.  Hatch  of  New 
tent  for  adult  readers  of  American  Mexico,  who  piloted  to  enactment  the 
newspapers.  It  gives,  based  on  all  bills  against  use  of  federal  funds  to 


time  to  experiment  with  new  ideas. 

Work  It  Imitated 


radio  editor.  The  Tribune  has  revised 
its  method  of  listing  programs,  k 
said,  after  a  careful  two-month  study, 


pers.  It  gives,  based  on  all  bills  against  use  of  federal  funds  to  stores  o«en  irnimte  on  reader  interest  surveys  and 

to  date,  the  median  percentage  influence  elections,  is  sponsor  of  the  y^l^d^  j  public  suggestions. 


studies  to  date,  the  median  percentage  influence  elections,  is  sponsor  of  the  v  i,  j  ,  irvu-  •  j 

of  readers  stopping  to  read  one  or  new  measure.  The  draft  is  intended  de^rtment  stores  This  is  done 

more  items  on  various  types  of  con-  to  cure  defects  discovered  in  enforce-  ,  ?  wo  ways.  er  e  work 


more  items  on  various  types  of  con-  to  ci 
tent:  editorials,  comics,  financial  news,  men 
radio  programs  or  news,  society  news  law. 
or  pictures,  sports  news  or  pictures  T1 
and  various  classifications  of  adver-  fron 
tising.  part 


new  measure.  The  draft  is  intended  .  ae^runeni  stores,  inis  is  aone  Hearst  newspapers  in  6  cities,  in- 
to  cure  defects  discovered  in  enforce-  “  eluding  Chicago,  have  inaugurated 

ment  of  the  original  anti -propaganda  ^  1“*®!  outright,  with  no  changes;  weekly  tabloid  radio  sections,  listing 
law  6  or  the  gtore  puts  its  own  merchandise  programs  for  a  week  in  advance. 

The  transfer  of  the  registry  files  models  clipped  from  the  New  - 

f _ _ _ _ .  TX-  York  ads.  TT  Si  KrArrH  rrrcts 


brought  an  out-of-town  paper  with  A  German  ban  on  broadcasts  from 
art  work  lifted  outright  from  an  old  Berlin  by  NBC,  CBS  and  MBS  rep- 


baker  models  showed  a  consistent 
readership  of  31  to  36%  for  men  in 
Wilmington.  The  ads  ranged  in  size 
from  604  to  1,118  lines  and  were  dis- 


Macy  ad. 


and  various  classifications  of  adver-  from  the  State  Department  to  the  De-  •  ..i.  •»»  U.  O.  i 

tising.  partment  of  Justice  is  favored  by  both  ^en  thm  reimrt^  was  m  the  Macy  ^ 

Six  automobile  advertisements  pre-  agencies  because  the  latter  bureau  has  department  Mr.  Gerard  w^  DOIUlt 

senting  1942  Dodge,  Lincoln-Zephyr,  the  investigative  forces  and  prosecutes  paper  wiA  A  Gem 

Mercury,  Packard,  Pontiac  and  Stude-  complaints,  the  Senator  explained.  outright  from  an  old  Berlm  by 

baker  models  showed  a  consistent  L  akal  rrannaanila  ,  ...  resentativ 

readership  of  31  to  36%  for  men  in  .p,  ♦  f  i  k  i-  i.  Send  em  a  bill  for  the  art  work,  five  days 

Wilmington.  The  ads  ranged  in  size  requirement  for  labeling  each  Mr.  Gerard  ordered.  newscasts 

from  604  to  1,118  lines  and  were  dis-  propaganda  issued  by  a  regis-  However,  if  you  see  some  Macy  art  “unjustifit 

tributed  from  page  3  to  page  21.  Next  ®®®"*  a  foreign  principal  is,  work  in  an  out-of-town  store  don’t  in  New  Y 

in  rank  with  men  were  a  940-line  ^nator  Hatch  said,  part  of  the  spot-  conclude  that  it’s  lifted  illegally.  Macy  strictions. 
Philco  ad  read  by  21%  and  a  636-line  P‘f“fss  publicity.  It  is  not  art  work  that  has  appeared  in  the  New  Mutual 

—  .  -  .  .  - _ _  onrkiicTn  4na4  tnfArtrtatiAM  /\ti  q  frxroiftn  _ _ — _ it _ a_j  _ i_t_-  •_  .  ^ 


U.  S.  Broadcasts 
Banned  by  Berlin 


resentatives  was  still  in  effect  Nov.  19, 


“Send  ’em  a  bill  for  the  art  work,”  five  days  after  suspension  of  their 
Mr.  Gerard  ordered.  newscasts  was  decreed  because  d 

However,  if  you  see  some  Macy  art  “imjustified  complaints”  to  their  offices 
work  in  an  out-of-town  store  don’t  in  New  York  regarding  censorship  re- 


Philco  ad  read  by  21%  and  a  636-line  pitiless  publicity.  It  is  not  art  work  that  has  appeared  in  the  New  Mutual  suspended  broadcasts  vol- 

Calvert  Whiskey  ad  read  by  17%.  enough  that  information  on  a  foreign  York  papers  is  syn^cated  weekly  in  untarily  Nov.  13  because  its  represen- 
With  women  the  six  automobile  ads  has  been  filed  in  some  govern-  mat  form  to  300  department  stores  and  tative,  Paul  Dickson,  was  unable  to 

secured  readership  of  8%  to  21%.  department  if  the  persons  who  25  newspapers  from  coast  to  coast.  obtain  “equal  rights  with  news  agency 

Highest  women’s  readership  was  se-  f^®  recipients  of  the  propaganda  ef-  Art  work  that  has  run  in  the  and  newspaper  reporters”  in  Berlin, 
cured  by  a  291-line  Sealtest  Ice  Cream  made  aware  of  the  vital  Wednesday  papers  in  New  York  is  Dickson  told  MBS  in  New  York  that 

Pie  ad  which  was  read  by  27%  of  the  information.  It  is  to  be  noted  that  often  shipped  out  in  mat  form  Friday  he  could  not  even  quote  from  Ger- 
women  interviewed.  A  504-line  Swan  persons  as  are  required  to  evening.  man  newspapers  and  his  office  agreed 

Soap  ad,  with  a  readership  of  21%,  register  must  label  their  material.”  As  a  result  of  this  syndication  the  that  the  situation  was  “imtenable." 
ranked  second  with  women.  amendment  proposes  to  extend  Macy  art  department  probably  has  a  The  general  ban  on  broadcasts  to  the 


Local  news  took  top  honors  on  the  ^  cover  foreign  agents  using  greater  influence  on  out-of-town  U.  S.  was  announced  the  next  day. 

front  page  of  the  Wilmington  Journal-  United  States  as  a  base  of  opera-  stores  than  any  other  in  the  country.  The  Reich  Broadcasting  Company  said 


Every  Evening. 


tions  for  propaganda  activities  in  Cen- 


Similarly  with  other  stories  on  the  South  America. 


Storos  Using  Moro  Spaco 


it  was  not  consulted  about  their 


Mr.  Gerard  says  that  department  procure  (corn- 

ores  are  usino  more  newsnaner  snare  Pl^mtS  to  New  York)  after  years  of 


H^ch  ^id-  “-niis  act  is  not  stores  are  using  more  newspaper  space  incw  xorx;  axxer  yean.  ™ 

liD  It  i  not  suDorelsio?  today  to  present  the  newest  ideas  in  f  f  understandmg  is  unusual  m  tk 
up.  It  IS  not  suppression.  ,  .  u—  history  of  journalism  and  elimmates 


front  page,  the  war  news  stories  Anticipating  a  possible  objection,  ^res  are  usino  more  neursnaiUr  snare  plah'ts  to  New  York) 

trailed  behind  national  general  news  Senator  Hatch  said:  “This  act  is  not  ^  present  the  newesMdeM  in  understanding  is 

and  it  is  apparent  that  interest  in  censorship.  It  is  not  suppression.  ^  "  P  history  of  journalism 

war  news  had  bogged  down  at  the  There  is  not  restriction  on  freedom  the  bLis  of  further 

time  of  the  Wilmington  study  accord-  of  speech  or  press.  It  is  the  way  of  t  •*  standing.” 

ing  to  the  Foundation.  A  draftee  democracy  and  not  of  dictatorship.  ^^®  ®  Dickson,  Alex  Drei 

story  on  page  23,  first  page  of  second  Most  Americans  believe  that  all  per-  Howard  K.  Smith  of  C 

secUon,  was  read  by  31%  of  the  men  sons,  however  disagreeable  their  opin-  ing  in  Berlin  tempers 


ra  wings.  —  „ 

More  space  with  fewer  items  stmding. 


trustful  under¬ 


crowded  into  one  ad  seems  to  be  the 
trend.  Generally  speaking,  the  higher 


and  16%  of  the  women. 


ions  may  be,  have  the  right  to  speak  f^®  P^*®®  fi^®  merchandise,  the  more 


Dickson,  Alex  Dreier  of  NBC  and 
Howard  K.  Smith  of  CBS  are  remain¬ 
ing  in  Berlin  temporarily. 


Series  bsiseball  news.  Lead  story  spirit  of  fair  play  for  anyone  to  pre- 
was  read  by  61%  of  the  men.  The  AP  tend  to  be  disinterested  or  to  speak 


There  are  no  absolute  rules  that  an 


Men  showed  high  interest  in  World  their  mmds.  But  it  is  contrary  to  our  ^abs°ol^te  rJfiw  that  an  Bimiinghfim  HeOling 

Series  baseball  news.  Lead  story  spirit  of  fair  play  for  anyone  to  pre-  ^  ^  absolute  rules  mat  an 

was  read  by  61%  of  the  men.  The  AP  tend  to  be  disinterested  or  to  speak  department  can  fofi^,  and  be  sure  ReSlllXie  NOV.  22 
column.  Sports  Roundup  by  Hugh  as  an  individual,  and  yet  really  to  rep-  class  job.  White  space,  for  ^  hearing  set  for  the  past  Saturday 

S.  Fullerton,  Jr.,  and  the  UP.  column,  resent  an  ulterior  interest.”  instanTC,  is  not  enough.  It  must  M  issue  involving  the  guild  strike 

Today’s  Sports  Parade,  by  Harry  Fer-  _  properly  us^  with  symmetry,  or  bal-  Birmingham  Post  was 


instam^,  is  not  enough.  It  must  1^  „„  involving  the  guild  strike 

properly  us^  with  syrnmetry,  or  bal-  the  Birmingham  Post  was 


guson,  obtained  men’s  readership  of  IllneSS  KeepS  F£)R  FrOm  whatever  it  is  that  pleases  postponed  until  next  Saturday,  Nov. 

48%  and  44%  respectively;  the  48%  Olggl.%  ^  ^  i  ^  jl  „  22,  on  account  of  the  illness  of  U.  S. 

was  the  highest  for  sports  columnists  l^IUier  Some  stores  feel  that  for  a  full  page  District  Judge  T.  A.  Murphree.  The 

other  than  local  that  has  been  meas-  Washington,  D.  C.,  Nov.  15— The  more  than  one  woman  s  figure  issue  in  question  is  whether  Fred 

ured  in  the  Ckmtinuing  Study  to  date.  National  Press  Club’s  annual  dinner  P®^  300  Imes  should  be  used.  But  Rucker,  president,  and  Richard  Hail 
The  INS  Series  Notes  by  Walter  Kier-  in  honor  of  President  Roosevelt  went  others  violate  this  and  get  good  results.  Brown,  attorney,  for  Alabama  News- 
nan  attracted  50%  of  the  men  readers,  on  as  scheduled  tonight,  although  the  Some  stores  avoid  background  and  paper  Employes  Inc.,  an  independent 


g  President  was  unable  to  attend.  irrelevant  art  devices.  Others  make  group,  shall  be  forced  to  produce  a 

TOmiADS  TO  XRT  IT  Confined  to  the  Executive  Mansion  3  specialty  of  them.  There  is  also  dif-  of  the  financial  contributors  to 

IVJ  X/VIjA.  by  a  painful  sinus  condition,  Mr.  ference  of  opinion  concerning  use  of  this  organization.  In  a  hearing  of  a 

Sonia  Tomara,  New  York  Herald  Roosevelt  listened  to  the  music,  skits  patches  of  tone,  build-ups  and  the  Guild  charge  that  this  employe  group 
Tribune  reporter  and  former  Herald  and  speeches  “piped”  to  him  by  radio,  blowing  up  of  symbols  or  symbol  is  a  company  union,  Elxaminer  James 
Tribune  correspondent  in  Paris,  Rome,  Speaker  Sam  Rayburn  and  Com-  items  to  achieve  a  focal  point  between  C.  Batten  for  the  National  Labor  Re- 

the  Balkans  and  other  parts  of  Eu-  merce  Secretary  Jesse  Jones  were  in-  two  separate  list  ads.  lations  Board,  ordered  that  Rucker 

rope,  will  address  the  first  meeting  of  troduced  by  Club  President  Mel-  As  Mr.  Gerard  says,  you  can’t  ex-  and  Brown  should  produce  the  list 
the  Newspaper  Group  of  the  New  bourne  Christenson  to  substitute  for  plain  how  to  make  an  advertisement  They  refused  as  a  result  of  which 
\ork  Chapter  of  the  Special  Libraries  Mr.  Roosevelt  in  “throwing  out  the  sell.  The  only  thing  definite  is  that,  contempt  proceedings  were  taken  out 
Association  Wednesday,  Nov.  26,  at  first  dice.”  A  program  of  professional  regardless  of  the  art  work,  if  it  doesn’t  in  the  federal  court.  The  Labor 


Stouffer’s  Restaurant,  45th  Street  and  entertainment  was  provided  under  sell,  it  isn’t  any  good. 


Fifth  Avenue,  New  York. 


the  direction  of  Gene  Buck. 


(To  Be  Continued  in  an  Early  Issue) 


Board  hearing  was  adjourned  pend¬ 
ing  outcome  of  this  issue. 
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Which  is  your  preferred  day  for  ADVERTISING? 


MONDAY? 


TUESDAY? 


WEDNESDAY? 


THURSDAY? 


FRIDAY? 


SATURDAY? 


SUNDAY? 


Do  field  reports  show  you  sell  on  one 
day  more  than  on  others?  Is  yonr 
advertising  placed  with  this  in 
mind  ? 

When  you  build  your  program 
around  the  Tribune  you  can  adver¬ 
tise  on  any  day  of  the  week  necessary 
to  carry  out  your  special  sales  strategy 
in  Chicago.  You  can  make  the  ut¬ 
most  of  each  .rpecial  advantage  of  the 
individual  rhythm  and  tempo  of  your 
sales  setup. 

Every  day  of  the  week, 
total  net  paid  Tribune  cir¬ 
culation  is  over  1,000,000. 
On  weekdays,  this  is  from  605,000  to 
630,000  more  than  other  Chicago 
daily  newspapers  sell.  On  Sundays, 
it  is  from  325,000  to  800,000  more 
than  other  Chicago  Sunday  news¬ 
papers  deliver. 

Right  in  the  city  and  suburbs. 
Tribune  net  paid  circulation  on  week¬ 
days  is  from  445,000  to  465,000  more 
than  other  Chicago  daily  new  spapers 


deliver.  On  Sundays,  it  is  from 
380,000  to  460,000  more  than 
other  Chicago  Sunday  newspapers 
deliver. 

The  Tribune  is  the  only  newspaper 
w  ith  circulation  volume  equivalent  to 
majority  coverage  of  all  the  families  in 
metropolitan  Chicago. 

At  one  low  cost  the  Tribune  de¬ 
livers  more  circulation  in  metropol¬ 
itan  Chicago  than  any  two  other 
Chicago  daily  newspapers  combined 
and  more  than  the  tw'o  other  Chicago 
Sunday  newspapers  combined.  And 
in  addition,  of  course,  it  reaches 
hundreds  of  thousands  of  other  pros¬ 
pects  in  the  rich,  adjacent  territory. 

Any  day,  every  day%  as 
often  as  you  like,  you  can 
present  your  service  and 
merchandise  to  this  assured  constant 
audience.  Readers  are  accustomed  to 
depend  upon  the  Tribune  seven  days 
a  week  for  news  of  the  day,  guidance 
in  personal  affairs  .  .  .  and  for  buy¬ 


ing  ideas. 

This  friendly  contact,  renewed  day 
in  and  day  out,  creates  and  perpetu¬ 
ates  the  special  relationship  between 
readers  and  the  Tribune  which  re¬ 
sults  in  the  greater  returns  enjoyed  by 
Tribune  advertisers. 

In  the  advertising  practice  of  re¬ 
tailers  selling  to  both  men  and  to 
w'omen  you  will  find  proof  that  Chi¬ 
cagoans  are  accustomed  to  base  most 
of  their  buying  on  the  Tribune. 

To  build  and  maintain  sales  volume, 
these  retailers  place  more  of  their 
advertising  budgets  in  the  Tribune 

than  in  anv  other  Chicago  newspaper. 

^  ^  *  EVKYD^F 

Whatever  the  days  on  the  week 
which  you  want  to  adver¬ 
tise,  you  can  sell  more  in 
Chicago  by  building  your  adver¬ 
tising  program  around  the  Tribune 
whose  seven-days-a-week  customers 
are  your  best  prospects.  Rates  per 
100,000  circulation  are  among  the 
lowest  in  America. 


Average  net  paid  total  circulation 
now  over  1,000,000 
every  day  of  the  week 


CHICAGO  TRIBU 
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EDITOR  &  PUBLISHER 


Hoyt  Stresses  “Fairness” 
In  News  Columns 


By  GEORGE  A.  BRANDENBURG 


Palmer  Hoyt 


ANY  NEWSPAPER  executive,  so 

minded,  has  the  power  to  create  a 
“totality  of  fairness”  in  his  news  col¬ 
umns,  if  he  sin¬ 
cerely  believes 
that  a  newspaper 
should  present 
the  news  with¬ 
out  editorial  bias, 
Palmer  Hoyt, 
publisher  of  the 
Portland  Oregon¬ 
ian  and  newly - 
elected  national 
president  of  Sig¬ 
ma  Delta  Chi, 
professional 
journalistic  fra¬ 
ternity,  told  Edi¬ 
tor  &  Publisher  in  an  interview  this 
week. 

Mr.  Hoyt,  a  newsroom  “product,” 
who  has  been  both  a  reporter  and 
managing  editor,  before  assuming  the 
duties  of  publisher,  recalled  an  ob¬ 
servation  of  the  late  Justice  Holmes, 
namely,  that  brilliant  minds  are  often 
likely  to  overlook  the  obvious.  Ap¬ 
plying  this  thought  to  the  newspaper 
business,  Mr.  Hoyt  said  a  publisher 
should  never  forget  the  fundamental 
precept  that  news  should  be  written 
and  printed  without  distortion,  fear 
or  favor. 

Public  It  Smari 

“The  American  public  is  a  pretty 
smart  unit,”  he  said,  “because  Ameri¬ 
can  newspaper  readers  have  been 
brought  up  on  a  substantial  meat  and 
potato  diet  of  facts.  They  want  to 
know  the  truth.  They  are  perfectly 
capable,  when  given  the  facts,  to  make 
up  their  own  minds  on  any  given 
issue.” 

'Die  Portland  Oregonian,  since  1935, 
has  been  following  such  a  policy  of 
impartial  news  treatment.  It  is  a 
newspaper  of  nearly  a  century  of  rich 
tradition  and  heritage  in  the  Pacific 
Northwest.  Never  afraid  to  speak  out 
in  defense  of  its  principles,  the  Ore¬ 
gonian,  under  Palmer  Hoyt  took  a 
new  tack  six  years  ago  in  presenting 
the  news  impartially.  It  was  a  par- 
ti<?ularly  noteworthy  job  of  pioneer¬ 
ing  because  the  Oregonian  had  been 
known  as  a  staunch  Republican  news¬ 
paper.  Today  it  prides  itself  as  being 
an  “independent”  paper  which  still 
has  a  definite  voice  in  party  circles, 
but  has  the  respect  of  all  political 
groups. 

Services  Le«d  the  Way 

In  the  early  days  of  the  new  policy, 
members  of  the  Oregonian  staff  ques¬ 
tioned  it,  Mr.  Hoyt  explained.  Not 
because  they  doubted  the  validity  of 
the  policy,  but  because  it  was  foreign 
to  them.  “They  thought  a  newspaper 
must  have  a  policy,”  he  said,  “and 
when  I  told  them  our  policy  was  to 
print  news,  they  just  couldn’t  be¬ 
lieve  it.” 

“Every  newspaper  should  have  a 
policy — to  present  the  news  fairly, 
without  equivocation.  Such  a  policy 
should  consist  of  (1)  print  the  news; 
(2)  comment  thereon  adequately  with 
considered  editorial  opinion;  (3)  see 
to  it  that  No.  1  and  No.  2  don’t  inter¬ 
mingle.  ’There  is  no  need  for  editorial 
sui^rt  from  the  news  columns.” 

The  new  national  president  of  Sig¬ 
ma  Delta  Chi  is  of  the  opinion  that 
news  services  are  far  ahead  of  news¬ 
papers  in  giving  an  unbiased  account 
of  the  news.  “I  firmly  believe  that 


never  in  the  history  of  the  world  have 
the  three  major  press  associations — 
the  Associated  Press,  United  Press  and 
International  News  Service — been  such 
a  credit  to  themselves  and  to  Ameri¬ 
can  journalism  as  a  whole,”  declared 
Mr.  Hoyt. 

Aside  from  impartiality,  Mr.  Hoyt 
is  a  strong  advocate  of  “equalizing” 
controversial  issues,  through  adequate 
and  equal  space  presentation  in  the 
news  columns.  This  can  be  accom¬ 
plished  over  a  given  period  when 
controversies  rage  either  locally,  na¬ 
tionally  or  internationally,  he  ex- 
plainei  It  is  part  of  the  “totality  of 
fairness”  pattern. 

Need  Better  Type 

Departmentalization  is  Palmer  Hoyt’s 
third  fetish.  He  favors  departmental¬ 
izing  the  newspaper  because  such  a 
practice  makes  the  paper  easier  to 
read.  He  readily  recognizes  the  com¬ 
petition  of  radio,  movies,  automobiles 
and  magazines — all  competing  for  the 
reader’s  time  and  attention.  “An  edi¬ 
tor  must  make  a  conscientious  effort 
to  capture  his  readers’  attention,”  he 
asserted,  “remembering  that  his  news¬ 
paper  is  faced  with  competition  from 
outside  influences  which  force  limi¬ 
tations  on  the  average  reader’s  time 
to  read  any  printed  message,  regard¬ 
less  of  the  medium.  This  condition 
exists  in  small  towns  and  rural  com¬ 
munities  to  nearly  as  great  an  extent 
as  in  the  big  cities.  An  orderly  pres¬ 
entation  of  the  news  and  features, 
following  a  departmental  style  of 
make-up,  will  aid  readers  to  read 
newspapers  more  attentively  and  with 
greater  ease  and  enjoyment.” 

“We  have  got  to  claim  our  reader- 
ship  through  bigger  and  more  legible 
t3T)e,  plus  departmentalization,”  he 
added.  “The  smartest  men  in  the 
United  States  are  in  the  newspaper 
business  today,  yet,  paradoxically 
enough,  they  have  apparently  over¬ 
looked  the  obvious  and  have  not  al¬ 
ways  applied  their  talents  vigorously 
enough  to  gain  public  recognition.” 

Newspaper  editors  must  constantly 
keep  before  them  their  fundamental 
obligation,  he  emphasized,  to  print 
the  news,  but  print  it  fairly;  to  com¬ 
ment  editorially,  but  with  considered 
opinion,  yet  forcefully.  “Newspaper 
influence  will  increase  exactly  as 
newspapers  recognize  their  obligation 
to  the  public,”  he  declared. 

The  editorial  page,  he  contends,  has 


increased  in  influence,  primarily  be¬ 
cause  it  is  more  thoughtfully  pre¬ 
pared  than  it  was  in  the  past.  “Its 
influence  is  particularly  greater  if  its 
distributing  agency  has  not  toyed  with 
the  public  in  news  colorization,”  he 
significantly  added. 

“To  me,  it  is  an  extremely  healthy 
situation  in  which  we  find  newspa¬ 
pers  getting  more  of  their  money 
from  the  readers  and  depending  less 
and  less  on  the  advertisers  to  provide 
the  revenue  necessary  for  the  publi¬ 
cation  of  a  good  editorial  product. 
I,  for  one,  however,  don’t  believe  a 
newspaper  is  justified  in  asking  more 
money  from  the  subscriber  unless  the 
paper  itself  is  a  good  product. 

Best  Possible  Predict 

“Therefore,  the  first  concern  of  an 
editor  should  be  whether  or  not  his 
newspaper  is  giving  its  customers  the 
best  possible  news  and  editorial  prod¬ 
uct  it  can  afford  to  offer.  Whether  or 
not  a  newspaper  is  live,  vital  and  self- 
supporting,  or  dull  and  expensive 
depends  upon  the  wisdom  shown  by 
the  editorial  staff.” 

Local  news  has  never  been  more 
important,  he  continued.  “Newspaper 
influence  and  the  public’s  acceptance 
increase  or  decrease  in  direct  ratio 
to  the  paper’s  recognition  of  the  im¬ 
portance  of  local  news  coverage,”  said 
Mr.  Hoyt.  “News  judgment  must  still 
remain  a  circle.  Reader  interest  is 
represented  in  the  segments  of  that 
circle.” 

Granting  that  what  happens  on  Main 
Street  is  usually  more  important  to 
the  average  reader  than  the  loss  of 
100,000  men  in  defending  Moscow,  the 
Oregonian  publisher  remarked: 

“But,  strangely  enough,  in  these  vm- 
precedented  times,  the  fall  of  Moscow 
may  be  of  very  serious  interest,  for 
example,  in  Waterloo,  Iowa.  In  judg¬ 
ing  local  news,  the  decreasing  size  of 
the  world,  due  to  increased  facilities 
in  communication  and  transportation, 
has  lifted  ^news  which  seemed  of  little 
import  locally  yesterday  to  the  front 
page  tomorrow.” 

Was  Sports  Writer 

Going  on  the  theory  that  simple 
things  are  often  overlooked,  “Ep” 
Hoyt  began  putting  into  practice  his 
philosophy  of  impartial  news  treat¬ 
ment  as  a  reporter  and  later  as  man¬ 
aging  editor  of  the  Oregonian.  When 
he  assumed  executive  powers  in  1935 
he  established  such  a  policy  for  the 
newspaper  as  a  whole. 

He  started  as  sport  scorrespondent 
for  the  Oregonian  in  1922  while  he 
was  a  journalism  student  at  the  Uni¬ 
versity  of  Oregon.  There  he  joined 
Sigma  Delta  Chi  as  an  undergraduate 
member.  Upon  graduation,  he  held  a 
temporary  desk  job  on  the  Oregonian 
for  six  weeks.  Later  he  was  sports 


365,000  people  make  the 
Youngstown  metropoli¬ 
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Advertisers  cannot  cover 
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and  news  editor  of  the  East  Orcgonia, 
at  Pendleton.  In  1926  he  return^  In 
the  Oregonian  at  Portland  as  a  cop*, 
reader. 

Two  years  later  he  left  the  copy 
desk  to  become  a  reporter,  handling 
general  assignments.  Then  for  a 
he  was  movie  editor  of  the  Oregonian, 
becoming  night  city  editor  in  1930  and 
executive  news  editor  in  1931. 

He  was  appointed  managing  editor 
in  1933  and  continued  in  that  capacity 
until  Sept.  17,  1938,  when  he  was 
named  general  manager  of  the  Ore. 
gonian.  The  following  year  he  was 
appointed  publisher  and  editor.  Al- 
though  he  and  his  paper  have 
outspoken  critics  of  the  domestic  poli. 
cies  of  the  New  Deal,  the  Oregonian 
is  supporting  the  President’s  foreign 
policy.  When  President  Roosevelt  was 
elected  to  his  third  term  in  the  Whitj 
House,  the  Oregonian  devoted  its  en¬ 
tire  front  page  to  a  huge  picture  d 
the  President.  News  of  his  election 
was  carried  on  the  inside  pages. 

Mr.  Hoyt  was  elected  to  the  execu- 
tive  council  of  Sigma  Delta  Chi  in 
1937  and  he  has  served  successively  as 
councillor,  treasurer  and  vice-presi¬ 
dent  in  charge  of  undergraduate  diap- 
ters  prior  to  his  election  as  national 
president  at  the  recent  New  Orleans 
convention.  He  is  married  and  the 
father  of  two  sons,  E.  P.,  Jr.,  who  is 
a  journalism  student  at  Oregon  this 
year  and  a  member  of  SDX,  and  a 
younger  son,  Richard. 

CHI.  REPS  NOMINATE 

The  nominating  committee  of  the 
Newspaper  Representatives  Associa¬ 
tion  of  Chicago  has  submitted  the 
following  nominations  as  the  “Regu¬ 
lar  Ticket”  to  be  voted  upon  by  the 
membership  at  the  annual  meeting 
in  December:  Elmer  E.  Flagler,  Chi¬ 
cago  representative  of  the  Neto  York 
News,  president;  John  E.  Lutz,  pub¬ 
lishers’  representative,  vice-president; 
D.  J.  Worthington,  Williams,  Law¬ 
rence  and  Cresmer,  secretary;  F.  F. 
Parsons,  Bryant,  Griffith  &  Brunsoa 
Inc.,  treasurer;  C.  A.  G.  Kuipers, 
Burke,  Kuipers  &  Mahoney,  Inc, 
Walter  Doney,  Texas  Daily  Press 
League,  for  directors,  with  J.  A 
Kowalski,  John  Budd  Company,  hold¬ 
over  director. 


lluflfofb  jJoufanl 

Eslabltshed  1764 
(Sells  for  4e) 


Represented  Nationally  by 

GILMAN,  NICOLL  &  RUTHMAN 

New  York,  Philadelp'iia.  Boston 
Detroit,  Chicago,  San  Francisco 


for  NOVEMBER  2  2.  1  9  4  1 


15 


Why  are  Cartridge  Cases 


Made  of  Brass? 


Brass  possesses  the  duaility  and  mallea- 
I  bility  to  withstand  the  extensive  draw¬ 
ing  and  forming  operations  necessary  to 
high  speed  production  of  cartridge  cases 
on  automatic  machines.  Important,  too, 
is  the  faa  that  Brass  is  extremely  resistant 
to  corrosion — permitting  storage  of 
ammunition  for  extended  periods  under 
all  climatic  conditions. 


“Canridge  Brass” — copper,  307o  zinc 
— has  inherent  properties  which  not 
only  allow  the  case,  under  firing  pres-  An 

flWi 

sure,  to  expand  to  the  walls  of  the 


gun  chamber  without  cracking  or  splitting, 
but  also  to  contraa  for  quick  extraaion. 
From  the  .30  caliber  rifle  cartridge  to  the  six 
inch  shell,  brass  in  large  quantities  is  doing 
a  fundamental  defense  job  that  no  other 
metal  can  do  as  well. 


Brass,  Copper  and  Bronze  are  indispensable 
to  nearly  every  phase  of  the  National 
Defense  Program.  Our  Number  One  task  is 
therefore  to  devote  every  effort  of  the  entire 
Anaconda  organization  to  the  on-time 
;(^dA  delivery  of  the  tremendous  quantities  of 
our  metals  required  by  the  emergency. 


Anaconda  Copper  Mining  Company 


25  Broadway 


New  York 
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Survivors  Write 
Accounts  of 
Ark  Royal  Sinking 

Two  British  Newsmen  Aboard 
Ill-Fated  Aircraft  Carrier 
Do  Stories  lor  INS,  UJ^. 

Two  British  newspapermen  who 
were  aboard  the  Ark  Royal  gave 
American  newspaper  readers  first 
person  accounts  of  the  torpedoing  of 
the  aircraft  carrier  in  the  Mediter¬ 
ranean  Nov.  15  after  they  reached 
Gibraltar  with  the  survivors. 

The  writers  were  Norman  Smart, 
London  Daily  Express,  whose  story 
was  obtained  by  International  News 
Service,  and  Arthur  Thorpe,  Exchange 
Telegraph  Agency  correspondent, 
whose  account  was  sent  out  by  the 
United  Press. 

Smart  was  having  a  cup  of  tea  and 
some  toast  in  the  Ark  Royal’s  ward¬ 
room  with  the  torpedo  officer  and 
Commander  Capt.  L.  E.  H.  Maund, 
Thursday  “somewhere,  east  of  Gi¬ 
braltar”  when  the  torpedo  struck. 
His  dispatch  told  how  Capt.  Maund 
and  other  ofiicers  rushed  out  in  the 
darkness  to  see  what  had  happened, 
and  added:  “I  grabbed  a  lifebelt  and 
followed  the  crowd  scrambling  up  the 
ladders  to  the  flight  deck,  30  feet 
above.  I  suppose  it  took  at  least 
five  minutes  before  I  arrived  on 
deck.” 

Slid  Down  Ropes 

Exciting  and  humorous  scenes  be¬ 
fore  the  order  to  abandon  ship  was 
given  were  described  by  both  cor¬ 
respondents.  “I  stuck  to  the  flight 
deck,  wondering  what  would  happen 
next,”  Smart  related,  “while  a  party 
of  engineers  went  below  to  see  what 
could  be  done.  Then  the  captain 
shouted;  ‘Come  along,  everybody— 
into  the  destroyer!’  I  went  down  a 
rope  with  the  senior  officers,  then  the 
destroyer  cast  off.” 

Thorpe  was  in  his  cabin  washing 
up  before  tea  when  the  torpedo  s  un¬ 
pact  threw  him  against  the  wall.  “I 
knew  we  were  torpedoed,”  he  wrote. 
“Grabbing  a  lifebelt  I  ran  out  along 
the  passageway  in  the  dim  light.” 
Reaching  dpek,  he  found*  the  Navy 
men  “as  calm  as  though  they  were 
going  down  the  gangway  at  Gibral¬ 
tar.” 

“In  turn,”  he  added.  “I  slipped 
down  15  feet  of  rope  to  the  destroyer. 
From  there  I  saw  a  scene  I  will  never 
forget.  From  the  flight  deck  60  feet 
above  us,  the  boat  deck  and  the 
weather  deck  men  were  swari^g 
down  the  ropes,  dressed  in  all  kinds 
of  clothes,  many  of  them  half  naked. 
Those  on  the  Ark  were  waving  and 
cracking  jokes  with  the  others  al¬ 
ready  safe.  ***Not  until  darkness  hid 
the  ship  did  any  of  the  oflftcers  and 
men  on  the  Ark  Royal  or  the  de¬ 
stroyer  seek  warmth  below  decks 
from  the  biting  wind.” 

■ 

"SMOKES"  DRIVE 

The  “Smokes  for  Yanks!”  campaign 
of  the  Chicago  Tribune  has  expanded 
to  nation-wide  proportions,  with  10 
other  newspapers  joining  the  move¬ 
ment  at  the  invitation  of  the  Tribune. 
They  are;  Washington  (D.  C.)  Times- 
Herald;  Philadelphia  Inquirer;  Kan¬ 
sas  City  Star;  Omaha  World-Herald; 
Denver  Post;  St.  Louis  Globe-Demo¬ 
crat;  San  Francisco  Chronicle;  New 
Orleans  States;  Wichita  (Kai\s.) 
Beacon;  and  Grand  Forks  (N.  D.) 
Herald.  The  slogan  adopted  by  the 
newspapers  in  promoting  tobacco  gifts 
for  American  armed  forces  abroad  is 
“Fifty-Fifty”  —  buy  a  package  of 
cigarettes,  cigars  or  tobacco  for  a  sol¬ 
dier  when  you  buy  one  for  yourself. 


Daily's  Story  Precedes 
Perjury  Indictment 

Washincton,  D.  C.,  Nov.  17  —  A 
Washington  Post  expose  of  dealings 
in  franked  envelopes  involving  George 
Hill,  Secretary  to  Rep.  Hamilton  Fish, 
which  was  denounced  on  the  floor  of 
the  House  by  Fish  as  “a  tissue  of 
lies,”  preceded  indictment  of  Hill  on  a 
perjury  count. 

Hill  was  accused  by  the  grand  jury 
of  “giving  false  testimony  concerning 
mateiial  matters  under  investigation.” 
The  indictment  recites  that  he  swore, 
falsely,  that  he  did  not  know  George 
Sylvester  Viereck,  previously  indicted 
for  un-registered  activities  in  behalf 
of  Nazi  principals;  also  that  he  per¬ 
jured  himself  in  a  recital  concerning 
the  removal  of  mail  sacks  containing 
reprints  from  the  Congressional  Rec¬ 
ord,  franked  envelopes  and  other 
material,  from  the  residence  of  Pres¬ 
cott  Dennett,  operator  of  Columbia 
Press  Service  and  agent  of  two  non- 
inten'entionist  organizations. 

The  Washington  Post  story,  denied 
by  Hill  and  denounced  by  the  Con¬ 
gressman,  said  Hill  had  sent  a  govern¬ 
ment  truck  to  Dennett’s  residence  to 
remove  the  material  after  Dennett  had 
been  ordered  to  produce  it  before  the 
grand  jury.  Hill  was  directed  by  the 
District  Court  to  produce  the  mate¬ 
rials,  but  denied  any  control  over 
them.  Given  several  hours  within 
which  to  comply  with  the  order,  he 
caused  the  sacks  to  be  taken  to  the 
court  house. 

Un-addressed,  franked  envelopes 
and  speeches  following  the  line  of 
argument  used  by  the  anti-interven¬ 
tion  groups,  made  up  the  contents  of 
the  mail  bags  whisked  away  from 
Dennett's  quarters. 

"DUST  BOWL"  ORIGIN 

Dalhart,  Tex.,  Nov.  17  — Albert 
Law,  editor  of  the  Dalhart  Texan,  an¬ 
nounced  today  that  he  has  never  re¬ 
ceived  conclusive  proof  of  who  coined 
“dust  bowl”  and  that  he  will  give  the 
$50  reward,  offered  for  identification 
of  the  coiner,  to  the  Last  Man’s  Club 
“because  of  its  unwavering  faith  in 
the  future  of  this  Southern  Great 
Plains  area.”  Law  and  Eki  Bishop, 
Texas  publisher,  further  invited  club 
members  to  be  their  guests  at  a 
party  Nov.  18  at  which  time  the  $50 
was  to  be  presented  to  John  McCarty, 
club  president  and  founder,  and  now 
editor  of  the  Amarillo  (Tex.)  Daily 
News. 

NEWSPRINT  PRICE 

’The  St.  Croix  Paper  Co.  has  ad¬ 
vised  its  customers  that  the  price 
for  the  first  six  months  of  1942  will 
be  $50.00  per  ton  based  on  delivery 
in  New  York  City.  This  price  is  an 
increase  of  $1.00  per  ton  over  the 
1941  price. 
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U.  S.  Contacts 
Sought  by 
British  Artists 

A  letter  signed  by  J.  F.  Price,  presi¬ 
dent  of  the  Society  of  Industrial  Art¬ 
ists,  Ltd.,  sending  greetings  to  Ameri¬ 
can  industrial  and  commercial  design¬ 
ers  and  asking  those  members  of  the 
crafts  on  this  side  of  the  water  to 
correspond  with  members  in  Eng¬ 
land  was  forwarded  recently  to  Edi¬ 
tor  &  Publisher. 

C.  A.  Kelso,  overseas  manager  of 
Brooke,  Smith,  French  &  Dorrance, 
Inc.,  New  York  and  Detroit  advertis¬ 
ing  agency,  forwarded  Mr.  Price’s 
letter,  which  was  turned  over  to  the 
ad  agency  by  W.  Warner,  of  the 
Royal  Air  Corps,  temporarily  stationed 
at  the  U.  S.  Naval  Air  Base,  Grosse 
Isle,  Mich. 

Looks  to  Future 

Mr.  Warner  is  a  member  of  the 
Council  of  the  Society  of  Industrial 
Artists.  Mr.  Warner  explained  that 
their  Society’s  purposes  are  the  ad¬ 
vancement  and  protection  of  the  inter¬ 
ests  of  their  craftsmen-members,  and 
it  is  their  thought  that  a  relationship 
with  American  craftsmen  would 
prove  of  mutual  benefit. 

“If  we  were  not,  as  we  are,  engaged 
in  the  common  task  of  protecting  our 
free  way  of  life,  we  should  still  be 
engaged  in  the  common  task  of  de¬ 
signing  a  better  material  environment 
for  our  two  peoples.  We  do  not  for¬ 
get  that  designers  in  all  nations  have 
this  same  common  task,  and  while  we 
do  not  abate  anything  of  our  deter¬ 
mination  to  defeat  authoritarian  ag- 
gresion,  we  look  forward  eagerly  to 
the  day  when  designers  everywhere 
will  be  engaged  on  that  task,”  Mr. 
Price’s  letter  said. 

“In  modem  conditions  the  designer 
has  both  more  responsibility  and  less 
freedom  than  in  days  of  handi¬ 
craft.  It  is  the  work  of  all  organiza¬ 
tions  of  professional  designers  to 
spread  the  sense  of  responsibility  and 
to  secure  more  freedom,  the  freedom 
to  determine  those  things  that  de¬ 
signers  are  trained  to  understand  and 
to  do.  This  means  a  very  high  status 
for  designers,  and  this  in  turn  will 
demand  the  highest  competence  and 
sense  of  public  serviee.  We  can  at¬ 
tain  these  ends,  and  we  will.” 

The  Society’s  address  is  50  Queen 
Anne’s  Gate,  London,  S.W.  1,  Eng¬ 
land. 

ISSUES  EXTRA 

Richmond,  Va.,  Nov.  14— The  Rich¬ 
mond  (Va.)  News  Leader  “extraed” 
passage  by  the  House  of  the  neutral¬ 
ity  revision  act  Nov.  13.  The  extra 
followed  the  paper’s  usual  5  o’clock 
Blue  Streak  Final  edition. 
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ore  advertisers  using  newspapers 
know  their  advertising  is  successfui...than  do 
advertisers  using  any  other  medium! 


DID  YOU  EVER  give  serious  thought  to  that?  It’s  important  that  you 
‘should.  You  are  closer  to  these  “success  stories”  than  any  one  else  .  .  . 
except  the  advertiser  himself,  of  course. 

Retailers  don’t  keep  on  spending  money  in  your  newspaper  unless  those 
dollars  come  back  to  them  in  48  hours . . .  and  with  other  dollars  attached. 
Store  traffic  and  cash  register  sales  tell  them  if  their  advertising  is  suc¬ 
cessful.  And  quickly. 

More  than  a  few  alert  national  advertisers  have  discovered  this  same  virtue 
of  newspapers  by  making  an  accurate  check  of  local  sales  while  their  cam¬ 
paigns  were  running.  Heinz  is  a  classic  example. 

But  not  enough  national  advertisers  have  treated  themselves  to  this  medium 
that’s  so  easy  to  measure  for  results.  Can  it  be  that  you  haven’t  told 
them  about  your  newspaper  and  what  it  can  do  for  them? 

The  way  to  sell  your  white  space  is  not  to  keep  its  usefulness  a  secret  from 
the  readers  of  .  .  . 


if  It  is  a  significant  fact  that  practically  every  daily  newspaper 
in  the  country  that  leads  in  general  advertising  linage  is  a  regu¬ 
lar  advertiser  in  this  newspaper.  .  .  .  We  have  several  schedules 
that  have  run  uninterruptedly  for  more  than  twenty-five  years. 
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COMES  THE  REVOLUTION? 

FROM  AN  intimate  knowledge,  dating  back 

more  than  a  quarter  century,  we’ll  declare 
that  the  rank  and  file  of  organized  labor  in  the 
United  States  do  not  want  to  live  under  any  other 
system  than  our  own.  They  want  certwn  changes 
in  detail;  and  in  that  they  don’t  differ  at  all  from 
the  rest  of  us  outside  of  trade  union  organizations. 
The  essence  of  our  system  of  democratic  govern¬ 
ment  has  been  change,  from  its  very  beginnings. 

There  have  been  profound  changes  in  details, 
in  fact  in  principle,  in  our  government  during  the 
past  eight  years — but  the  emphasis  has  been  on 
preserving  the  liberties  guaranteed  under  the  Bill 
of  Rights — free  speech,  free  press,  free  reli^on, 
and  free  right  of  assembly  and  petition.  It  is  to 
be  doubted  that  Mr.  John  L.  Lewis  and  his  aides 
who  have  al)etted  and  applauded  the  strike  in  the 
“captive”  coal  mines  realize  that  their  program 
is  a  definite  move  toward  abrogation  of  the  rights 
of  petition  and  assembly.  We  hope  that  labor 
leaders  with  a  longer  perspective  both  on  our 
national  progress  and  on  the  labor  movement  will 
assert  their  view's  before  it  is  too  late.  If  they  do 
not,  it  is  inevitable  that  Herr  Adolf  Hitler  will 
have  the  last  laugh — and  soon. 

The  thing  that  Mr.  Lewis  now  fights  for  is 
striking  with  peculiarly  emphatic  force  at  the 
newspaper  business.  Three  newspapers  are  now 
shut  down  completely  because  a  minority  of  their 
employes,  members  of  the  American  Newspaper 
Guild,  have  struck  to  obtain  the  closed  shop  in 
the  departments  they  claim  as  their  domain. 
Mr.  Lewis  seeks  a  complete  closed  shop  in  the 
coal  mines — which  means  that  a  miner  who  vio¬ 
lates  union  discipline,  for  whatever  reason,  in  one 
mine  is  effectively  barred  from  working  in  any 
other  mine  under  union  jurisdiction.  The  Guild, 
avowedly,  is  seeking  the  complete  Guild  shop 
(which  means  closed  shop,  in  spite  of  all  sophistry 
to  the  contrary)  in  every  newspaper  where  it  can 
make  its  strength  felt.  That  will  mean,  if  it  wins, 
that  a  newspaper  worker,  outside  of  the  AFL 
craft  unions,  must  be  a  Guild  member  or  forfeit 
the  right  to  work  at  the  profession  or  business  for 
which  he  has  been  trained.  Competence  won’t 
count.  Individual  ability  won’t  count.  Neither 
will  be  an  asset  to  the  man  who  doesn’t  hold  a 
card  in  the  American  Newspaper  Guild — ^which, 
to  date,  has  ^ven  not  the  slightest  warrant  to 
non-members  for  committing  their  future  to  its 
mercies.  This  union  which  was  created  to  protect 
the  weak  has  already  become  the  object  of  pro¬ 
tection  by  the  weak.  The  union  is  now  more 
important  than  the  job  to  be  done,  more  impor¬ 
tant  than  the  capital  which  creates  and  maintains 
those  jobs. 

The  outlook  at  this  moment  is  not  promising 
for  organized  labor.  Public  opinion,  reflected  in 
legislative  halls,  is  rising  agmnst  excessive  de¬ 
mands — despite  a  generally  ftur  reporting  in  the 
daily  press  of  the  major  labor  disputes  of  recent 
years.  We  can  very  easily  have  a  “revolution”  in 
America,  with  strikes  in  coal  and  transportation 
as  a  foundation,  but  it  will  not  be  the  revolution 
envisioned  by  the  Marxists.  It  will  more  probably 
be  an  angry  turn  to  a  form  of  fascism,  despite  the 
repugnance  of  our  people  to  dictatorship. 

Certain  it  is  that  the  radical  leaders  of  labor 
who  are  attempting  to  use  the  national  emergency 
to  strengthen  their  own  power  positions  are  pving 
a  golden  opportunity  to  the  minority  which  wants 
to  see  labor  “kept  in  its  place.”  That  has  not 
been  the  national  temper,  but  it  can  easily  become 
the  national  temper  if  reason  and  patriotism  does 
not  again  assert  itself  in  labor’s  ranks. 

That  isn’t  to  say  that  all  the  immature  think- 


Berause  thou  has  kept  the  word  of  my  patience,  I 
also  will  keep  thee  from  the  hour  of  temptation, 
which  shall  come  upon  all  the  world,  to  try  them 
that  dwell  upon  the  earth. — Revelation  III:  10. 


ing  and  selfish  recklessness  has  been  confined  to 
organized  labor’s  ranks.  There  has  been  plenty 
of  both  among  employers,  and  plenty  in  official 
circles.  It’s  up  to  all  hands  in  the  current  scraps 
to  grow  up — quickly.  The  prospect  of  all-out 
fascism,  by  foreign  example,  holds  no  more  for 
capital  than  it  does  for  the  w'orkingman — but  it 
may  be  just  around  the  corner  unless  sanity  and 
the  Golden  Rule  are  given  a  new  trial. 

HOW  LONG  IS  ETERNITY? 

THE  Federal  Trade  Commission  seems  to  be 

peering  into  fields  that  are  beyond  normal 
human  ken  when  it  attempts  to  prevent  the  asso¬ 
ciated  quarrymen  of  Vermont  from  advertising 
their  granite  as  “everlasting.”  The  adjective 
might  be  called  flamboyant  by  a  purist,  but  there 
isn’t  much  doubt  that  the  granite  hills  of  New 
England  are  very  much  older  than  any  recorded 
history  of  man,  nor  that  they  will  still  be  .n  place 
without  perceptible  wear  long  after  present  annals 
have  turned  to  dust.  Nor  is  there  any  question 
that  those  granite  hills  have  withstood  weather  as 
severe  as  winter  provides  in  almost  any  part  of 
the  civilized  earth. 

The  Commission  has  done  excellent  work  in 
knocking  out  advertised  claims  not  justifled  by 
the  product — w'ith  more  good  than  harm  to  adver¬ 
tising  as  a  net  result.  Its  efforts  have  protected 
the  consumer  and  the  honest  manufacturer  and 
merchant.  It  would  be  unfortunate  if  this  good 
work  is  laid  open  to  broad  attack  by  extending 
the  policing  of  advertising  into  fields  where  neither 
the  consumer  is  deceived  nor  competitors  injured 
by  an  advertised  claim. 

The  impression  may  gain  currency  that  the 
Commission  wishes  to  reduce  all  advertising  to  a 
catalog  specifications  basis,  omitting  all  attributes 
beyond  mere  serviceability  that  make  possessions 
desirable.  That  policy,  if  it  is  attempted,  will 
most  certainly  arouse  resistance  of  all  who  under¬ 
stand  the  function  of  advertising,  and  the  great 
advantage  that  advertising  has  given  the  Amer¬ 
ican  people  over  most  of  their  neighbors.  It  will 
be  laughed  out  of  the  court  of  public  opinion. 

PRICE  CONTROLS 

BEFORE  THIS  ISSUE  reaches  our  readers,  the 

House  may  have  passed  the  much-discussed 
law  to  control  prices  and  prevent  inflation.  As 
the  bill  now  stands,  it  bars  a  curtailment  of  adver¬ 
tising,  as  a  necessary  instrument  of  business,  in 
the  administration  of  the  law.  This  provision  has 
been  approved  by  the  Committee  on  Banking  and 
Currency — and  it  is  to  be  hoped  that  it  will  sur- 
\’ive  the  final  debate  and  vote. 

Advertising  has  been  under  fire  in  Washington. 
There  are  people  who  would  like  to  see  it  brought 
under  Federal  control,  both  as  to  technique  and 
cost,  and  it  is  quite  evident  that  those  who  would 
wield  the  controls  may  not  be  qualified  by  train¬ 
ing  or  exjjerience  to  do  so.  The  specific  protection 
of  advertising  in  this  bill  should  go  through  to 
the  finish,  and  it  will  be  up  to  publishers  and 
buyers  of  advertising  to  see  that  it  is  kept 
alive. 


THANKSGIVING*-194I 

WHILE  this  piece  comes  after  the  official  holiday 

in  several  States,  it  is  still  timely  for  tho« 
which  continue  to  observe  the  last  Thursday  ij 
November  as  the  traditional  day  of  thanks  to 
the  Almighty  for  the  past  year’s  blessings.  In  any 
case,  thanks  for  good  fortune  need  not  be  reseiAed 
for  any  proclaimed  day.  We  have  plenty  to  bt 
grateful  for  every  day — including  the  opportunity 
to  amend  whatever  conditions  which  do  not  now 
appear  to  indicate  a  thankful  attitude. 

America  has  gone  through  many  darker  days 
than  the  present.  It  may  go  through  darker  days 
in  the  future.  Before  the  evils  damned  by  all 
thinking  freemen  have  been  banished  from  the 
earth,  we  may  face  years  of  hardship  and  decades 
of  delay  in  the  march  of  mankind  to  its  Divine 
destiny.  Yet,  on  this  Thanksgiving  Day  there  is 
no  reason  for  despair.  With  thanks  to  God  lot 
His  blessings  of  the  past,  and  a  resolution  to  be 
worthy  of  them  in  the  future,  this  land  may  look 
beyond  today’s  clouds  to  the  bright  vista  of  polit¬ 
ical,  social,  economic  and  religious  liberty  proir 
i.sed  by  the  Founding  Fathers  175  years  ago. 

THROUGH  THE  LOOKING  GLASS 

LEWIS  CARROLL  at  his  best  could  have 

imagined  a  no  more  cockeyed  picture  of  the 
newspaper  business  than  the  Guild  Reporter 
furnishes  its  readers  occasionally.  The  Nov.  15 
issue  describes  a  new  appointee  to  national  guild 
office  as  one  who  has  performed  every  job  in  the 
guild,  from  local  president  to  “walking  the  picket 
line  with  a  pickhandle  on  his  shoulder.”  From  a  } 
personal  and  a  trade  knowledge  of  the  guild  mem¬ 
ber  in  question,  we  can  say  that  while  he  might 
have  toted  a  pickhandle,  it  is  not  one  of  the 
accomplishments  he’ll  relate  to  his  grandchildren. 
He  also  happens  to  be  a  thoroughly  competent 
newspaperman,  and  although  reputed  to  be  a 
tough  antagonist  in  negotiations,  he  has  figured 
in  few  which  went  to  the  strike  stage.  Why  can’t 
the  Guild  Reporter  emphasize  that? 

And  why,  two  weeks  ago,  did  it  publish  a 
cartoon  that  depicted  an  editor  ordering  spiked 
a  story  on  the  recent  New  York  newsdealer 
“strike,”  with  the  balloon  quoting  the  chief  as 
saying,  “Freedom  of  the  Press  Week  is  over!” 
Any  fair  New  York  Guild  member  knows  that 
the  “strike”  was  not  a  strike,  but  a  business  dis¬ 
pute  between  business  men;  that  its  developments 
were  fairly  and  completely  reported  to  the  public 
by  the  newspapers  most  seriously  affected;  that 
Freedom  of  the  Press  Week  (meaning  probably 
National  Newspaper  Week)  had  nothing  to  do 
with  the  case. 

Why,  also,  did  it  not  give  to  its  readers  a  fair 
and  impartial  report  of  the  recent  verdict  in  the 
Hearst  litigation  in  Los  Angeles?  If  any  daily 
newspaper  had  published  a  similarly  inaccurate 
account  of  a  labor  case,  it  would  have  been 
denounced,  and  justly,  by  the  Guild  Reporter  as 
crooked  and  contemptible. 

There’s  a  “new  deal”  among  the  guild’s  inter¬ 
national  functionaries — and  we  hope  one  of  the 
new  policies  will  be  a  fair  and  decent  represents 
tion  in  print  of  the  newspapers  for  which  guild 
members  work. 

OF  LINCOLN 

And  when  he  fell  in  whirlwind,  he  went  down 
As  when  a  lordly  cedar,  green  with  boughs. 

Goes  down  with  a  great  shout  upon  the  hills, 
And  leaves  a  lonesome  place  against  the  skies 
Edwin  Markham, 
in  “Lincoln.” 


:\ 


ARTHUR.  W.  CRAWFORD.  Geiitral  Monaqei 


manager  joined  the  Constitution  in 

1933  and  in  1934  was  named  head  of  FOLKS  tAr  ORTH 
the  national  department.  He  is  also 
a  member  of  the  board  of  directors  of  IvW  W Vj 
the  Constitution.  Porter  joined  the 
MARSHALL  FIELD  III,  publisher  of  Constitution  national  department  in  FROM  sports  writing  to 
pM  and  founder  of  the  new  Chi-  1938,  after  seven  years  with  the  Bimi-  picture  editor  and  city  ec 
cago  morning  newspaper,  has  -been  ingham  News  and  Age-Herald.  Robin-  liam  H.  Fitzpatrick,  city  ed 

named  to  sue-  _  son  succeeds  Harold  Sampson,  who  New  Orleans  _ 

Qged  Gen.  Robert  will  announce  his  plans  later.  States,  has  had  a  | 

E.  Wood,  acting  Karstaedt  of  the  Racine  Jour-  i 

national  chair-  ^  rial~Times 


PEGLER 

power  of 
the  press 
in  person 


personal 


was  elected  president  of  ® 

the  Advertising  Managers  Association  -y"  ■ 

of  Wisconsin  Daily  Newspapers  at  its  ^ 

organization  meeting  at  the  Park  Ho-  i,-  '  (Hr  cl 

tel  Madison,  Nov.  8  Eighteen  adver-  lOj 

:  j  j  A _  A.  /  on  various  jobs, 

tmng  and  department  managers  from  included  -iB  ' 

14  Wisconsin  daily  newspapers  at-  •  .  , 

tended.  Other  officers  elected  were  months  as 

Howard  Johnson,  Madison  Newspa-  ^  sports  writer 
pers,  first  vice-president  in  charge  of  Jqj.  Qj._ 

naUonal  advertising;  Bruce  Tower,  ig^ns  Item,  BUly  w  H  RhoAlrtck 
Kenosha  News,  second  vice-president  became  a  full  "  p 

in  charge  of  local  advertising;  Siegal  fledged  reporter  on  the  Item  in  1933, 

Mayer,  Marshfield  News-Herald,  third  resigning  in  1936  to  go  with  the 

...  ,  vice-president  in  charge  of  smaller  Times-Picayune,  morning  associate  of 

publisher,  newspapers;  and  Elmer  C.  Tryon,  the  States. 

a  member  Marinette  Eagle-Star,  secretary-treas-  Tall,  blond  and  energetic,  Fitzpat- 

^  ^  hard  worker.  Native  of  New 
of  ^e  na-  william  Martin,  supervisor  in  the  Orleans,  Fitzpatrick  became  city  edi- 
nnutt^  ot  circulation  department,  Philadelphia  tor  of  the  States  in  May,  1940,  when 
■  ■  F.  Edward  Hebert  resigned  to  take 

_  i..  — ^ married 

in  September,  1940. 


Marshall  Fiald 


the  wauonai  Associaxion  oi  naiiroaa  j^guircr,  is  recuperating  from  an  ap- 

and  Utility  Commissioners.  pendectomy  performed  recently  at  a  seat  in  congre^. 

James  L.  McGovern,  veteran  editor  Hahnemann  Hospital,  Philadelphia.  ^  .  ^ 

of  the  Bridgeport  (Conn.)  Times-Star  Also  recovering  from  a  similar  opera- 

and  president  of  the  Connecticut  cir-  tion  is  Edward  McLaughlin  of  the  ynen^rs  to  solve 

cuit  of  the  Associated  Press,  observed  same  department.  Bay  State 

his  seventy-second  birthday  on  Nov.  Catherine  Christu,  formerly  of 

^3-  Gimbel  Brothers  Department  Store,  Ettiscl 

WUliam  Allen  White,  •  . 

Emporia  (Kan.)  Gazette, 

White  were  hosts  at  a  tea  Nov.  9 
honoring  Frank  Clough,  author  of  the 
latest  White  biography,  “William  Allen 
White  of  Emporia.”  Mr.  Clough  is 
managing  editor  of  the  Elmporia 
Gazette. 


publisher,  Philadelphia,  has  joined  the  statistical 
and  Mrs.  department  of  the  Philadelphia  In¬ 
quirer. 

Earl  Gaines,  advertising  manager, 
Pittsburgh  Press,  and  Richard  Beeler, 
of  the  advertising  department,  Al¬ 
toona  Mirror,  were  initiated  Nov.  16 
into  Alpha  Delta  Sigma,  national  ad- 
0.  S.  Warden,  publisher.  Great  Falls  vertising  fraternity,  at  Pennsylvania 
(Mont.)  Tribune,  was  elected  presi-  State  College. 

dent  for  the  seventh  term  of  the  Na-  John  Carver,  who  has  been  in  re- 
tional  Reclamation  Association  at  its  tailing  for  four  years,  rejoined  the 
annual  convention  Phoenix,  Ariz.  This  Salt  Lake  Tribune  recently  and  had 
association  has  a  membership  of  the  worked  only  a  week  when  he  under- 
17  western  states.  went  an  appendectomy.  He’s  recov- 

W.  C.  Simons,  publisher,  Lawrence  ering  in  an  Ogden,  Utah,  hospital. 
(Kan.)  Journal-World,  is  in  a  Law-  Joseph  Silver,  advertising  solicitor, 
rence  hospital  for  treatment  of  a  kid-  Philadelphia  Evening  Public  Ledger, 
ney  infection.  has  been  promoted  to  manager  of  the 

David  B.  Plum,  publisher,  Troy  amusement  advertising  page. 

(N.  Y.)  Record  Newspapers,  has  been 
elected  a  director  of  the  Manufac¬ 
turers  National  Bank  of  Troy. 

Harry  Flory,  publisher.  Pawnee  City  PAUL 
Republican,  was  elected  president  of 
the  Southeastern  Nebraska  Editors’ 

Association  at  Nebraska  City  Nov.  8. 

Henry  P.  Johnston,  publisher,  Hunts¬ 
ville  (Ala.)  Times  and  vice-president 
of  the  Birmingham  News,  has  been 
selected  king  of  Birmingham’s  seventh 
annual  Christmas  carnival. 

Major-General  Victor  Odium,  news¬ 
paper  publisher  and  soldier,  has  ac¬ 
cepted  the  post  of  Canadian  High 
(Jonimissioner  to  Australia.  General 
Odium  is  at  present  Officer  Command¬ 
ing  of  the  ^cond  Canadian  Division 
on  active  service  in  England.  General 
Odium  was  a  reporter  on  the  old  Van- 
eouver  World  and  later  on  the  Sun. 

Subsequently  he  established  and  pub¬ 
lished  the  Vancouuer  Star,  a  morning 
paper  which  ceased  publication  scune 
years  ago.  He  also  held  an  interest 
in  the  Nelson  (B.  C.)  News. 


Un  their  way  to  federal  prison 
are  Hollywood’s  labor-union 
racketeers  William  Bioff  and 
George  Browne,  convicted  and 
sentenced  for  extortion. 

The  public  has  Westbrook  Pegler 
to  thank  for  it. 

For  it  was  Pegler  who,  in  his 
column,  first  exposed  Bioff  as  a 
fugitive  Chicago  criminal,  bring¬ 
ing  about  the  arrest  of  him  and 
of  so  many  others  of  his  kind  as 
to  awake  the  nation  to  outlawry 
in  labor  leadership  and  to  cause 
incidentally  one  labor  law¬ 
breaker,  George  Scalise,  to  coin  a 
new  word  with  his  cry,  “I’ve 
been  Peglerized!” 

Impartial  recognition  confirms 
Westbrook  Pegler  as  “the  greatest 
one-man  newspaper  in  newspa¬ 
per  history,”  emphasizes  that  he 
represents  today  for  American 
newspaper  readers  the  power  of 
the  press  in  person. 
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ROBY  ROBINSON,  national  advertis¬ 
ing  manager,  has  been  appointed 
local  advertising  manager  of  ffie  At¬ 
lanta  Constitution.  Carol  Porter  was 
named  national  manager  to  succeed 
Robinson.  The  new  local  advertising 
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a  Pittsburgh  hospital  and  is  conva¬ 
lescing  satisfactorily. 

Edward  L.  Brady,  has  been  named 
editor  of  the  Gilroy  (Cal.)  Dispatch, 
following  the  departure  of  Ben  Hitt 
for  Army  duty  at  Camp  Roberts,  Cal. 

John  Talbott,  who  was  with  Reuters 
in  New  York  for  eight  years,  is  now 
that  agency’s  correspondent  with  the 
British  home  fleet.  He  spent  55  days 
at  sea  recently,  visiting  Spitsbergen 
with  the  British  forces. 

Arnold  Burnett  has  succeeded 
George  Coffelt,  who  has  resigned  to 
accept  a  government  post  at  Wash¬ 
ington,  as  market  editor  of  the  Okla- 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  1884 


laehdiai  Ttu  Jourualitt  mened  1907;  Nmspaper- 
daut,  marted  IVU:  The  Fourth  Estate,  merged  102T. 
lltiat  Patented,  Kegiatered  Content*  Copjnighted. 
T«g  EDITOR  ft  PtJBUSHER  COMPANY,  Imc. 
Jambi  Wucht  Baowm,  President 
Jamui  Wrigbt  BaowM,  Jn.,  Pice-President 
CnAALBa  T.  Stvart,  Tresunrer 
RonsnT  U.  Baoww,  Secretary 


General  d^es; 
Old  Timi 


Seventeenth  Floor  Old  Time*  Building 
A9«d  Street  and  Broadway,  New  York  Qty,  N.  Y. 
Telenhones; 

BRyant  >^8,  80M30M.  8065  and  30SC 
A  NgwapAPgn  roa  MAggaa  or  NEWtrAvnaa 
AnTBua  T.  Roam  Editor:  WAaaan  L.  Ba**ett 
ManatintJUitot;  KonaaT  U.  Baown.  Netes  Editor; 
Waltbr  e.  ScnnaiDEa,  Assoeiau  Eiitor;  STaraEM 
J.  MoncHAE,  Ricbaed  M.  Dobie,  Jace  Price. 
(aa.  S,  L  Pare,  Lihrarian. 


laitEa  WaiCBT  Baowii,  Ja.,  PnUisker;  Cbarle*  T. 
Stvart,  Cmrrel  ilanater  and  AdmEtlme  Director; 
ItMiAn  B.  Eeeret,  Marletint  and  Research  Manater; 
UBoaoE  H.  Stratb,  Circniation  ilanater;  Lout*  A. 
Fobtaibb,  Classi/Ud  ilanater;  Jobb  Jobn*ob, 
Hacenunt  ilanater. 

Watkcntton,  D.  C.  Bureau,  Geberal  Paaat  AaaociA- 
noB,  Jameb  I.  Butler  and  Georoe  H.  Mabbibg, 
Je.,  1370  National  Press  Clui  Bldt,,  Telephone 
hletropoMtaB  10^ 


SiEA* 

AfatB 

ri“ 

Tima 

6 

Tima* 

IS 

Tima* 

36 

Tima* 

52 

Time* 

Pan 

KFan 

si 

673 

336 

168 

84 

43 

8376 

154 

85 

55 

83 

8384 

131 

72* 

47* 

3^ 

8330 

133 

68* 

44* 

36* 

8206 

116 

64* 

41* 

34* 

8182 

103 

67 

87 

22 

homa  City  Oklahoman  and  the  Times. 

Jim  Russell,  farm  editor  of  the  Des 
Moines  Register;  Carlyle  Hodgkin, 
farm  editor,  Omaha  World  Herald, 
and  Ralph  O.  Hillgren,  state  editor, 
Sioux  Falls  (S.  D.)  Argus  Leader, 
will  testify  before  the  Congressional 
committee  investigating  national  de¬ 
fense  migration  at  an  Omaha  heanug 
Nov.  25. 

George  DeLong,  Allentown  (Pa.) 
Morning  Call,  has  accepted  a  position 
as  deskman  on  the  Cleveland  News. 

Jack  Pickering,  author  of  the  “Town 
Crier”  column  on  the  Detroit  Free 
Press  for  the  last  year,  has  gone  to 
the  Detroit  Times  staff  where  he  is 
writing  a  column  called  “Here  and 
Now.”  A  graduate  of  the  University 
of  Michigan,  he  has  been  a  newspa¬ 
perman  for  the  last  10  years. 

Frank  A.  Culver,  staff  reporter, 
Rockville  Centre  (L.  I.)  Nassau  Daily 
Review-Star,  has  joined  the  faculty 
of  Adelphi  College,  Garden  City,  L.  I., 
as  an  associate  lecturer  in  the  Jour¬ 
nalism  Department. 

Claude  R.  Ellis,  for  10  years  asso¬ 
ciate  editor  of  The  Billboard  in  the 
Cincinnati  offices,  has  been  named 
outdoor  editor.  Before  entering  the 
show  business  he  was  active  in  news¬ 
paper  work  in  Milwaukee,  where  for 
several  years  he  was  city  editor  of 
the  Milwaukee  Sentinel  and  assistant 
city  editor  of  the  Milwaukei  Free 
Press. 

Charles  J.  McCarthy,  sports  editor, 
Bristol  (Conn.)  Press,  has  resumed 
his  duties  after  seven  months  in  army 
service  with  the  43d  division  in 
Florida  and  Louisiana. 


WiuRaii,  Ml  London  duaranlee  and  Acci- 
dent  Bnildint.  3W  Norik  ilickitau  Aoenue,  Td.  Dcrt- 
boca  >771.  George  A.  Brabsebburo,  Editor; 

Haebt  K.  Blace,  Adoerlitint  Refresentahoe. _ 

Paci/u  Coast  Corresfondents:  CaiiraEU,  Watiob, 
SlU  Deriy  ^aaLBarkday,  Cd- Talapbona,  Thom- 
wbU  5557;  Keb  Tatlor,  1315  North  Hohart  BouL, 
to*  Angdca,  Takapkona,  Hampatead  5732. 
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Charles  J.  Bellamy,  secretary  of  the 
Springfield  (Mass.)  Police  Commis¬ 
sion,  has  resigned  to  become  asso¬ 
ciated  with  the  editorial  staff  of  the 
Springfield  Daily  News,  founded  by 
his  father. 


Paeifie  Coast  Adoerlitint  Reyrestnimiits:  Dubcab  A. 
SOOTT,  iliBs  Bnildint,  San  Fraadioo;  Tdaphone 
Sattar  1898;  and  Pniur  Biraell,  fPestem  Pacific 
BuOdint,  Lm  Angdaa,  Talarkooa  Proapact  5319. 


Mrs. 
(R.  I.) 
widow 
literary 
years. 
Club  of 
at  FaU 


Philomena  Hart,  Providence 
Journal  editorial  staff  and 
of  Bertrand  K.  Hart,  Journal 
editor  and  drama  critic  for 
spoke  before  the  Woman’s 
the  Jewish  Community  Center 
River,  Mass.,  Nov.  12. 


LandanOfi  e:  Vera  Cbaboler,  44  Grantham  Road', 
anu. 
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■ibujiptina*  in  any  one  organiaation — whatber 
paid  for  by  tba  company  or  individualt.  Tbree 
aubacriptiao*  to  aeparata  addraaaa*  for  ooa  year  aacb 
or  MW  lubaeriptioii  for  three  ye^  810;  five  or  more 
aubacription*  la  one  group  to  different  addreaaa*  for 
ana  year  at  AOO  each  or  individual  aubacription* 
for  £vo  year*  at  815.00;  addicional  Mibaeiiptioa*  on 

tba  aama  bad* — naooaly  three  dollar*  each. _ 

Mambar.  Advertidng  Fadaratioo  of  America.  Na^ 
tional  Editorial  Aaaoaatioa^  Natiooal  Better  Budne** 
Bureau*  and  tba  Audit  Bureau  of  Cireulatioo*  arith 
an  average  aoditad  net  paid  **A.  B.  C**  every  Satur¬ 
day  cireulatioo  a*  follow*: 


William  Wiley,  reporter,  feature 
W’riter  and  assistant  editorial  writer 
of  the  St.  Petersburg  (Fla.)  Evening 
Independent,  has  joined  the  news  staff 
of  the  Kalamazoo  (Mich.)  Gazette. 
He  has  been  connected  with  the  Inde¬ 
pendent  14  years. 

Charles  Jones,  news  cameraman, 
Philadelphia  Record,  and  Mrs.  Jones, 
are  the  parents  of  a  son,  born  recently. 

James  O.  McKinney,  veteran  library 
employe.  Salt  Lake  Tribune  and  Tele- 
pram,  got  three  pheasants  on  opening 
day.  One  of  them  he  bagged  on  the 
main  street  of  Roosevelt,  Utah  (Pop., 
1,500),  while  wearing  his  slippers  and 
resting  between  him  ting  jaunts  to 
nearby  fields. 

Harold  O.  Osborne,  rewrite.  Salt 
Lake  Tribune,  has  joined  the  Asso¬ 
ciated  Press  bureau  in  Salt  Lake  Cit}'. 

Frank  O’Brien,  rewriter,  Salt  Lake 
Telegram,  has  resigned  to  beawne 
publicity  director  for  the  Utah  de¬ 
partment  of  publicity  and  industrial 
development. 

Douglas  Hicks,  city  hall  reporter, 
Houston  (Tex.)  Press,  has  been  ap¬ 
pointed  director  of  the  Houston 
Chamber  of  Commerce  publicity  de¬ 
partment.  His  city  hall  run  was 
taken  over  by  Ben  Kaplan,  general 
assignment  man,  while  John  Polly, 
reporter,  fills  in  the  staff  vacancy 
after  10  months  on  duty  in  the  army. 

J,  W.  Crawford,  of  the  Memphis 
(Tenn.)  Press-Scimitar  composing 
room,  is  the  father  of  a  baby  girl, 
Carolyn  Louise,  bom  Oct.  7  at  St. 
Joseph’s  Hospital. 


Sara  Sanderson,  Camden  (N.  J.) 
correspondent  for  the  Philadelphia 
Evening  Public  Ledger,  was  presented 
with  an  official  badge  of  the  Camden' 
County  Fire  Chiefs  Association  at 
a  banquet  given  in  her  honor 
Nov.  13. 

Elmanuel  Roth  has  resigned  as 
swing  man  on  Poughkeepsie  (N.  Y.) 
Eagle-News  and  has  joined  the  news 
staff  of  Station  WNBH,  New  Bedford, 
Mass. 

Frank  T.  Anderson  has  been  ap¬ 
pointed  advertising  manager  of  the 
George  Washington  Hotel,  New  York 
City.  He  was  on  the  editorial  staff 
of  the  Palm  Beach  (Fla.)  Post-Times 
last  winter,  and  was  on  the  staff  of 
the  Toronto  Mail  and  Empire  for  five 
years. 

Joseph  Clark,  Jr.,  Camden  reporter 
for  the  Philadelphia  Inquirer,  has 
been  elected  justice  of  the  peace  at 
Oaklyn,  N.  J. 

Samuel  Sharkey,  reporter,  Phila¬ 
delphia  Inquirer,  and  Mrs.  Sharkey, 
are  the  parents  of  a  daughter,  born 
recently. 

H.  B.  Burton,  outdoor  editor.  New 
York  Daily  News,  has  been  named 
chairman  of  an  advisory  commit¬ 
tee  on  construction  of  new  White- 
face  Mountain  (N.  Y.)  ski  trails. 

Robert  Elliott,  Akron  Beacon  Jour- 
imI  sports  writer  for  the  last  three 
years,  has  been  transferred  to  the 
sports  staff  of  the  Miami  (Fla.) 
Herald. 

K.  Frederick  Olsen,  staff  writer  in 
the  Sioux  Falls,  S.  D.,  bureau  of  the 
Associated  Press,  has  been  appointed 
assistant  general  manager  of  the 
Greater  South  Dakota  Association, 
with  offices  at  Huron,  S.  D. 

Jack  Patton,  staff  cartoonist,  Dallas 
(Tex.)  Journal,  has  joined  the  staff 
of  the  Dallas  Morning  News. 

Roy  Oxandale,  formerly  in  charge 
of  the  Topeka  (Kan.)  bureau  of  the 
United  Press,  has  accepted  a  job  as 
public  relations  director  for  the  Kan¬ 
sas  state  board  of  health. 

Arthur  R.  Friedman,  financial  edi¬ 
tor,  Pittsburgh  Post  Gazette;  Dale  Mc- 
Featters,  financial  editor.  Press;  and 
H.  H.  Howard,  business  editor,  Sun 
Telegraph,  participated  in  a  forum  in 
the  Chamber  of  Commerce  Nov.  14  on 
“Can  Free  Elnterprise  Survive  the 
War?” 

George  J.  Harter,  blind  representa¬ 
tive  to  the  Ohio  Legislature  and  for¬ 
mer  managing  editor  of  the  old  Akron 
Times,  has  been  elected  mayor  of 
Akron  on  the  Democratic  ticket.  Har¬ 
ter  defeated  Republican  Lee  D.  Schroy 
who  was  seeking  his  fourth  term. 


with  the  district  intelligence 
4th  Naval  District. 


Leslie  Fox,  legislative  correspondent 
for  the  Victoria  (B.  C.)  Daily  Timt, 
and '  representative  of  the  Vancotnq, 
Sun,  in  the  British  Columbia  legii. 
lative  press  gallery,  has  left  to  take 
up  training  for  an  administrative 
ground  post  in  the  R.CA.F. 

Fred  R.  Travis,  telegraph  editor 
Chattanooga  Evening  Times,  has  le^ 
for  Parris  Island,  S.  C.,  to  be  inducted 
into  the  Marine  Corps.  He  was  the 
fourteenth  employe  of  the  Times  k 
be  called  into  the  nation’s  armed 
forces. 


They're  In  The  Army  Now 


PAT  DANIELS,  city  editor,  Galveston 

News,  has  gone  to  Fort  Sam  Hous¬ 
ton  for  service  in  the  U.  S.  Army. 
His  place  will  be  temporarily  filled 
by  Joe  Webb,  shifted  from  the  News 
telegraph  desk. 

William  Zwikl,  former  staff  photog¬ 
rapher,  Allentown  (Pa.)  Call-Chron¬ 
icle,  is  now  Private  Zwikl  of  410 
School  Squadron,  Sheppard  Field, 
Wichita  Falls,  't'exas. 

Wade  Mosby,  city  hall  reporter, 
Sheboygan  (Wis.)  Daily  Press;  James 
Ramsey,  with  WHBL,  the  Press’  radio 
station;  and  Clem  Franzen,  in  the 
daily’s  job  department,  were  guests  of 
honor  at  a  party  given  by  the  Press 
in  recognition  of  their  joining  the 
armed  forces.  The  three  men  bring 
the  total  to  55  members  of  the  organi¬ 
zation  now  in  the  Army. 

Paul  S.  Halderman,  of  the  news 
staff,  Waynesburg  (Pa.)  Democrat- 
Messenger,  has  joined  the  United 
States  Naval  Reserve  and  is  connected 


Leon  Kucher,  first  editorial  depart, 
ment  employee  of  the  San  Diego  (Cal) 
Union  and  Tribune-Sun  to  be  drafttd, 
was  honored  by  almost  100  assocuta 
at  a  farewell  party  Oct.  20. 

Lieutenant  Harold  P.  Bramai, 
USNR,  one-time  foreign  correspondait 
for  the  Associated  Press  and  more  re¬ 
cently  chief  of  the  press  release  seetko 
of  the  Federal  Home  Loan  Bank  Boaid 
in  Washington,  has  been  called  to 
active  duty  and  is  now  in  Mexico  City, 
Mexico,  attached  to  the  American 
Embassy  as  Assistant  Naval  Attache 
and  Assistant  Naval  Attache  bt 
Air. 

Robert  McDonald,  sports  writer, 
Philadelphia  Record,  has  been  drafted 
under  the  Selective  Service  Act. 

Henry  Hopwood,  Cleveland  Pin 
Dealer  reporter  and  son  of  former 
Plain  Dealer  Editor  Erie  C.  Hopwood, 
has  been  appointed  an  ensign  by  the 
United  States  Navy.  He  has  bees 
ordered  to  Fort  Schuyler,  N.  Y,  fcc 
training. 

Harris  Jackson,  correspondent  for 
the  Associated  Press  in  Jackson,  Mift, 
is  on  leave  of  absence  to  enter  the 
United  States  Naval  Reserve,  expect¬ 
ing  to  be  called  into  active  serrke  jf 
immediately.  Edmond  Lebreton,  widi 
the  AP  bureau  in  Baton  Rouge,  ms 
named  to  replace  Jackson. 

John  Torinus,  state  editor,  (km 
Bay  (Wis.)  Daily  Press-Gazette,  who 
hol^  a  first  lieutenant’s  commission  in 
the  organized  reserves  of  the  U.  Si 
Army,  has  been  called  for  a  year  of 
extended  active  duty. 

P.  F.  Fraley,  district  reporter,  Phila¬ 
delphia  Evening  Bulletin,  has  been 
commissioned  an  ensign  in  the  Navy. 
James  (Campbell,  of  the  classified  ad¬ 
vertising  department  of  the  Bulletin, 
and  Joseph  EUliot,  head  night  artist, 
have  been  drafted  under  the  Selective 
Service  Act  and  are  now  serving  it 
Camp  Lee,  Va. 

Louis  Martini,  artist,  Philadelphit 
Evening  Public  Ledger,  has  joined  the 
Army. 

Howard  Warner,  former  Ogitt 
(Utah)  Standard-Examiner  and  Sib 
Lake  City  (Utah)  Deseret  Newt 
photographer,  who  is  now  in  the 
U.  S.  Army,  will  leave  for  Fort  Mon¬ 
mouth,  New  Jersey,  where  he  will  at¬ 
tend  the  army  school  of  photography, 
a  branch  of  the  signal  corps. 

Louis  Reid,  Jr.,  police  reporter  fa 
the  Fort  Worth  (Tex.)  Press,  has  bea 
approved  for  training  under  the  Naval 
Reserve  program.  He  will  repot 
early  next  year. 

David  Marshall,  Indianapolis  Tima 
automobile  editor,  has  enlisted  in  tht 
Royal  Canadian  Air  Force. 

Richard  Cech,  advertising  staA 
Manhattan  (Kans.)  Mercury-Chron¬ 
icle,  reported  for  active  duty  Oct.  2 
with  the  U.  S.  Army  at  Riverside,  (M 
Tom  Peele,  who  has  been  associate 
with  his  father,  Herbert  Peele,  in  tk 
publishing  of  the  Elizabeth  (Till 
(N.  C).  Daily  Advance,  has  joind 
Uncle  Sam’s  ranks  and  is  at  Fat 
Craig,  Ala. 


Kalamazoo  Daily  Texas  Editors  Seek 
Breaks  Torrance  Legislation 

M  Texas  Editorial  Association,  at 

Story  Uy  *11011©  concluding  session  of  its  Beau- 

*  mont  convention  Nov.  15,  unanimously 

A  story  of  international  interest  adopted  a  resolution  urging  the  Fed- 
was  developed  this  week  by  the  Kola-  ®ral  government  to  refuse  a  contract 
mozoo  (Mich.)  Gazette.  to  any  organization  denying  employ- 

Starting  with  a  tip  received  Nov.  10  ment  in  any  defense  industry  to  any 
that  the  widow  of  a  former  Kalamazoo  American  because  of  membership  or 
paper  mill  executive  had  been  killed  nomnembership  in  a  labor  union,  and 
in  an  automobile  accident  near  Mon-  asking  legislation  to  make  labor  unions 
terrey,  Mexico,  the  Gazette  uncovered  responsible  for  their  actions, 
a  fantastic  story.  W.  B.  Arnold,  publisher  of  the  53- 
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lost  control  of  the  auto. 

The  first  real  break  in  the  story 
came  Nov.  13  when  Mexican  of¬ 
ficials  informed  the  Gazette  that 
charges  of  murder  had  been  filed  by 
tbe  son  against  Dr.  Torrance. 

In  development  of  the  story  the 
Gazette  was  given  authority  by  the 
son  to  open  his  mother’s  lock  boxes, 
famine  letters  she  had  received  from 
Dr.  Torrance  before  her  marriage  and 
other  personal  matters.  The  Gazette 
also  was  given  complete  freedom  to 
s^ch  the  Loveland  home  and  go 
through  the  papers  there. 

Handling  of  the  story  was  under  the 
P^nal  ^rection  of  J.  K.  Walsh, 
Gawtte  editor.  The  daily  stories  were 
^tten  by  Lowell  C.  Plasterer,  news 
^tor,  without  the  regular  news  staff 
being  called  upon  to  handle  the  story. 
■ 

HENDERSON  TO  SPEAK 

Henderson,  Administrator  of 
will  Price  Administration, 

wui  TO  the  principal  speaker  at  the 
^ual  meeting  of  the  Chicago  Better 
usmess  Bureau,  Tuesday  evening. 


ladelplm 
lined  tbe 


you  give  me  some  idea  so  we  can  plan  her  wedding?” 

Occasionally  we  ourselves  become  casual  about  the  in¬ 
fluence  of  The  Commercial  Appeal.  It  is  something  we 
have  come  to  take  for  granted.  But  then  repeatedly  we 
are  confronted  with  instances  like  this,  which  make  us 
realize  again  how  deep  are  its  roots  .  .  .  how  much  it 
sways  the  life  of  its  readers  .  .  .  how  profoundly  it  has 
become  intertwined  about  the  fiber  and  the  breath  of 
the  people  of  the  Mid-South.  Today,  more  than  at  any 
time  in  its  history  of  101  years,  'The  Memphis  Com¬ 
mercial  Appeal  is  the  greatest  force  these  people  know! 

Certainly  it  offers  the  surest  key  to  successful  adver¬ 
tising— a  great  newspaper  with  an  imparalleled  reader 
influence,  covering  one  of  the  most  prosperous  markets 
in  America.  And  Memphis  is  one  of  America’s  most 
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THE  MEMPHIS 

CpMMERCIAL  APPEAL 


The  CoBifnercth)  Appeal  ani 
The  P)^-3clmtUr  are  the  (Vri! 
great  Scrtppa-Uowartt  newepa-- 
pern  serving  Memphis.  Repre¬ 
sented  by  the  WaUonal  Advert 
Using  Department  of  Serippiti 
Howard  Newspapers.  230  Pats 
Avenue.  New  Yorit.  Also  tO 
Ptiiceso.  OetroR.  Phlladetphig 
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Gen.  Surles,  Press  Chief, 
Asks  Editors’  Cooperation 

By  STUART  HAYDON 


“WHERE  can  I  find  the  American 

army,  mister?” — or,  “Have  you  seen 
an  army  stationed  away  anywhere 
around  here?” 

In  those  two 
questions  seem 
to  rest  about 
all  the  interest 
which  was  evi¬ 
denced  for  the 
army  to  answer 
dtiring  the  past 
20  years.  Occa- 
sionaUy  some  in¬ 
terest  was  shown 
by  the  daily 
press  concerning 
the  Army  Air  Br!g.-Gen.  A.  D. 
Corps.  But  be-  Surles 

yond  that,  the  army  seldom  had  to 
answer  many  questions  about  itself. 

Appropriations  for  maintaining  gar¬ 
risons  set  out  during  the  days  of  the 
Indians,  in  the  congressional  districts, 
were  patronage  troubles  of  Capitol 
Hill,  rather  than  serious  defense 
measures.  A  mechanized  army  would 
dispense  with  the  famous  army  mule, 
horse  drawn  or  mounted  units.  Mules 
and  horses  eat  hay  and  oats;  hay 
and  oats  are  usually  local  supplies  to 
army  posts — all  part  of  taking  care 
of  apportionment  of  government 
money  into  the  districts. 

Saddei  Cliaa9e 

When  the  picture  changed  in  1939; 
and  later  when  the  War  Department 
was  suddenly  faced  with  the  task  of 
providing,  and  providing  for,  a  citizen 
army  of  a  million  men,  news  was 
or  was  not  at  every  turn. 

But  now,  with  the  expansion  of 
our  regular  army  and  the  induction  of 
our  citizen  army,  we  have  a  million 
and  a  half  men  imder  arms.  Mul¬ 
tiply  that  number  by  the  nation’s 
average  per-person-family  and  you 
have  over  seven  million  people  vitally 
and  individually  concerned  about 
our  army.  Aside,  completely,  from 
problems  of  materiel,  a  slur  at  the 
army  or  army  operations  is  a  per¬ 
sonal  affront  to  one  and  a  half  mil¬ 
lion  men  under  arms;  and  their  seven 
millions  of  close  relatives  at  home. 

Such  is  one  of  the  main  problems 
confronting  Brig.  Gen.  Alexander 
Day  Surles,  Director,  Bureau  of  Pub¬ 
lic  Relations  of  the  Army.  The  Gen¬ 
eral  feels  keenly  on  this  subject,  and 
attended  the  meeting  of  Associated 
Press  Managing  Editors  in  Chicago 
recently  to  seek  advice  about  it. 

Aaswert  Seaght 

Gen.  Surles  is  a  newspaperman’s 
man.  He  has  had  years  in  direct 
contact  with  the  nation’s  newspaper¬ 
men.  He  imderstands  the  problems  of 
news;  yet  he  feels  that  news  itself 
has  a  grave  responsibility  because  of 
its  factor  of  controlling  the  emotions 
of  millions. 

Originally  intending  to  spend  only 
a  day  at  the  AP  conclave,  Gen.  Surles 
cancelled  other  plans  and  remained 
imtil  the  meeting’s  close  in  order  per¬ 
sonally  to  meet  and  talk  with  the 
men  actually  and  finally  responsible 
for  news  reaching  the  public.  He 
wanted  to  answer  as  many  questions 
as  he  could,  and  in  turn  wanted  to 
explain  the  fimction  of  his  command 
and  his  willingness  to  cooperate  fully 
with  the  nation’s  press. 

Knowing  that  the  hundreds  of 
newspaper  men  throughout  the  na¬ 
tion  who  did  not  attend  the  meeting 
were  definitely  interested  in  the  Gen¬ 
eral’s  views.  Editor  &  Publisher  in¬ 


terviewed  him  with  the  purpose  of 
posing  two  questions;  two  which 
every  managing  editor  would  ask  if 
the  opportunity  arose: 

1.  “Why  is  it  difficult  to  get  spe¬ 
cific  statements  or  answers  from 
Army  officers?” 

2.  “What  is  the  most  important  ac¬ 
tion  newspapers  can  take  to  aid  and 
tell  the  Army’s  story?” 

Gen.  Surles  likes  direct  questions 
and  direct  answers. 

“I  think  that  because  these  ques¬ 
tions  are  going  into  Editor  &  Pub¬ 
lisher,  I  intend  these  answers  to  be 
directed  more  for  guidance  and  un¬ 
derstanding,  than  use,”  he  said. 

Respoasibility  Importaat 

“First,  it  should  be  understood  that 
the  Army,  officers  and  men,  operate 
voluntarily  under  the  Articles  of  War, 
which  vary  certain  legal  and  civil 
processes  as  interpreted  by  the  civ¬ 
ilian  under  our  laws.  They  do  not 
participate  in  politics  and  seldom 
vote.  Therefore,  imless  the  officer  is 
of  a  rank,  and  in  a  command  post 
which  carries  as  a  military  duty  that 
of  speaking  officially,  a  member  of 
the  United  States  Army  does  not  or¬ 
dinarily  speak  for  the  Army  or  any 
component  unit.  Even  though  the 
officer  questioned  is  an  expert  on 
some  particular  subject  or  problem, 
it  is  usually  the  commander  who 
makes  or  authorizes  the  answer  or 
statement.  This  holds  true  even  if 
the  commanding  officer  has  to  refer 
to  the  expert’s  opinions  and  gives 
them  verbatim;  it  is  the  matter  of 
responsibility  and  coordinated  evalua¬ 
tion  which  is  most  important.” 

Chuckling,  the  General  mused; 
“That  may  sound  silly  to  you;  red 
tape,  but  here  it  is  in  your  own  ex¬ 
perience.  You  have  department  edi¬ 
tors,  each  a  specialist,  such  as  the 
city  desk,  telegraph  desk,  foreign 
editor  and  so  on.  While  very  little  of 
the  actual  copy  goes  through  the 
managing  editor’s  hands  for  profes¬ 
sional  treatment,  it  is  he  who  says 
that  ‘it  goes’  or  ‘kill  it’  because  he 
knows  its  value  in  relation  to  the 
newspaper  as  a  whole. 

Has  Large  Staff 

“Now,  on  that  premise,”  he  ex¬ 
plained  further,  “we  come  to  the  War 
Department’s  Bureau  of  Public  Re¬ 
lations  which  I  happen  to  head;  and 
as  such  I  am  frequently  in  the  posi¬ 
tion  of  speaking  for  the  Army.  The 
Bureau  is  now  on  an  equality  with 
the  various  divisions  of  the  General 
Staff  and  functions  on  that  basis.  The 
same  holds  true  of  commands  in  the 
field.  It  is  the  duty  of  such  officers 
to  quickly  obtain  the  information  re¬ 
quested  and  to  make  available  facts 
and  news  made  by  the  Army  itself. 

The  General  explained  that  his 
bureau  now  embraces  all  phases  of 
public  relations  occupying  a  large 
wing  of  the  Munitions  Building  in 
Washington;  with  a  personnel  of 
more  than  52  officers,  21  civilian 
writers  and  editors  and  150  clerks, 
mimeograph  operators,  typists  and 
others.  Many  of  the  officers  are  work¬ 
ing  newspapermen  called  into  active 
duty  as  Reserve  and  National  Guard 
officers. 

To  the  second  question  about  the 
newspaper’s  aiding  the  Army’s  pro¬ 
gram,  General  Surles  said;  “First 
realize  that  the  building  of  a  strong 
defense  is  the  law  of  the  land.  To 
build  a  strong,  efficient  and  big  Army 
is  also  the  law  of  the  land.  Regard¬ 
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less  of  any  reason,  personal  or  po¬ 
litical,  every  American  citizen  should 
not  hinder  those  objectives.  But, 
when  by  word  of  mouth  or  printed 
opinion,  unwarranted  and  captious 
criticism  is  pointed  to  the  army  or 
its  personnel,  in  essence  the  national 
defense  is  impaired. 

“I’d  like  to  explain  that  thought 
more  fully,”  he  continued,  “The  ob¬ 
ject  of  the  law  bringing  the  citizen 
army  into  being  is  to  make  it  effi¬ 
cient.  Morale  and  belief  in  what  they 
are  learning  and  doing  advances  the 
efficiency  of  every  single  man.  But 
when  he  questions  his  belief  or  won¬ 
ders  why  he  is  sticking  it  out  at  $21 
a  month  when  people  in  civilian  life 
say  the  army  is  a  bunch  of  bums;  or, 
are  drilling  with  broom-sticks  and 
will  perhaps  have  to  beat  Hitler  over 
the  head  with  one  in  case  of  invasion, 
his  value  both  as  a  soldier  and  as  a 
citizen  is  directly  reduced.” 

Political  Viewpoint 

In  analyzing  the  General’s  answer, 
another  question  came  to  mind;  and 
we  asked  it:  “Do  you  feel  that  per¬ 
haps  the  attitude  of  treating  army 
news  in  newspapers  is  sometimes 
governed  by  the  paper’s  political 
viewpoint?” 

“I  most  certainly  do!”  he  answered 
emphatically. 

“It  is  just  for  that  reason  I  wanted 
to  meet  the  Managing  Editors  per¬ 
sonally.  I  would  like  to  find  a  way, 
an  explanation  if  you  please,  which 
would  clear  up  that  particular  prob¬ 
lem.  I  firmly  believe  that  every 
citizen  and  every  newspaper  has  its 
right  to  political  opinion.  But  when 
a  person  or  newspaper  is  shouldered 
with  the  re^x>nsibility  of  disseminat¬ 
ing  news,  accepted  by  the  public  as 
a  purveyor  of  facts,  certainly  color¬ 
ing  of  important  news  or  facts  per¬ 
taining  to  our  national  defense  is  not 
to  the  benefit  of  a  free  nation.  I  do 
not  feel,  either,  that  as  a  whole  the 
nation’s  press  does  these  things;  but 
I  do  feel  that  as  a  whole  the  nation’s 
press  is  often  missing  the  boat  by 
failure  to  do  the  patriotic  and  bene¬ 
ficial  thing  by  making  the  nation 
proud  of  its  army,  and  every  soldier 
proud  to  be  one. 

“I’ll  give  you  a  specific  example 
to  point  out  what  I  mean,”  he  con¬ 
tinued.  “Not  long  ago,  a  metropoli¬ 
tan  paper  had  its  aviation  editor  do 
some  articles  on  army  planes  and 
training.  In  the  course  of  his  writing, 
he  made  reference  to  ‘Flying  Coffins’ 
in  Air  Corps  service.  Now,  that  re¬ 
porter  may  not  have  felt  those  planes 
the  last  word  in  equipment.  Whether 
he  is  an  aviation  expert  or  merely 
a  self-styled  expert,  is  beside  the 
point. 

What  counts  is  that  he  is  a  news¬ 
paperman  and  that  what  he  reports 
and  writes  gets  into  print  for  the 
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public  to  read  and  consider  fact^ii 

“The  result  of  that  particular  too. 
word  phrase  might  well  have 
this;  that  those  Air  Corps  men  flyjj 
these  ships  would  begin  to  disbeW 
in  their  Corps,  their  officers  and  die, 
equipment.  It  could  have  been  j 
serious  upset  of  morale,  not  only  t,, 
the  flyers  themselves;  but  consider 
too,  the  stark  fear  for  the  safety  ^ 
loved  ones  which  this  brought  to  tlMs( 
families  at  home. 

“‘Flying  Coffins’,  that’s  a  terriile 
connotation! 

“Fortunately,”  he  continued,  “4, 
men  concern^  with  the  actual  flyiM 
of  those  particular  ships  were  real*tic 
and  interpreted  the  falsity  of  die 
statement  as  having  appeared  k  | 
notoriously  politically  minded  ‘anti.’ 
newspaper.  But  the  damage 
have  been  done  particularly  to  tke 
morale  of  the  immediate  familial  ^ 
those  airmen. 

“As  I  say,”  General  Surles  csa- 
eluded,  “I  would  like  to  find  a  thor. 
ough  and  proper  way  to  impress  vpon 
the  editors  and  publishers  of  Anjoi. 
can  newspapers,  that  one  of  the  great¬ 
est  contributions  to  the  success  if 
building  our  national  defense  and 
pride  of  our  armed  forces  is  to  bend 
every  effort  in  informing  the  public 
a  true  picture  as  a  whole  and  not  {day 
up  isolated  cases.  A  logically  minded 
person  must  admit  that  when  yoo 
bring  a  million  and  a  half  men  to¬ 
gether  under  any  circumstances  fault 
finding  will  exist.  That’s  our  demo¬ 
cratic  privilege.” 

Gen.  Surles’  popularity  with  Wash¬ 
ington  newsmen  was  seconded  by  the 
manner  in  which  the  AP  managing 
editors  talked  shop  with  him.  TaB, 
straight  except  for  a  cavalrymaa's 
traditional  bowed  stride,  56-year  old 
Gen.  Surles  is  a  newspaperman's 
man! 
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New  York  Times 
To  Broadcast 
News  Bulletins 

Daily  Programs  to  Emanate 
From  Newsroom  Over 
Station  WMCA 


ANOTHER  EXAMPLE  OF  WHAT  A  BETTER  METHOD  CAN  DO 


Hie  New  York  Times  and  radio  sta¬ 
tion  WMCA,  New  York,  will  inaugu¬ 
rate  on  Dec.  1  a  daily  news  bulletin 
broadcast  every 

- hour  on  the  hour 

from  8  a.  m. 
through  11  pjn., 
it  was  announced 
Nov.  19. 

Sunday  broad¬ 
casts  also  are 
scheduled,  these 
to  be  heard  four 
times  during  the 
day  —  9  a  .m  ., 
1  p.m.,  5  p.m. 
_  and  11  p.m. 

A.  H.  Sulzberger  „  IJ^^se  are  the 
first  news  broad¬ 
casts  undertaken  by  the  Times  and 
the  first  regular  news  presentation  on 
so  large  a  scale  by  any  metropolitan 
newspaper  in  the  New  York  area. 

Origioat*  in  Newsroom 

The  broadcasts  will  be  unsponsored 
and  are  non-commercial.  According 
to  Louis  Loeb,  Times  attorney,  no 
money  is  involved  in  the  arrangement, 
the  agreement  calling  for  the  Times 
to  supply  the  news,  the  station  the 
time. 

The  broadcasts  will  originate  in  the 
limes  news  room,  and  the  copy  will 
be  prepared  by  a  special  Times  staff 
under  the  supervision  of  the  news 
editors  of  the  Times.  In  announcing 
the  signing  of  the  contract,  Arthur 
Hays  Sulzberger,  Times  publisher, 
stated; 

Sylzberger's  Statement 

“The  decision  of  the  New  York 
Times  to  establish  a  radio  bulletin 
service  every  hour  on  the  hour  is  due 
primarily  to  a  desire  to  keep  the 
Hmes  reader  in  particular  and  the 
newspaper  reader  in  general  up  to 
the  minute  with  the  news.  It  is  our 
belief  that  no  radio  news  program 
can  take  the  place  of  the  newspaper, 
because  the  perspective  and  com¬ 
pleteness  of  coverage  that  mark  the 
newspaper  are  impossible  to  attain 
over  the  radio.  Yet  for  bulletin  pur¬ 
poses,  the  radio  has  become  indispen¬ 
sable,  and  so  we  decided  to  embark 
on  this  supplementary  news  service. 

“We  have  always  found  that  radio 
feeds  into  the  newspaper.  The  greater 
the  interest  in  news  events,  the 
greater  is  the  interest  of  our  readers 
to  get  a  full  non-sensational  statement 
of  these  events.  We  believe  that  our 
readers  will  welcome  the  opportunity 
to  hear  the  news  at  stated  times  from 
a  source  that  they  have  learned  to 
trust.  We  will  not  try  to  make  the 
news  any  more  exciting  than  it  is. 
It  will  reach  the  listening  public  im- 
sponsored  and  thanks  to  no  one  save 
the  station  and  the  New  York  Times.” 

CALIF.  PRESS  LUNCHEON 

Robert  M.  Desmond,  head  of  the 
University  of  California  department  of 
journalism,  and  Harold  Ellis,  manager. 
University  news  bureau,  addressed 
Norther*  California  editors  at  the  an¬ 
nual  University  of  California  gather¬ 
ing  for  newspapermen  Nov.  8.  Paul 
Leake,  publisher.  Woodland  (Calif.) 
Democrat,  and  president,  California 
Newspaper  Publi^ers  Association,  re- 
^nded  for  the  scores  of  newspaper¬ 
men  present.  About  100  newspaper¬ 
men  and  friends  attended  the  Cali- 
femia-Washington  football  game. 
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Soglow  Discourses 
In  the  Lighter  Vein 


By  STEPHEN  J.  MONCHAK 


OTTO  SOGLOW,  the  old  master  of 

pantomime,  says  he  has  a  lot  of  fun 
drawing  his  famed  Sunday  comic 
strips,  “The  Lit¬ 
tle  King”  and  - - -  - 

“Sentinel  Louie,” 

for  King  Fea- 

TUBES  Syndicate.  W 

But  he  is  modest  W  ^ 

about  talking  of  ^ 

the  niche  he  has  jK  W- ' 

carved  for  him- 

self  in  the  news-  Ww 

paper  cartooning  x  F 

field  with  his 
lovable  charac- 

ters  since  he  first  - =-= - 

introduced  them  Soglow 

to  newspaper 

readers  more  than  eight  years  ago. 

Chatting  about  his  work  with  this 
column  the  other  day,  he  said  he  be¬ 
lieved  that  creating  ideas  and  gags 
for  his  type  of  work  is  more  difficult 
than  for  strips  with  dialogue.  He  has 
never  depended  on  dialogue  to  get  his 
stuff  across  and  he  uses  it  sparingly. 

A  lit  of  "Soglowmaaia*' 

He  was  in  a  light  mood  when  this 
column  dropped  in  on  him  in  his  New 
York  apartment  high  over  Riverside 
Drive,  overlooking  the  Hudson  River, 
and  he  begged  off  any  serious  dis¬ 
cussion  of  technique,  psychology  and 
craftsmanship  in  his  field.  We  had  in¬ 
terrupted  him  at  his  board. 

First  we  asked  him  how  he  got  his 
consistently  humorous  strip  ideas,  and 
he  studied  a  bit  before  answering. 

“Well,  it  all  depends  on  the  weather,” 
he  began.  (Unsuspecting,  we  took 
that  down.)  “If  it  happens  to  be  June, 
July  or  August  I  usually  go  in  swim¬ 
ming.  I  use  the  back,  forward  sliding 
up  and  down  stroke.  Of  course,  some 
cartoonists  prefer  the  side  pulling 
four  in  hand  stroke,  but  then  it  all 
depends  in  what  kind  of  water  you 
swim.” 

“I  maintain  that  the  water  should 
either  be  surrounded  by  a  beach  or 
by  a  concrete  wall,”  he  continued. 
"Now  when  the  young  cartoonist  goes 
in  for  a  swim  most  of  his  body  should 
be  immersed  in  the  water. 

“Of  course,  it  isn’t  necessary  for  a 
cartoonist  to  go  in  swimming,  but  it 
isn’t  necessary  to  be  a  cartoonist, 
either.  But  in  order  to  be  a  success  in 
any  kind  of  endeavor,  it  is  essential 
that  one  take  a  bath  during  Indian 
summer.” 

He  Discovrses  Farther 

(We  were  in  for  it  then,  and  so 
we  sat  resigned.)  “How  do  you  get 
your  ideas  on  paper  after  you  get 
them?”  we  asked. 

“I’ll  have  to  explain  it  this  way,” 
he  answered.  "Recently,  I  was  invited 
to  a  friend’s  house  for  the  weekend. 
I  didn’t  know  where  he  lived,  but 
after  I  got  the  idea  I  went  there,  but 
it  happened  that  this  house  wasn’t 
the  house  of  my  friend. 

“However,  we  soon  became  friends 
after  much  hemming  and  hawing  on 
both  sides.  It  isn’t  absolutely  neces¬ 
sary  for  a  cartoonist  to  hem  and  haw. 
But  a  musician  if  he  wants  to  be  out¬ 
standing  in  his  profession  must  do  so. 

“Well,  after  I  get  the  idea  I  sit  at 
the  drawing  board  and  lean  over  it 
at  about  a  45  degree  angle.  I  know 
some  cartoonists  who  lean  over  at  a 
30  degree  angle  and  they’ve  turned 
out  masterpieces. 

“After  you  lean  over  you  take  your 
drawing  pencil  and  proceed  to  draw 


a  straight  line  on  the  paper.  One  can 
also  draw  a  curved  line  but  straight 
lines  are  so  much  more  formal,  espe¬ 
cially  in  the  evening.  After  you  have 
the  line  drawn  there  is  the  likelihood 
that  you  may  forget  the  idea. 

"In  that  case  it  is  advisable  to  walk 
over  to  the  book  case,  procure  a  book, 
then  seat  yourself  in  a  red  plush  chair. 
You  open  the  book  and  pretend  you 
are  a  bookworm.  If  you  don’t  like 
bookworms  you  can  be  some  other 
sort  of  animal.  Personally,  I  prefer 
ring- tailed  water  buffaloes.  Some  car¬ 
toonists  like  ostriches  and  hairless  tree 
frogs. 

It  Ends,  Finally 

“Now  then,  this  is  my  advice  to 
aspiring  cartoonists.  After  he  has 
finished  his  drawing  he  should  wrap 
it  up  in  wrapping  paper  and  then  tie 
a  piece  of  string  around  it.  If  he 
hasn’t  a  piece  of  string,  he  should  go 
into  another  room  of  his  apartment 
and  seat  himself  into  the  nearest  easy 
chair. 

“He  should  then  relax  by  putting 
his  right  hand  underneath  his  chin. 
His  left  hand  can  either  rest  on  the 
arm  of  the  chair  or  just  hang  down. 
He  should  sit  like  this  for  a  few  mo¬ 
ments  and  then  wonder  what  he 
should  use  in  place  of  string. 

“Eklitors,  I  have  found,  usually  pre¬ 
fer  cartoonists  who  have  string  around 
their  drawings.  I  don’t  know  why  but 
editors  are  funny  that  way.  It  may 
happen  that  the  editor  might  know 
the  aspiring  cartoonist.  They  may 
come  from  the  same  town. 

"Of  course,  it  would  be  to  the  ad¬ 
vantage  of  the  aspiring  cartoonist  if 
the  editor  happened  to  be  a  woman. 
In  that  case  the  cartoonist  might  fall 
in  love  with  the  editor.  After  all. 
nothing  matters  but  love.  That  is  all.” 

(Whew!  That  was  enough  as  far  as 
this  column  was  concerned,  too.  It 
was  our  own  fault;  we  asked  for  it.) 

(P.S.  Soglow,  a  native  of  New  York, 
broke  into  art  illustrating  western 
pulps  and  gained  his  fame  in  the  Neic 
Yorker  magazine,  to  which  he  con¬ 
tributed  shortly  after  it  started  pub¬ 
lication  in  1925.  He  still  contributes 
occasionally  to  that  weekly  as  well 
as  other  slick  paper  periodicals  and 
illustrates  advertisements  besides  his 
syndicate  work.  Married,  he  is  the 
father  of  a  nine-year-old  daughter. 
He  does  serious  pen  and  ink  work  as 
a  hobby.) 

NEA  Starts  New  Magazine 

A  NEW,  16-page  tabloid-size  “picture 

story  magazine,”  EveryWeek,  was 
announced  by  NEA  Service  this  week 
with  the  release  of  a  preview  issue. 
The  magazine  will  be  delivered  to 
Saturday  and  Sunday  newspapers 
as  a  complete,  ready  -  printed  sec¬ 
tion. 

Date  of  first  issue  soon  will  be  set, 
it  was  announced. 

The  new  weekly  places  its  major 
emphasis  on  stories  that  can  best  be 
told  with  photographs,  covering  both 
the  news  and  feature  fields.  In  addi¬ 
tion,  it  will  contain  articles  by  leading 
correspondents,  maps,  drawings,  hu¬ 
mor  panels  and  fiction. 

The  preview  issue  shows  front  and 
back  covers  and  center-spread  printed 
in  two  colors,  black  and  bright  blue. 
Newton  Hockaday  is  editor  of  the 
new  magazine.  He  has  been  studying 
the  picture  requirements  of  Sunday 
newspapers  for  the  last  two  years  as 
roto  editor  of  Acme  Newspictures. 


Before  that,  he  was  associate  editor 
of  Time  and  a  member  of  the  original 
staff  that  founded  Life.  He  is  38,  a 
graduate  of  Yale,  and  started  his 
newspaper  career  as  secretary  to 
Joseph  Pulitzer  on  the  St.  Louis 
Post- Dispatch. 

Personals  and  Notes 

ZACK  MOSLEY,  creator  of  “Smilin’ 
Jack,”  adventure  strip  with  an  avi¬ 
ation  locale,  has  crashed  the  movies. 
His  strip,  which  is  distributed  by  the 
Chicago  Tribune  -  New  York  News 
Syndicate,  will  appeair  on  the  screen 
under  Universal’s  sponsorship.  .  .  . 
Dr.  Irving  S.  Cutter,  health  editor  of 
the  same  syndicate,  this  week  received 
an  honorary  degree  of  Doctor  of  Sci¬ 
ence  at  the  annual  Founder’s  Day  ex¬ 
ercises  at  Northwestern  University 
Medical  School,  of  which  he  was  dean 
for  16  years.  His  portrait  also  was 
unveiled  at  the  Archibald  Church  Li¬ 
brary  on  the  campus.  .  .  .  Eugene  P. 
Conley,  of  Publishers  Syndicate,  Chi¬ 
cago,  and  Mrs.  Conley  are  the  parents 
of  a  daughter,  Delia  Ann,  bom  Oct.  29 
at  Evanston,  Ill.,  Hospital.  .  .  .  Ledger 
Syndicate  currently  is  releasing  a  se¬ 
ries  of  30  illustrated  nature  articles  by 
John  Ansley  entitled,  “Know  Your 
Natural  History.”  .  .  .  Harry  Foster 
Welch,  impersonator  of  King  Feature 
Syndicate’s  “Popeye”  entertained  at 
the  annual  Thanksgiving  Day  din¬ 
ner  at  Warm  Springs,  Ga.  .  .  .  Antoi¬ 
nette  Donnelly,  beauty  editor,  CT- 
NYNS,  acted  as  commentator  at  the 
Buffalo,  N.  Y.,  annual  beauty  show 
at  the  Hotel  Staffer  last  week.  .  .  . 
The  Christian  Science  Monitor  this 
week  began  publication  of  six  of  the 
new  Progressive  crossword  puzzles 
originated  by  Jack  Barrett,  pioneer 
crossword  puzzle  creator.  .  .  .  Sadie 
Hawkins  Day,  an  outgrowth  of 
United  Feature  Syndicate’s  “L’il 
Abner”  strip,  drawn  by  A1  Capp,  was 
observed  by  the  San  Luis  Obispo 
(Cal.)  Telegram-Tribune  with  a  spe¬ 
cial  tabloid-size  eight-page  edition. 


PURCELL  RECOVERING 

Capt.  Gillis  Purcell,  former  general 
superintendent  of  the  Canadian  Press 
on  leave  as  press  relations  officer  of 
the  Canadian  Army  overseas,  is  re¬ 
covering  in  a  military  hospital  some¬ 
where  in  England  from  the  loss  of 
his  left  leg  in  a  freak  accident  dur¬ 
ing  maneuvers  recently. 

PLAN  NEW  d'aILY 

J.  B.  Snider,  former  lieutenant  gov¬ 
ernor  of  Mississippi  and  chairman  of 
the  Mississippi  Publicity  Commis¬ 
sion,  expects  to  establish  a  daily 
newspaper  at  Clarksdale,  Miss.,  where 
his  lease  on  the  Clarksdale  Daily 
Register  expired  Nov.  1  when  Mrs. 
Lillian  Clark,  former  publisher,  re¬ 
sumed  control. 


Best  Year  Since  1930 
For  Mergenthaler  Co. 

Sales  of  Mergenthaler  Linotype 
Company  rose  to  ^,074,196  in  the  year 
ended  Sept.  30  from  $5,764,134  during 
the  previous  year,  bettering  those  o{ 
any  year  since  1930,  J.  T.  Mackey 
president,  reported  to  the  stockholder 
Nov.  17. 

Net  profit  for  the  year  amounted  to 
$1,387,650  after  foreign  exchange 
losses,  depreciation,  $400,000  provisko 
for  Federal  income  and  defense  taxQ 
and  other  charges.  The  profit  is  equal 
to  $5.89  a  share  on  235,687  shares  d 
capital  stock,  excluding  20,313  sharei 
held  in  the  treasury.  Earnings  the 
previous  year  were  $41,450,  averaging 
17  cents  a  share.  The  1930  net  profit 
totaled  $1,809,410. 

As  of  Sept.  30  the  balance  sheet 
shows  current  assets  of  $15,151304 
and  current  liabilities  of  $1,128,484, 
compared  with  $13,678,^5  and 
$353,784,  respectively,  the  previoui 
year. 

Cash  was  increased  to  $2,173305 
from  $1,682,511. 

Mr.  Mackey  reported  U.  S.  and  Latin 
volume  increased  last  year.  The  firm 
was  far  into  its  business  year  before 
government  orders  went  into  produc¬ 
tion,  but  he  predicted  that  the  volume 
of  such  shipments  will  “progressively 
increase.”  The  English  and  German 
Linotype  companies  declared  divi¬ 
dends  last  year,  he  reported,  but  the 
German  company’s  dividends  have  not 
yet  been  converted  into  dollars.  Dur¬ 
ing  the  year  dividends  previously  de¬ 
clared  by  the  German  company  were 
converted  at  favorable  rates  of  ex¬ 
change  and  transferred  here  and  the 
amount  realized  forms  part  of  the 
year’s  income. 

■ 

C.  P.  Replies  to  King 
On  Story  of  Booing 

J.  A.  McNeil,  general  manager  of 
the  Canadian  Press,  in  a  statement 
issued  at  Ottawa  Nov.  16,  replied  to 
Prime  Minister  Mackenzie  King’s  as¬ 
sertion  that  the  agency’s  report  of 
Canadian  troops  booing  during  a 
demonstration  at  Aldershot  last  Aug¬ 
ust,  when  they  were  reviewed  by  the 
Prime  Minister,  “could  only  be  a 
misrepresentation  of  the  facts  in  their 
true  light.”  Mr.  King  was  so  quoted 
in  a  report  of  the  incident  in  Hansard 
(record  of  parliamentary  proceed¬ 
ings)  of  Nov.  14. 

“The  Canadian  Press  management 
is  satisfied  that  its  report  of  the  occur¬ 
rence  was  accurate  and  fair,”  said  Mr. 
McNeil.  “Comparison  of  the  Prime 
Minister’s  own  version  of  what  ha^)- 
pened,  and  the  CP  report,  is  con¬ 
vincing  evidence  that  there  was  no 
misrepresentation.” 


Gettin’  Religion 

into  the  columns  of  your  newspaper 
is  easy  if  you’ll  just  look  over  the 
religious  features  offered  in  the  new 
"SYNDICATE  FEATURES”  column 
on  page  31.  Other  outstanding  fea¬ 
tures  are  listed  as  well,  so  better  look 
them  all  over  now. 


mpm 


crisis  without  damage  to  our  system  BIG  CHEERIOATS  ADS 
of  free  enteijr^  through  which  cheerioats,  General  MUls’  new- 
America  has  hfted  herself  m  140  brief  breakfast  food,  is  expanding  rapidly 
years  from  a  thin  line  of  civilization  big  copy  in  an  extensive  list  of 

with  95%  of  Ae  people  ill-fed  and  ill-  newspapers  in  the  south,  southwest, 
clothed  to  the  richest  and  mightiest  east,  and  on  the  West  Coast.  Featur- 
nation  on  earth.  big  g  page  ad  offering  the  break- 

“Now  we  have  the  opportunity  to  fast  cereal  on  a  one  cent  sale,  some 

sell  the  finest  product  ever  put  on  the  of  the  schedules  for  newspapers  total 
market.  We  have  the  opportunity  to  6,000  lines  and  will  run  through  June 

sell  America  to  America — the  real  of  1942.  After  the  opening  full  page. 

American  way  of  life  to  the  doubtful  copy  scales  down  to  1,000  lines  and 
among  the  American  people.’’  then  to  200  lines. 


St-  Germam.  reporter  Jor  --- 

tnt  oSt  ^^rd  that  tfie  four  fliers  that  he  intends  to  run  for  re- 

the  army  bomber  which  election.  His  pr^ent  term  expires  in 
Si  in  the  wilderness  60  miles  January,  1943.  -^e  83-year-old  Sen- 
S  of  Bangor,  Nov.  15,  were  dead,  ^^or,  who  came  to  Congress  21  years 
Sdded  number  three  to  his  list  of  ago,  said  that  I  expec  o  run  again; 
^rtorial  achievements  in  connec-  I  will  run  if  I  am^stiU  living, 
with  north  woods  stories  of  na-  u  i  «  ii  it  if  *11* 

i  interest.  Ads  Sold  Million 

In  1938  St.  Germain  covered  the  rjoll^c  in  Pron^^rtv 
TtoM  Fendler  story,  when  the  then  IJOUOrS  IH  rTOpeny 
^vear-old  Rye,  N.  Y.,  Boy  Scout  Philadelphia,  Pa.,  Nov.  17— More 
lost  on  Mount  Katahdin,  and  was  than  a  million  dollai-s’  worth  of  prop- 
•Jie  first  reporter  to  talk  with  him.  erties  have  been  sold  in  one  month 
Last  Spring,  when  two  teen-age  by  the  Delaware  County  Real  Estate 

MVS  were  lost  in  the  Roach  Pond  Board  through  a  well-coordinated 

^ion  near  Kokodjo,  St.  Germain  newspaper  advertising  campaign,  Edi- 
^  again  the  first  to  interview  the  TOR  &  Publisher  was  informed  today, 

jair  after  they  had  been  found  after  This  amazing  newspaper  advertis- 

We  days  in  the  wilderness.  ing  success  story  was  revealed  by 

This  week,  St.  Germain  was  the  Henry  Haas,  account  executive  for 
iret  reporter  to  reach  the  wreckage  the  Adrian  Bauer  Advertising  Agency, 
of  the  twin-motored  army  bomber,  Philadelphia,  which  handles  the  ac- 
ilephoning  to  his  paper  the  tragic  co^t.  .  .  ^  ^ 

jews  the  four  crew  members  were  The  drive  started  Oct.  1  in  Phila- 
lead  after  hours  of  hiking  through  the  delphia  Sunday  and  daily  newspapers 
roods  some  miles  of  canoeing,  and  and  already  the  small  expenditures  in 
other  hardships.  The  news  was  tele-  comparison  with  returns  have  more 
phoned  over  a  woods  phone  from  a  than  justified  themselves,  according  to 
warden’s  camp,  and  the  News  in  turn  Mr.  Haas. 

slenhoned  to  Associated  Press  head-  “More  than  300  properties,  ranging 
quai^rs  in  Portland.  in  value  from  $3,500  to  $25,000,  have 

Eddie  Baker,  News  photographer,  been  sold  as  a  result  of  the  ads,”  he 
dio  scored  picture  beats  on  the  two  said.  “We  believe  the  results  are  re- 
stories  of  lost  boys,  working  with  niarkable.  T^e  total  value  of  the 


Something  like  a  star 


More  than  60  years  ago  the  General 
Electric  Company  first  "hitched  its 
wagon”  to  the  bright  star  of  research. 
In  all  this  time  the  star  has  not 
been  extinguished,  instead  it  has  grad¬ 
ually  grown  to  be  the  guiding  star  of 
all  American  industry.  Even  today, 
when  so  large  a  part  of  the  total  re¬ 
sources  of  General  Electric  are  em¬ 
ployed  in  the  task  of  making  Amer¬ 
ica’s  defenses  strong,  it  still  shines 
bright. 

But  General  Electric  is  not  "wish¬ 
ing  upon  a  star.”  Throughout  the 
Company,  scientists,  engineers,  exec¬ 
utives,  are  thinking  and  planning  and 
working  to  the  end  that  the  tomorrow 
which  stars  promise  shall  not  simply 
come— but  that  it  shall  be  better  than 
today. 


HE  LIKES  TO  HAVE  SOME 

CERTinEDS  IN  RESERVE 


•  Many  stereo  foremen — more  or  less 
addicted  to  some  other  mat — feel  safer 
if  they  can  turn  to  Certifieds  for  par¬ 
ticular  effects,  or  when  other  mats  go 
wrong.  .  .  .  One  will  value  them  for 
clarity,  another  for  speed,  another  for 
halftone  reproduction.  .  .  .  Employment 
in  special  situations  is  frequently  the 
introductory  step  in  a  change  to  regular 
reliance  on  Certifieds. 


American  industry  has  accepted  the  responsibility  of  serving  America; 
is  accepting  the  responsibility  of  helping  to  defend  America;  will  accept,  tomorrow, 
the  responsibility  of  helping  to  build  a  better  America  and  a  better  world. 


GENERAL 


ELECTRIC 
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EDITOR  &  PUBLISHErL 


N.  Y.  Papers  In  Joint 
Promotion  Scheme 


of  the  census  figures.  For  papers  such 
as  ours,  that  cover  only  portions  of 
counties,  the  township  breakdown 
should  be  a  tremendous  help.” 


Misunderstanding  of 
Installment  Curbs 


In  the  Bag 


By  T.  S.  mVIN 


A  MAJOR  project  in  market  promo¬ 
tion  is  under  discussion  among  New 
York  City  newspapers  which,  if  it  ma¬ 
terializes,  promises  to  develop  into 
one  of  the  finest  examples  of  coopera¬ 
tive  effort  yet  seen.  The  idea,  simply, 
is  for  all  the  New  York  City  news¬ 
papers  to  pool  their  promotional  and 
research  resources  and  to  confront 
major  advertisers  with  the  facts  and 
figures  to  prove  that  they  are  under¬ 
advertised  in  New  York. 


The  idea,  which  had  its  inception 
with  the  New  York  Newspaper  Ad¬ 
vertising  Managers  Group,  was  ex¬ 
plained  last  week  to  the  New  York 
Newspaper  Promotion  Group.  At  a 
meeting  this  week,  a  committee  of 
the  Promotion  Group  discussed  ways 
and  means  of  tackling  the  job.  The 
committee  includes  Howard  Roper  of 
the  News,  chairman;  Elsa  Lang,  Her¬ 
ald  Tribune;  Ivan  Veit,  Times;  and 
Dick  Swyers,  Sun. 

Ad  Pressnre  in  N.  Y. 


William  E.  Robinson,  advertising 
director  of  the  New  York  Herald 
Tribune,  explaining  the  idea  to  the 
Promotion  Group,  declared  that  major 
national  advertisers  are  underadver¬ 
tised  in  the  New  York  market  in  two 
ways:  one,  the  amount  of  advertising 
pressure  they  put  against  New  York 
is  less  in  relation  to  the  amount  they 
put  against  other  markets;  two,  their 
advertising  pressure  in  New  York 
fails  to  take  full  advantage  of  its  sales 
opportunities. 

To  prove  these  points  to  advertisers, 
Mr.  Robinson  proposes  that  factual 
studies  be  made  of  product  distribu¬ 
tion  and  sales  in  the  New  York  mar¬ 
ket  and  of  the  volume  of  advertising 
in  relation  to  these  sales.  'Die  studies 
will  compare  the  relation  of  advertis¬ 
ing  and  sales  in  New  York  with  the 
relationship  in  other  markets  to  show 
that  the  potentialities  of-  the  New 
York  market  are  not  being  realized. 
The  studies  would  be  projected  against 
specific  advertisers  and  specific  prod¬ 
ucts  and  not  be  general  in  nature. 

If  this  cooperative  effort  succeeds, 
it  should  provide  an  example  for 
newspapers  in  other  markets  to  follow 
in  cooperative  market  promotion  from 
which  all  newspapers  should  benefit. 


relations,  an  easy  promotion  that,  in 
our  opinion,  pays  off  well. 

“Your  newspaper  comes  into  your 
home  every  day,”  the  Herald  and  Ex¬ 
press  says  in  its  annual  report  to 
readers,  “and  you  are  entitled  to  know 
its  circulation,  its  progress,  its 
background,  its  policies  and  its  char¬ 
acter.” 

And  then,  in  friendly  and  informal 
manner,  it  discusses  its  circulation, 
which  is  gaining;  its  policies,  which 
help  acquire  that  circulation  and 
which  give  direction  to  the  paper’s 
editorial  viewpoints;  its  news,  which, 
in  treatment  and  presentation,  also 
reflect  certain  basic  editorial  policies; 
its  humor,  designedly  increased  this 
year  to  offset  the  depressing  quality 
of  so  much  of  the  news;  and  its  prom¬ 
ise  of  future  progress — a  new  type 
face,  new  editorial  features,  etc. 

People  like  to  pause  occasionally 
and  cast  up  their  accounts.  They  like 
for  the  institutions  they  deal  with  to 
do  the  same.  Somehow,  it  cuts  a  big 
organization  down  to  a  man’s  size, 
mcikes  it  less  impersonal,  makes  it 
something  he  can  understand.  For 
readers,  the  annual  report  is  a  friendly 
promotion;  for  advertisers,  no  less. 


The  Annual  Report 

IF  YOUHE  really  on  your  toes,  you’ve 
got  yoxir  Christoas  problems  out  of 
the  way  and  a  good  bite  taken  (in 
your  thinking,  at  any  rate)  into  your 
1942  problems;  which  is  to  say,  it’s 
none  too  early  to  begin  thinking  of  the 
annual  report,  if  any.  We  don’t  mean 
the  anniial  report  you  may  have  to 
make  to  your  boss.  That’s  a  sorry 
thing  at  best,  dulled  with  figures, 
watered  with  alibis,  propped  with 
promises.  We  do  mean  the  annual 
report  that  can  be  so  persuasive  a 
promotion,  the  report  to  readers,  the 
report  to  advertisers. 

It’s  a  happy  custom  with  some 
newspapers  to  make  such  reports. 
The  Los  Angeles  (Cal.)  Herald  and 
Express  made  one  just  recently.  Some 
newspapers  do  a  splendid  job  of  the 
annual  report.  Others  do  less  nobly. 
Fortune  Magazine  has  been  in  the 
habit  of  issuing  an  annual  report  that 
lingers  as  a  pleasant  memory  through 
the  year.  But  for  all  newspapers,  as 
for  all  enterprises  that  deal  with  the 
public,  the  annual  report  is  an  excel¬ 
lent  instrument  for  bettering  public 


Using  Census  Data 

SEVERAL  weeks  ago,  J.  C.  Capt, 

director  of  the  Census  Bureau, 
asked  the  newspapers  whether  they 
would  be  interested  in  holding  a 
meeting  in  Washington  to  discuss  the 
wealth  of  material  available  in  the 
1940  Census.  Although  newspapers 
are  now  among  the  heaviest  users  of 
Census  data,  such  a  meeting  with 
Census  Bureau  officials,  he  felt,  would 
discover  new  ways  to  put  this  data  to 
practical  use  in  promoting  newspaper 
markets. 

It  is  to  be  hoped  that  such  a  meet¬ 
ing  takes  place,  and  a  movement  is 
already  under  way  by  the  National 
Newspaper  Promotion  Association  to 
cooperate  with  Mr.  Capt  in  holding  it. 
One  thing  that  might  emerge  from 
such  a  meeting  is  a  general  under¬ 
standing  of  what’s  in  the  Census  and 
what  it  means  and  a  common  agree¬ 
ment  making  for  uniform  practice  in 
using  Census  material.  Such  a  meet¬ 
ing  should  help  newspapers  paint 
even  better  pictures  of  their  markets 
than  they  now  do  with  Census  data. 
And  the  more  specific,  the  more  ac¬ 
curate  a  market  picture  is  painted, 
the  better  it  serves  advertisers  and 
advertising  and  media. 

Brad  Wyckoff,  promotion  manager 
of  the  Troy  (N.  Y.)  Record,  is  already 
taking  advantage  of  new  Census  ma¬ 
terial.  He  has  just  prepared  a  new 
market  data  folder  based  on  the  new 
figures,  and  as  others  become  avail¬ 
able,  he  intends  to  reshape  his  folder 
and  bring  it  even  more  up  to  date. 

“Promotion  people  are  of  course 
familiar,”  he  writes,  “with  the  county 
breakdown  of  figures  so  common  in 
market  literature.  But  how  many  are 
planning  to  take  full  advantage  of  the 
much  finer  breakdown  of  census  fig¬ 
ures  now  rapidly  becoming  available? 
So  that  we  would  be  prepared  to  do 
this,  we  discarded  our  old  definition 
of  the  Troy  market  in  terms  of  miles 
and  substituted  an  exact  definition  by 
townships  and  census  tracts,  even 
though  it  meant  some  sacrifice  of 
marginal  territory.  We  have  indi¬ 
cated  all  the  townships  in  our  terri¬ 
tory.  When  township  figures  become 
available,  we  can  take  full  advantage 


FROM  the  Houston  (Texas)  Chron¬ 
icle — an  excellent  market  folder 
showing  that  Houston  is  “the  South’s 
Number  One  Market”  and  how  to 
sell  it.  Also,  a  broadside  showing 
that  Mr.  and  Mrs.  Houston  have  more 
to  spend  now  than  ever  before,  the 
proof  appearing  in  a  chart  of  total 
payrolls  and  in  another  chart  of  debits 
to  individual  accounts  in  Houston 
banks. 

From  the  Toledo  (Ohio)  Blade — 
a  sturdy  file  folder  containing  mar¬ 
ket  information.  Provides  a  handy 
way  to  keep  up  to  date  on  the  Toledo 
market  and  ^e  Blade.  Additional 
material  for  the  folder  is  to  be  mailed 
as  it  appears. 

From  the  Muskogee  (Okla.)  Phoenix 
and  Times-Democrat — a  folder  out¬ 
lining  its  7-point  merchandising  co¬ 
operation  plan:  tie-ins;  trade  letters; 
store  posters;  route  lists;  weekly 
shopping  guide  window  displays; 
stock  check-ups. 

From  the  Cedar  Rapids  (Iowa) 
Gazette — first  issue  of  the  “Retail 
Sales  Builder,”  an  8-page  tabloid 
merchandising  newspaper.  “It  has 
already  made  a  hit  with  many  na¬ 
tional  advertisers  and  agencies  as  well 
as  with  local  retailers,”  writes  Charles 
H.  Moore,  advertising  director.  Also, 
a  striking  full  page  advertisement 
showing  a  battory  of  ten  guns  all 
firing  at  once,  circulation  figures  ap¬ 
pearing  in  the  smoke  showing  the 
Gazette’s  steady  gain  of  39%  in  ten 
years. 

From  the  Long  Beach  (Cal.)  Press- 
Telegram  and  Sun — “Wings  for  Lib¬ 
erty,”  its  dedication  number  celebrat¬ 
ing  the  opening  of  the  new  Douglas 
aircraft  plant,  “the  most  modem  in  the 
world,”  along  with  a .  covering  letter 
explaining  that  this  is  just  one  of  the 
reasons  Long  Beach  is  right  now  a 
booming  market  for  advertisers. 


Los  Angeles,  Nov.  17— Regulatk*  ' 
W,  the  Presidential  executive  order 
defining  installment  buying  restric- 
tions,  has  been  generally  misunder- 
stood  by  the  public  and  leaves  the 
door  open  for  newspaper  advertising 
advising  that  installment  purchases 
are  still  possible.  Southern  California 
advertising  managers  were  informed 
Friday. 

Not  only  should  retailers  and  dis¬ 
tributors  be  encouraged  to  continue 
their  advertising  programs,  but  if  they 
hesitate  they  should  be  advised  to 
consult  with  their  banks,  which  prob¬ 
ably  will  result  in  a  recommendatioit 
that  they  continue  to  advertise. 

The  speaker  was  R.  D.  Syer,  assist¬ 
ant  vice-president  of  the  Bank  of 
America,  in  charge  of  equipment 
financing,  whose  talk  was  the  feature 
of  the  monthly  meeting  of  the  South¬ 
ern  California  Newspaper  Advertising 
Managers’  Association  at  the  Clark 
Hotel. 

In  theory,  the  regulation  should  not 
reduce  the  volume  of  installment 
business,  Syer  said.  It  is  still  too  early 
to  determine  whether  the  theory  is 
correct,  however,  since  there  was  an 
abnormal  buying  flurry  in  August 
before  it  went  into  effect,  and  another 
unusual  stimulation  in  September  an¬ 
ticipating  the  October  exise  taxes. 
There  will  be  no  normal  months  for 
comparison  until  the  November- 
December  figures  are  in. 

While  he  expected  the  amount  of 
sales  to  be  the  same  under  the  new 
regulations,  Syer  thought  the  total 
volume  of  credits  would  be  less  be¬ 
cause  of  the  eighteen-months  maxi¬ 
mum  on  contracts;  the  quicker  turn¬ 
over  on  the  same  amount  of  business 
will  produce  a  lower  combined  unpaid 
balance. 


POSTPONE  "BIG  3"  CASE 

Motions  for  a  new  trial  for  the  “big 
three”  tobacco  companies  which  were 
recently  convicted  on  anti-trust 
charges  in  a  Lexington,  Ky.,  court, 
have  been  postponed  to  D^.  8.  At 
that  time  counsel  for  R.  J.  Reynolds, 
Liggett  and  Myers,  and  American  To¬ 
bacco  will  attempt  to  avert  imposition 
of  sentences.  These  three  companies, 
one  subsidiary,  and  13  of  their  execu¬ 
tives  were  involved  in  the  conviction 
handed  down  Oct.  27.  Federal  Judge 
H.  Church  Ford  ordered  the  postpone¬ 
ment  because  of  the  illness  of  one  of 
the  attorneys  for  the  tobacco  com¬ 
panies. 


ARK  OF  ACCURACY, 


SPEED  AND  INDEPENDENCE  IN 


WORLD  WIDE  NEWS  COVERAGE 


N.  Y.  MEETING 

The  American  Council  on  Public 
Relations  will  hold  a  course  on  pub¬ 
lic  relations  at  the  Harvard  Club, 
New  York  City,  Jan.  26-30.  Three 
lectures  will  be  given  each  afternoon. 


YOUTH  OR  EXPERIENCE! 


Experiencf 


Intelligent  writing  and  edit¬ 
ing  in  these  timet  require 
solid  background,  experience, 
and  judgment — t^  anility  to 
select  the  good,  discard  the  un¬ 
worthy. 


YoHth — 
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and  intelligence  they  can  be 
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the  publisher. 
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prompt  and  selective  service,, 
they  write  or  wire  i 
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focational  Plan 
luggested  for 
ewspaper  Boys 


done  by  tests  given  orally  for  the  in  these  more  difficult  cases  because  L,  TixZlOS  RCQSGS 
most  part  by  some  expert  in  voca-  their  lives  would  represent  the  greater  _  _  1  flo/ 

tional  and  personal  guidance.  There  waste  if  not  properly  directed.  By  WQ^GS  0  tO  iU  /o 


are  hundreds  of  special  tests  for  the  more  extensive  tests,  it  would  likely  Announcement  of.  pay  increases 
various  fields  of  occupation.  The  be  found  that  there  is  some  field  of  ranging  from  10%  for  employes  in 
greatest  contribution  in  this  work  has  occupation  in  which  they  would  the  lower  brackets  to  5%  for  higher- 
been  made  by  Stanford  University,  achieve  a  reasonable  degree  of  use-  pajj  v/orkers,  was  made  by  Norman 
noted  for  its  research  work  and  de-  fulness  and  success.”  aon»ral  man. 


.  u  r  u  u  u  noted  for  its  research  work  and  de-  fulness  and  success.” 

Joseph  Fehrenbach  Outlines  velopment  of  the  Binet-Simon  tests  Aptitude  tests  are  ali 
Program  for  ICMA  for  the  measurement  of  intelligence.  used  by  several  newspape 

Consideration  “It  is  obvious  that  an  opportunity  ^*'8  carrier  boys. 

exists  for  newspapers  to  render  a  last- 

By  GEORGE  A*  BRANDENBURG  ing  service  to  all  boys  who  come  K  Pays  to  Raise  Rates 
,  ,  .  ,  ^  within  the  realm  of  the  Fourth  Estate.  ANOTHER  EXAMPLE  o: 

Seed  for  some  form  of  vocational  ^  newspaper  boys  deserve  such  papers  can  obtain  adi 


paid  v/orkers,  was  made  by  Norman 
Chandler,  president  and  general  man- 


Aptitude  tests  are  already  l»ing  gggj.  ^he  Los  Angeles  Times,  at  an 
used  by  several  newspapers  m  select-  „mnloves’  meetinv  in  the  newsnaner’s 


usea  oy  several  newspapers  m  seieci-  employes’  meeting  in  the  newspaper’s 
mg  carrier  boys.  auditorium  late  last  week.  The  in- 

_  .  Tj  •  tj  1  creases  were  to  take  effect  Nov.  17. 

It  Pays  to  Raise  Rates  -The  upward  revision  was  made  to 

ANOTHER  EIXAMPLE  of  how  news-  offset  the  higher  cost  of  living,  he 


papers  can  obtain  added  revenue  said,  which  explained  the  greater  in- 
■  j  help,  what  about  the  vast  majority  of  trough  increased  subscription  prices  crease  for  smaller-salaried  employes, 


ji-s  has  been  voiced  on  several  oc-  lucky  enough  to  get  is  that  of  the  Hammond  (Ind.)  Times. 

during  ^  route  selling  and  delivering  news-  The  home  delivery  rate  of  the  Times 
the  past  year  papers?  was  raised  from  18  to  20  cents  a  week 

ti?n"manaSrs^'  ^  would  soon 


who  suffer  more  relatively  by  greater 


The  home  delivery  rate  of  the  Times  Uving  costs  than  do  those  earning 
was  raised  from  18  to  20  cents  a  week  rnnrt. 


tiTn'^manacpri*  “The  public,  I  believe,  would  soon  last  July.  At  the  time  of  the  increase,  “According  to  the  government’s 
Dr  HenIy  B  see  the  advantage  of  our  program  of  total  loss  m  home  delivery  subscnb-  figures  — the  U.  S.  Bureau  of 

McDaniel  of  Co-  Vocational  and  Personal  Guidance,  amounted  to  840  copies,  or  3%.  Labor  statistics  —  as  of  Sept.  15,  which 
lumbia  Univer-  with  the  probable  result  that  commu-  9*^  ‘^“7  Stackowitz,  city  jg  ^be  latest  available  report,  living 

sitv  advSd  "»ties  would  provide  such  guidance  circ^ator,  report^  all  loss^  had  b^n  costs  in  Los  Angeles  County  have 

that  newsnaMrs  within  their  retained  and  the  Tunes  enjoyed  a  5%  ^isen  5%  since  Jan.  1,  1941,”  he  said. 

coordinaTe  e?u-  ’ooundaries.  increase  over  July  .Thjg  ^  2%  above  the  cost 

cational  ^d  vo-  “To  provide  such  guidance  for  the  ®  of  living  in  1937  and,  according  to 

cational  courses  youth  of  this  continent  would  require  ";!Jei7s?multan^^^^^^^^^  government  figures,  about  20%  below 

to  help  newspa-  a  new  development  in  vocational  and  ,  .  ...  1  *  j  ’  •  Iho  cost  in  1929.  These  figures  in- 

per  bSys  mike  personal  guidance.  It  would  require  ooing  this  we  tet  little,  and  since  ^ut  rent,  light, 

4.  M  ^  ~  ^  :  A  :  /4AtrAl/-\r\mortf  m/\T*A  /*ifT>_  SVG  gSiriG  inUC  •  ^ 


ioMph  Fehrenbach  the  transition  the  development  of  one  or  more  cur-  ^ 

from  school  to  sory  tests  which  could  be  adminis-  TT7  7l^n?0  Hn 

work-a-day  world,  in  his  survey  tered  in  the  case  of  newspapers  by  UliAirlOW  LcLAVhiO  Ar 
rrorl  released  at  the  ICMA  Detroit  the  circulation  executives  or  their  ap-  Howard  W.  Townsend,  of  the 


heat,  clothing  and  things  of  that  sort.” 

FOREIGN  PRESS  MEET 


'■vention  last  June. 

The  carry-over  values  of  newspa- 
L-boy  work  depend  upon  the  extent 


Howard  W.  Townsend,  of  the  As-  The  fourth  semi-annual  conven- 


pointees  in  local  offices  or  educational  sociated  Press  News  Photo  Service  tion  of  the  New  England  Foreign 


institutions. 


desk  in  New  York,  has  been  ap-  Language  New'spapers  Association  was 


xrboy  work  depend  upon  the  extent  “Newspapers,  like  individuals,  have  pointed  day  news  photo  editor  sue-  held  at  the  Hotel  Biltmore,  Provi- 
•.  which  the  experience  helps  a  boy  a  duty  to  render  public  service  at  all  ceeding  James  Crayhon,  who  left  dence,  R.  I.,  Nov.  9.  Guest  speakers 
•  make  a  suitable  vocational  choice,  times  when  it  is  within  their  power  the  AP  Nov.  6.  E.  K.  Butler,  Chicago  were  Lt.-Gov.  Louis  Cappelli;  Miss 
;  prepare  himself  to  enter  his  chosen  to  do  so.  Here  is  an  opportunity  to  news  photo  editor,  has  been  trans-  Helen  McCarthy,  former  president, 
[iA  of  work,  and  to  make  contacts  render  such  a  service,  firstly  to  our  ferred  to  the  New  York  desk.  Cray-  Women’s  Advertising  Club  of  Provi- 


Women’s  Advertising  Club  of  Provi- 


pch  will  help  in  finding  later  em-  own  newspaper  boys  and  eventually  hon,  who  was  with  the  photo  service  dence;  Gordon  Schonfarber,  president 


jyment,”  stated  Dr.  McDaniel  in  to  all  the  young  people  on  this  con-  for  nine  years  except  for  a  brief  in-  of  Lanpher  &  Schonfarber  Advertising 


report. 

Fthrwnbach  Suggest*  Program 


tinent.  Stanford  University  can  help  terval  with  the  New  York  Daily  News,  Agency  in  Providence  and  former 
us.  If  we  ask  it  for  assistance,  I  be-  was  presented  a  watch  by  his  former  Chief  Crier  of  Providence.  The  pre- 


Coincidental  with  the  McDaniel  welcome  the  opportunity  associates  at  a  farewell  party  Nov.  18  siding  officer  was  Vincent  Irolli,  busi- 


X  vey  was  a  suggestion  made  by  participate  in  advancing  the  bene-  at  the  Hotel  Roosevelt. 
.osffH  E.  Fehrenbach,  Kitchener  fits  of  Vocational  and  Personal  Guid- 
lOnt)  Daily  Record  circulation  man-  ^  for  no  offier  reason  than  that 

-r,  that  ICMA  give  immediate  con-  the  enormity  of  this  task  and  its 
::pration  to  formulating  a  vocational  eventual  benefits  constitute  a  real 
r.;dance  program  for  newspaper  challenge. 

;ys.  Mr.  Fehrenbach’s  recommenda-  “I  think  this  Association  should  ask  ^ 

•.;as  w.ere  made  to  the  ICMA  board  Stanford  University  to  help  design 
:  directors  following  the  Detroit  and  provide  a  set  of  tests,  as  simple 
testing.  as  possible  in  form  and  detail,  but 

While  no  action  has  yet  been  taken  effective  enough  to  give  a  substantial  y^ 

r  ICMA  on  Mr.  Fehrenbach’s  sug-  degree  of  vocational  guidance  to  news- 
fstions.  it  is  interesting  to  consider  paper  boys.  There  may  be  some  lads  /y 

b  outline  for  putting  into  practical  who  would  require  more  than  cur- 
■jt  a  vocational  and  personal  guid-  sory  tests  before  the  field  of  their 
are  program  for  newspaper  boys,  vocation  could  be  determined.  Such 
L’  stated,  in  part:  lads  would  be  a  responsibility,  but 


ness  manager  of  L’Eco  d’ America. 


To  secure  the  full  depth  of 
impression  and  insure  true 
reproduction  of  the  original, 
use  Burgess  Chrome  Mats. 


'How  is  the  guidance  given?  It  is  we  should  welcome  the  chance  to  help 
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28— P  HOTOGRAPHY 


N.  Y.  Times  Photo 
Studios  Being  Altered 


By  JACK  PRICE 

EXTENSIVE  alterations  in  the  New 

York  Times  studio  are  now  under 
construction  and  within  a  few  weeks 
the  work  is  expected  to  be  completed. 
The  cameramen  on  the  staff  will  move 
from  the  old  darkrooms  to  newly  built 
ones  adjoining  the  studio  in  the  west 
wing  of  the  Times  Annex  on  the  ninth 
floor.  The  space  vacated  by  the  old 
plant  formerly  occupied  by  the  Times 
Wide  World  Photos  will  be  used  for 
paper  storage. 

Prior  to  the  sale  of  me  syndicate 
to  Associated  Press,  this  newspaper 
operated  two  units  for  photography, 
one  for  news  work  and  the  other  for 
studio  operations.  The  studio  was 
considered  one  of  the  outstanding 
models  for  the  type  of  work  it  covered 
and  several  of  the  major  manufactur¬ 
ing  concerns  referred  to  it  as  number 
one  in  its  field.  This  department  was 
used  for  all  photography  other  than 
news  work  and  was  fitted  with  every 
modern  apparatus. 

New  Rooms  Added 

Now  that  the  studio  will  not  engage 
in  the  extensive  fields  formerly  as¬ 
signed  to  it,  changes  have  been  made 
to  include  the  news  photographers’ 
work  in  its  sphere.  Three  new  de¬ 
veloping  rooms  have  been  added  to 
the  ones  used  for  larger  size  films. 
The  department  will  operate  as  a 
single  imit  under  the  direction  of 
William  Freese,  who  has  been  with 
the  paper  for  16  years.  Incidentally 
Mr.  Freese,  who  has  been  in  the  pho¬ 
tographic  business  for  36  years,  now 
finds  himself  at  the  head  of  a  group 
of  active  news  cameramen  for  the 
first  time.  He  had  always  managed 
the  studios  but  his  close  relationship 
with  the  lens-lads  has  provided  him 
with  a  keen  understanding  of  their 
type  of  work. 

Since  the  disposal  of  the  picture 
syndicate,  the  Times  photo  staff  has 
been  reduced  to  six  cameramen,  one 
studio  operator,  three  inside  men  who 
handle  ^e  printing  and  production  of 
the  dark-rooms,  one  negative  re¬ 
toucher  and  two  apprentices.  The  old 
quarters  contained  four  developing 
rooms  and  four  projection  printing 
rooms.  Tlie  new  set-up  provides  only 
three  developing  rooms,  each  equipped 
for  two  men,  and  three  projection 
rooms  for  the  present  staff.  Much  of 
the  equipment  used  by  the  syndicate 
will  be  retained. 

For  the  news  work,  two  of  the  hori¬ 
zontal  enlargers,  lighted  by  Cooper- 
Hewitt  lamps,  and  one  similar  camera 
lighted  by  a  1,000-watt  incandescent 
lamp  will  be  used.  The  studio  projec¬ 
tion  room  has  two  Saltzman  enlargers, 
8x10  and  5x7,  and  one  horizontal  em¬ 
ploying  an  arc  light.  This  room  will 
remain  intact  The  entire  plant  is  air- 
conditioned  and  walled  with  brown 
tile.  The  tanks  in  each  room  are  of 
two-inch  cypress  and  the  water  is 
filtered.  A  special  tap  for  ice  water 
has  been  installed  in  every  develop¬ 
ing  and  printing  room.  The  heavy 
linoleum  on  the  floors  of  every  room 
will  be  easy  on  the  men  and  simple 
to  clean. 

Cameramen  on  the  Times  staff 
cover  an  average  of  two  assignments 
per  day.  All  camera  equipment  is 
supplied  by  the  paper  and  each  pho¬ 
tographer  may  designate  the  type  of 
materials  he  prefers  and  must  prove 
that  his  selection  produces  better  re¬ 
sults  than  those  chosen  by  the  head 
of  the  department.  Incidentally,  the 
selection  of  bulbs,  papers  and  films 


is  in  accordance  with  the  opinions  of 
the  majority  of  the  staff. 

All  assignments  are  given  by  the 
picture  editors,  Joe  Gephart  on  the 
night  desk  and  I.  Cohen  on  the  day 
desk.  Cameramen  will  not  be  em¬ 
ployed  for  specialties  as  formerly 
classified.  Elach  man  takes  his  turn 
regardless  of  the  story  assigned. 

The  studio  will  be  maintained  for 
the  benefit  of  the  various  departments 
of  the  paper  including  promotion, 
advertising,  fashion  and  other  depart¬ 
mental  activities.  One  singular  fea¬ 
ture  of  the  department  is  the  duplica¬ 
tion  of  every  type  of  machine  used 
as  insurance  against  accidents  and 
other  emergencies. 

Numbering  Films 

PHOTOGRAPHERS,  it  appears,  will 

always  continue  to  invent  and  de¬ 
velop  new  techniques.  Although  manu¬ 
facturers  have  tried  to  introduce 
various  methods  of  numbering  films, 
many  cameramen  are  still  dissatisfied 
with  them.  One  such  photographer 
is  George  Alexanderson,  of  the  New 
York  Times  photo  staff. 

George  has  had  so  much  trouble 
with  film  numbering,  he  decided  once 
and  for  all  to  solve  the  problem  and 
we  think  he  did  a  pretty  good  job. 
When  he  gets  a  holder  he  numbers  it 
and  then  inserts  a  strip  of  thin  cellu¬ 
loid  across  the  top  of  the  center  rigid 
septum  that  holds  the  film.  He  has 
his  name  printed  on  the  center  of  the 
strip  with  the  number  of  the  holder 
on  each  side  of  it.  This  provides  posi¬ 
tive  identification  and  does  not  inter¬ 
fere  with  the  insertion  of  the  film  into 
the  holder. 

Alexanderson  gives  these  simple 
instructions  for  making  this  adjust¬ 
ment  to  the  holder.  He  advises  that 
the  metal  center  be  sandpapered  at 
the  top  or  filed  so  that  it  will  hold 
cement.  He  cuts  the  strip  to  a  quar¬ 
ter-inch  width,  then  prints  the  letters 
on  it  with  india  ink.  When  ready,  the 
strip  is  cemented  with  any  good 
varnish  to  the  metal  holder;  he  has 
foimd  that  ordinary  nail  polish  does 
the  trick. 

It  will  be  necessary  to  pull  the  cen¬ 
ter  of  the  holder  out  a  little  in  order 
to  place  the  strip  across  the  top. 
When  the  septum  is  pushed  back  into 
place  the  strip  will  protrude  a  fraction 
more  than  an  eigh^  of  an  inch  from 
the  top  and  in  front  of  the  film.  Re¬ 
gardless  of  the  exposure,  one  or  both 
of  the  numbers  and  the  name  will  be 
visible  on  the  negative.  George  says 
it’s  permanent  and  certain  to  prevent 
mistakes,  especially  when  holders  are 
sent  to  the  office  when  covering  an 
assignment.  “You  just  can’t  go  wrong 
with  it.’’  he  declares. 

■ 

REPORTER  HONORED 

Hanover,  Pa.,  Nov.  17— This  com¬ 
munity  yesterday  paid  tribute  to  the 
memory  of  Mary  Shaw  Leader,  the 
only  reporter  covering  the  dedication 
of  the  National  Soldiers’  Cemetery  at 
Gettysburg  on  Nov.  19,  1863,  to  rec¬ 
ognize  greatness  in  Abraham  Lincoln’s 
Gettysburg  Address.  Unveiling  of  a 
monument  on  Miss  Leader’s  previously 
unmarked  grave  in  Mt.  Olivet  Ceme¬ 
tery,  was  attended  by  more  than  500 
persons.  Miss  Leader  was  working 
for  the  Hanover  Spectator,  a  weekly, 
when  she  covered  the  historic  Gettys¬ 
burg  ceremonies. 
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Camera  Knights 


FIRE,  flood,  famine  and  frightful  fly¬ 
ing  have  all  come  the  way  of  Otho 
L.  (“Curley”)  Bruner,  photographer 
for  the  Memphis 


(Tenn.)  Com¬ 
mercial  Appeal 
since  1930.  How 
“Curley”  got  his 
first  newspaper 
job  is  a  story 
that  he  likes  to 
tell  because  it 
brings  back 
memories  of  his 


Pittsburgh  Pork 
Named  After  Reporter 

PrrxsBCRCH,  Pa.,  Nov.  17— Credit 
by  many  with  being  more  concer^^ 
with  municipal  affairs  in  Pittsb-^I  iHIS  I 
than  a  lot  of  the  officials  paid  to  ieP® 
them,  John  Thomas  of  the 
Post-Gazette  editorial  staff  was 
ored  in  City  Council  today  by  hav^..- 
a  park  named  for  him. 


Otho  L.  Bruner 


experiences  as  a 
vaudeville  and 
carnival  tent 
show  song  and 
dance  man.  That 
1926.  “Curley’s” 


was  back  in  early 
show  was  stranded  in  Cleveland,  Ohio. 
He  went  to  the  Cleveland  Press  in 
search  of  work  and  confronted  John 
H.  Sorrells,  then  managing  editor  and 
now  executive  editor  of  Scripps- 
Howard  Newspapers  and  president  of 
the  Commercial  Appeal. 

“Curley”  had  on  a  silk  shirt,  patent 
leather  shoes,  spats  and  a  pin-stripe 
suit.  “I'm  looking  for  a  job,  Mr. 
Sorrells,”  “Curley”  said.  “You  look 
like  a  ham  and  egg  actor  to  me,”  Sor¬ 
rells  said.  “Let’s  see  you  dance.” 
Then  Sorrells  whistled  and  “Curley” 
danced.  He  landed  an  office  boy  job, 
became  a  photographer  and  was  sent 
to  the  Memphis  Press-Scimitar  photo 
staff  in  1926. 

“Curley”  is  a  native  of  Louisville, 
Ky.  He  prides  himself  on  his  annual 
Christmas  card,  working  out  a  new 
idea  each  year  with  Bill  Day,  fellow 
photographer  on  the  Commercial  Ap¬ 
peal.  They  send  out  hundreds  of 
Yuletide  cards  annually,  each  bearing 
their  pictures.  Fairly  soon,  “Curley” 
will  be  listening  to  wedding  bells. 


"With  half  of  tlio  world 
tiifforiiig  from  a  biack- 
ont  of  ioformatioR  oRd 
tho  froo'  oxchoRgc  of 
opiRioR,  Tfco  Assoeiofod 
Press  coRtiRROs  to  op- 
kold  the  idea  that  free 
RieR  are  eatitled  to  the 
facts — to  OR  HRbiased 
pictRre  of  reality.*'* 

★ 


*From  an  sditorial  in  Tha 
Oakland  (Calif.)  Tribuna. 


Thomas,  dean  of  city  hall  reportep 
has  been  a  reporter  in  City  Hall 


35  years.  He  gave  up  a  career  m  ch-;^ 
engineering  to  become  a  reporter 
the  old  Pittsburgh  Sun,  remainin» 
with  the  Sun  until  it  became^ 
Sun-Telegraph  in  1927.  Thomas  then 
joined  th  Post-Gazette  staff. 

The  new  “John  Thomas”  park  ws. 
created  by  the  new  Water  Street  im^ 
provement.  It  is  at  the  comer  ci 
Water  and  Grant  Streets  in  downtown 
Pittsburgh,  and  less  than  two  blot4 
from  the  Post-Gazette  building. 

When  council  met  this  afternoon, 
resolution  was  introduced  by  Coun" 
cilman  Thomas  J,  Gallagher  to  naniel 
the  park  after  the  veteran  reporter,  al¬ 
though  a  city  department  had  sough; 
the  site  to  store  trucks  and  the  State 
Welfare  Department  had  offered  the 
city  $100  per  month  to  use  the  site 
for  a  parking  lot. 

Knowing  of  the  two  proposals, 
Thomas  had  campaigned  more  tbanj 
year  to  have  the  site  become  a  park. 
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LAHEY  A  COLUMNIST 

Edwin  A.  Lahey,  Chicago  Odly 
News  labor  reporter,  who  has  beet 
headquartering  in  Washington,  D.  C, 
covering  labor  news,  joined  the  rank 
of  Daily  News  columnists  this  week 
as  a  commentator  on  the  labor  fr^ 
Mr.  Lahey  was  a  Nieman  Fellow  at 
Harvard  University. 
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TO  START  "U.  S.  WEEK" 

Two  former  PM  writers  are  now 
co-editors  of  a  national  weekly  re¬ 
view  of  news  and  opinion,  aimed  to 
reach  the  masses  at  low  cost  to  the 
reader,  through  block  circulation  sell¬ 
ing  to  labor  unions  and  other  organi¬ 
zations,  including  farmers.  Richard  O. 
Boyer,  former  PM  correspondent  in 
Germany  and  later  in  South  America, 
and  Marion  Bachrach,  former  PM 
labor  news  writer  in  Washington,  are 
co-editors  of  U.  S.  Week,  published  at 
1016  N.  Dearborn  St.,  Chicago.  The 
weekly  periodical  of  24  pages,  printed 
on  newsprint  and  selling  for  5  cents  a 
copy,  was  established  by  the  William 
E.  Dodd  Foundation,  Inc.,  which  sup¬ 
ports  the  magazine  to  help  “foster  and 
forward  the  Jeffersonian  democratic 
ideals”  of  the  late  William  E.  Dodd. 
The  weekly  does  not  accept  adver¬ 
tising. 
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Write  for  illustrated  bulletin 

R.  HOE  ft  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.T. 
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iewxPAPER  NEW! 
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AUSTRALIA 


The  only  journal  giving  the  new* 
of  advertisers,  advertising,  pob 
lishing,  printing  and  commereiil 
broadcasting  in  Australia  tsl 
New  Zealand. 

If  you  are  planning  sales  can- 
paigns  or  are  interested  in  thet 
territories  read 

“NEWSPAPER  NEWS” 


Published  Monthly 


Subscription  rate  $1.50  per  yi* 
post  free 

Warwick  Bldg.,  Hamilton  Si- 
SYDNEY 
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THE  GOSS  PRINTING  PRESS  CO. 

1535  S.  PAULINA  STREET,  CHICAGO 


RAISES  SUNDAY  RATE 

The  Bridgeport  (Conn.)  Sunday 
Post  on  Nov.  2  increased  its  price 
from  five  to  ten  cents. 


Skott  ’Ta.k.Qi 


tgiS  ITEM,  written  by  a  Binghamton  ^  t  m 

^^der  and  appeared  in  the  Nov.  linqht  UdiQai 
tl  issue  of  the  Binghamton  Press.  X 

MEN’S  SHIRTS  $1.69  —  These  j  j-  .  ,  . 

(Tnts  column  ts  dedicated  to  the 
cliirts  were  bought  on-price  and  ..V 

lookinir  at  them  vou  can  editors,  serving  os  a  suggestion  me- 
1/1 l/vn/T  All  dtum  foT  frcsh  treatment  of  news. 

*  rhrioc  etc  ptr  ^**2^  editors  may  find  herein  ideas  for 

woven  fabrics,  etc.,  etc. 

W  GRANT  ad  in  Huntington  treatment.  News  men  are  invited  to 
S^n  (N.  Y.)  Messenger: 

$25  REIWARD  dollar  will  be  paid  jor  each  contribu- 

For  information  leading  to  the  material  will  be  returned.) 

gKst  of  the  party  or  parties  who  Background 

4rew  the  large  stone  wrapped  ,j.q  PROVIDE  an  opportunity  for  staff 
*°'*”*v.  ^  °  ^  itiessage  obtain  more  background  on 

trough  the  front  wmdow  of  my  Managing  Editor  James 

r  n  Rosemond  of  the  Akron  Beacon 

p.  Journal  has  arranged  a  number  of 

,  le  o  o  ice.  luncheons  recently  for  foreign  corre- 

IVIDENTLY  a  new  breed  of  mid-  spondents  who  speak  on  Akron  lec- 

ture  series.  Sub-executives  of  the 
KAN  BROUGHT  HERE  Beacon  Journal  meet  with  the  corre- 

IN  CIGARETTE  CASE  spondents,  hold  roimdtable  sessions. 
Headline  in  James  Young,  former  INS  correspon- 

Brownwood  (Tex.)  Bulletin  dent  in  Tokio,  and  William  Shirer, 
■  author  of  “Berlin  Diary,”  were  two 

XICE  sideline.  Judge:  recent  guests. 

•Sale  of  liquor  to  Indians  occupied 
much  of  Judge  Johnson’s  time  Satur-  Give  Stamps 

day  morning.”  THE  Plymouth  (Mass.)  Old  Colony 

Salt  Lake  Tribune  Memorial,  Paul  W.  Bittinger,  editor 


It  is  assumed  that,  as  the  Publisher  of  a  daily 
newspaper: 


You  are  getting  out  a  worthy  product, 


Your  influence,  while  potent,  is  largely  local. 
You  believe  in  advertising — not  only  as  a  reve¬ 
nue  producer  for  your  newspaper,  but  as  a 
business-builder  for  your  advertisers  and  a 
source  of  information  for  your  readers. 


You  feel  that  the  best  advertisements  tell 
readers:  What  is  being  offered;  where  it  may 
be  purchased  in  your  community,  and  the 
local  price. 


\  Fennimore  (Wis.)  Times:  “Mrs.  when  there  are  enough,  exchanged  for 
Uyrtle  Remington  is  slowly  gaining.”  ^  defense  bond. 

■ 

■NOW  GREEN  IN  YOUTH”  .  .  .  Texas  Towns 

Pope’s  Iliad:  THE  Dallas  (Texas)  News  builds 

"A  quiet  wedding  took  place  Sat-  good  will  in  small  towns  of  its  ter- 
iirday  in  the  Baptist  parsonage.  .  .  .  ritory  by  using  a  feature,  “Texans 
fte  bride  is  the  daughter  of.  .  .  .  and  Texas  Towns.”  One-half  column 
She  was  attired  in  a  green  suit.  .  .  .  head  cuts  of  prominent  persons  in  the 
The  groom  is  the  son  of.  .  .  .  He  wore  various  communities  are  used  for  il- 
I  green  suit  .  .  .  The  well-wishes  of  lustrations  with  short  personality 
their  friends  will  accompany  them  as  sketches  of  the  citizens.  Most  of  the 
they  begin  life  together.” — Pittsfield  sketches  do  not  exceed  200  words  but 
(Me.)  Advertiser.  the  feature,  with  sketches  of  three  or 

four  men  each  day,  is  used  regularly. 
IT  PAYS  to  advertise,  as  witness  this  ^  two-column  boxed  heading  is  used, 
story  carried  in  the  Falls  City 
(Neb.)  Journal  last  week:  Letters  Feature 

Put  this  down  as  one  of  the  most  THE  Easton  (Pa.)  Daily  Express, 
unusual  of  the  little  incidents  that  since  last  July  4,  has  been  running 
occur  around  a  newspaper  office  a  series  of  feature  stories,  each  with 
fvery  day.  picture  layout,  based  on  letters  which 

Under  “Lost  and  Found”  in  the  Selectees,  Regulars,  Guardsmen,  Sail- 
Journal’s  Classified  column  Friday  ap-  ors>  Marines  and  Cloast  Guards  write 
peared  this  ad:  home  to  their  parents.  These  stories 

are  written  by  Ed  E.  Herwig  of  the 
“FINGERPRINTS  have  been  taken  Ebcpress  editorial  staff. 
oS  the  pocketbooks  from  which 
■oney  was  stolen  Thursday  noon  at 
I  dinner  given  uptown.  If  the  money 
>  returned  to  the  Journal  office, 

|Bothing  will  be  done.  If  not  returned, 


You  know  that  your  daily  newspaper  can 
publish  and  circulate  this  information  in  your 
community  better  and  less  expensively  than 
can  any  other  medium. 


You  believe  in  advertising — in  local,  concen¬ 
trated  advertising.  EDITOR  &  PUBLISHER 
offers  local,  concentrated  advertising  that 
reaches  buyers  of  some  85%  of  the  National 
used  every  week — you  can  advertise  your 
product  profitably  through  the  columns  of 
EDITOR  &  PUBLISHER  every  week. 


You  PREACH  advertising  —  now  why  not 
PRACTISE  advertising! 


You  will  find  it  immensely  profitable  to  do  so, 


EDITOR  &  PUBLISHER 


The  Oldest  Advertisers'  and  Publishers’  Newspaper  in  America 


1475  Broadway 


Phone  Bryant  9-3052 
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EDITOR  &  PUBLISHe 
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RUDOLF  H.  HORST,  63,  managing 

editor  of  the  South  fiend  (Ind.) 
Tribune  since  1912,  died  Nov.  13,  fol¬ 
lowing  a  streptococcic  infection.  A 
native  of  South  Bend,  Mr.  Horst  be¬ 
came  a  reporter  on  the  old  South 
Bend  News  at  the  age  of  14.  He 
joined  the  Tribune  in  1898.  He  was 
grand  master  of  Indiana  Masons  in 
1935  and  was  twice  elected  president 
of  the  Indiana  Associated  Press  Edi¬ 
torial  Association.  He  is  survived  by 
his  widow  and  one  son,  Gilbert. 

J.  Howard  Gordon,  60,  for  the  past 
26  years  with  the  advertising  and 
circulation  departments  of  the  Battle 
Creek  Enquirer-News,  died  Nov.  10. 

Harry  Strickler  Shade,  60,  who  for 
ten  years  was  auditor  of  the  Rich¬ 
mond  (Va.)  Times-Dispatch,  died 
Nov.  13  at  a  Richmond  hospital  after 
an  illness  of  two  weeks. 

Mrs.  Lucie  A.  Onyun,  90,  died  at 
her  home  in  Washington,  D.  C.,  Nov. 
15.  She  was  the  widow  of  John  A. 
Onyun,  one  of  the  founders  of  the  old 
Peoria  (HI.)  Evening  Times,  and  the 
mother  of  Archie  R.  R.  Onyun,  former 
national  advertising  manager  of  the 
Washington  Times  and  now  associated 
with  the  Rodney  E.  Boone  Organiza¬ 
tion,  New  York. 

Lieut.  George  W.  Smith,  a  former 
member  of  the  staff  of  the  Asheville 
(N.  C.)  Citizen-Times,  was  killed  in 
an  airplane  crash  at  Findlay,  Ohio, 
Nov.  1.  He  was  buried  in  Arlington 
Cemetery  Nov.  7. 

Mrs.  Estelle  Shoemaker,  82,  mother 
of  Vaughn  Shoemaker,  Chicago  Daily 
News  editorial  cartoonist,  died  Nov.  14 
of  a  heart  attack,  following  a  minor 
automobile  accident. 

Lynn  Daughters,  54,  Kansas  news¬ 
paperman,  dropped  dead  in  Cimarron, 
Kan.,  Nov.  16,  of  a  heart  attack.  He 
had  been  conducting  newspaper  cir¬ 
culation  contests  for  the  past  ten  years 
in  Kansas. 

Charles  Sommers  Young,  former 
Hearst  publisher  and  nationally 
known  advertising  and  public  rela¬ 
tions  executive,  died  recently  in  Cali¬ 
fornia  after  a  long  illness.  He  held 
important  positions  with  the  San 
Francisco  Examiner,  the  Omaha  Bee, 
and  other  newspapers.  In  1922,  Wil¬ 
liam  Randolph  Hearst  made  him  pub¬ 
lisher  of  the  Oakland  Post-Enquirer, 
a  new  paper  Mr.  Hearst  had  recently 
established.  Later  he  became  pub¬ 
lisher  of  the  San  Francisco  Call. 

Solomon  V.  Cox,  43,  reporter,  Co¬ 
shocton  (Ohio)  TVibunc,  died  after  a 
brief  illness  Nov.  10.  He  was  a  former 
city  editor  of  the  Springfield  (O.)  Sun. 

Walter  S.  Flitcraft,  65,  retired 
new^aperman,  well  known  as  a  ten¬ 
nis  writer,  died  Nov.  16  at  his  home 
in  Newark,  N.  J.,  after  an  illness  of 
several  weeks.  He  entered  newspaper 
work  in  1891,  being  a  suburban  corre¬ 
spondent  for  the  Chicago  Times-Her- 
ald.  Entering  the  Hearst  organization 
in  1902,  he  was  night  editor  of  the 
New  York  American  until  1906,  when 
he  went  to  the  New  York  Globe,  re¬ 
maining  with  that  paper  until  its  dis¬ 
solution  in  1923.  Afterward  he  worked 
on  the  Sunday  edition  of  the  New 
York  Times,  and  in  1924  joined  the 
sports  staff  of  the  Newark  Evening 
News. 

HAD  SPECIAL  EDITION 

Tlie  St.  Louis  Globe-Democrat  pub¬ 
lished  with  its  Sunday,  Nov.  9  issues, 
a  40-page  special  supplonentary  edi¬ 
tion  devoted  to  "The  New  St.  Louis — 
A  Great  City.”  The  special  edition 
was  in  three  sections  and  depicted 
the  present  prosperity  and  future 
growth  of  Missouri’s  largest  city. 


CLASSIFIED 

RATES 


"HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 

4  times  —  .70  per  line 

"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 

4  times  —  .40  per  line 

PERSONNEL  SERVICE 
As  en  added  service  to  advertisers  running 
a  four  time  "Situations  Wanted"  notice, 
their  record  is  placed  in  the  files  of  the 
EDITOR  &  PUBLISHER  Personnel  Service. 
This  complete  registration  assures  adver* 
tisers*  qualiRcations  being  kept  before  em¬ 
ployers  in  the  newspaper,  magazine,  pub¬ 
licity,  advertising,  publishing,  and  allied 
professions.  Thera  is  no  fee  for  Personnel 
Service  placement  to  either  employer  or 
employe.  Registration  card  will  be  sent 
four-time  advertisers  upon  receipt  of  copy 
and  payment. 

FORMS  CLOSE  11:00  A.M.  THURSDAY 

Count  five  words  to  the  line  for  classified 
ads  of  any  nature.  Minimum  space  accept¬ 
able  for  publication  is  three  lines.  An 
EDITOR  &  PUBLISHER  Box  Number  or  vour 
own  address  as  the  signature  for  repiiM, 
is  considered  as  three  words. 


Clatiifiad  PromeNoR 

Extra  Olaeaifled  Linage  and  Revenne  Pro¬ 
ducers  over  10  years  for  more  than  100 
daily  newspaners.  JAMES  H.  PEDEN  A 
ASSOCIATES,  1074  Obispo  Avenne,  Ijong 
Beach,  California. 


Journalism 

THE  SCHOOL  OP  JOURNALISM 

Elydia  Shipman,  Director  EST.  1921 
A  small  professional  day.  eveninir 
school.  2  year  course  with  diploma  for 
high  school  graduates.  Special  Courses 
—  News,  Fiction,  Feature.  Enslish. 
Typinc.  Summer  School. 

Tinies  Bldg.  (19th  fl.lN.Y.C.  BR.  9-4896 


Ntwspapors  For  Sale 


FOR  SALE— SHOPPERS’  GUIDE 

Here’s  your  chance  to  iret  in  the  fastest 
growinR  business  in  the  South.  Located 
in  Tamps.  Florida,  an  industrial  city 
known  for  its  new  permanent  army  air 
base — its  new  shipyards — and  as  a 
canninz  center.  An  unlimited  field  for 
a  publication  of  this  kindl 

Plant  equipped  to  handle  a  daily:  also, 
a  fully-equipped  job  shop.  ’The  SHOP¬ 
PERS’  GUIDE  is  accepted  as  a  ‘Must 
Have’  by  the  people  of  this  city. 

Here  is  an  opportunity  to  investizste  a 
worthwhile  business.  Owner  must  sell 
immediately  because  of  health.  Price 
$80,000 — 25%  down — balance  5%.  Write: 

1910  Fifteenth  Street,  Tampa,  Florida 


Newspapers  Wanted 


SO  TOD  LOVE 
THE  OLD  SHEET! 

You’d  like  to  see  it  carry  on,  piloted  by 
someone  with  honor,  horse  sense,  and 
business  understanding! 

I’ve  better  than  a  quarter  century  of  suc¬ 
cessful  experience  as  newspaperman,  trade 
paper  publisher  and  Association  Secretary- 
treasurer. 

If  Yours  is  a  smallish  daily,  with  good 
earnings  record  and  general  history,  that 
will  stand  investigation,  and  you’ve 
reached  the  point  where  yon  will  sell  all 
or  a  controlling  interest  on  a  conservative 
basis,  write  me  in  strictest  confidence. 

Box  15,  Editor  A  Publisher. 

Publisher  of  experience  has  $100,000  to 
$150,000  cash  as  down  payment  for  a 
property  grossing  $300,000  to  $500,000 
a  year.  Character  of  management  will  in¬ 
sure  success.  Not  interested  in  Pacific 
Coast.  Give  as  much  detail  as  possible  In 
first  letter.  Box  4070.  Editor  &  Publisher. 


_ Nawspgpnr  IrokTS _ 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 

LEN  FEIGHNER  AGENCY,  Nashville,  Mich. 

For  Information  about  available  Pacific 
Coast  newspapers,  write  A.  W.  Stypes, 
Broker.  Mills  Tower.  San  Francisco,  Cal. 

Harwell  A  Fell,  Birmingham,  Alabama,  have 
for  32  years  negotiated  for  leadi^  U.  8. 
publishers.  Ask  for  folder — "WHY  A 
BROKER!’* 


WOULD  A  LOAN 

Help  you  to  operate  your  paper  better — 
Help  you  sell,  by  making  terms  easier — 
Help  you  buy.  if  seller  wanted  cash! 

If  so.  write  today  to: 

Murray  E.  Hill.  Broker.  Nashville.  Tenn. 


Htip  Wanttd 


Advertising  Solicitor  Wanted  by  fast-grow¬ 
ing  weekly.  Salary.  Unusual  opening  for 
live  wire.  The  Bergen  Bulletin.  696  Pali- 

sade  Avenne.  Teaneck,  New  Jersey. _ 

Editor  for  current  events  comic  magaaine. 
State  education,  experience.  Reply  Box 

57.  Editor  &  Publisher, _ 

Midwestern  newspaper  in  town  of  16.000 
needs  an  aggressive  advertising  manager. 
Prefer  man  with  experience  in  classified 
as  well  as  display.  Give  background  and 
expected  starting  salary.  Box  55.  Editor 

A  Publisher. _ 

Reporter  Wanted  for  general,  sports  and 
desk  work.  Must  be  fast,  capable.  Send 
photo  with  application.  Borger  Daily 

Herald,  Borger,  Texas. _ 

Syndicate  Sal— an — news  and  feature  syn¬ 
dicate  has  good  (mportunity  for  experi¬ 
enced  road  man.  Give  full  details,  salary 
required.  Box  67.  Editor  A  Publisher. 


TELEPHONE  SUPERVISOR 


Sltnationf  Wanted 
AdvertisiBf 


Advertising  Man,  University  gradsllr 
SDX,  draft  exempt.  Now  ad  —  ^ 


weeklies.  Layout,  copy,  promotioiT 
Successful  record.  Reputable  -tifS  *1 
Box  4078,  Editor  A  Publisher,  ""“i 

Advertising  Manager,  aggressivsT'^J 

Sroducer  of  "extra'”  linage  pro^H 
[anage-sell  with  four-man  depu^ 
Sixteen  years’  experience — elsna^ 
present  position.  Married.  36  yssni!! 
Barn  $55.  Go  anywhere.  Box 
A  Publisher.  ' 

Advertising  Manager,  resourceful  sal  ti, 
oughly  seasoned  in  local  and 
copy,  having  had  eighteen  years'  ^ 
ence  on  tough  assignments. 
to  command  respect — young  enourt  nt 
aggressive.  Prepares  own  copy  uj V 
outs.  I  am  interested  only  in  s 
nent  location  with  substantial  nevn^ 
in  the  Middlewest.  Good  reason  for 
ing  change.  Record  will  stand  cIossr  ^ 
spection.  If  linage  is  your  problm 
write  Box  3612,  Editor  A  Publisher"* 

Advertisii^  Manager — alert,  aggrtstisT^ 
ducer.  Twenty  years’  experience  is  iH 
and  small  cities.  Forty-three,  asil^ 
experience  in  local  and  national 
ployed,  handling  promotion  in  an  ^ 

300.000.  Desire  change  with  future. 

4001,  Editor  A  Publisher.  Best  refatead 


ADVER’nSING  MANAGER  or  SOUOITOI 

Wish  to  locate  permanently  with 
paper  in  mid-west  or  east,  ^re  tea 
advertising  manager  on  two  feed 
Now  working  in  south.  Efficient  at  Isresi 
copy-writing,  selling  and  contract  voti 
Married,  draft  exempt. 


Midwestern  Metropolitan  newspaper  desires 
man  or  woman  with  a  good  record  on  a 
second  newspaper,  to  handle  staff  of  14. 
Give  full  details  of  experience,  and 
methods  used  to  build  classifications. 
State  age,  salary  and  other  necessary 
information. 

Box  82  Editor  A  Publisher 

SitnaNons  Wanted 
Adainistrative 


ADV.  MGR.  —  BUS.  MGR. 
ASS’T  TO  PUBLISHER 


Aggressive,  seasoned  exeentive,  40  years  old, 
now  employed  dual  capacity  advertising 
director-business  manager  of  one  of  the 
nation's  outstanding  small-city  dailies  de¬ 
sires  voluntary  change. 

Twenty  /years’  experienee  metropolitan 
and  small-eity  daily  fields.  Thoroughly 
familiar  all  phases  advertising,  news,  cir¬ 
culation,  business  office  and  mechanical 
problems.  Good  mixer,  possessor  pleasing 
personality,  initiative,  and  leadership. 
Enviable  record  over  nine-year  period  pre¬ 
sent  connection.  Best  of  references.  Go 
anywhere. 

Box  4025  Editor  A  Publisher 


Auditor-Office  Manager — now  employed,  as¬ 
sociated  for  more  than  ten  years  with 
daily  newspapers  and  radio  stations,  wish¬ 
es  to  contact  an  organization  desirous  of 
obtaining  a  man  highly  qualified  to  act  as 
Business  Manager  or  Auditor.  Box  64, 

Editor  A  Publisher. _ 

Available  Howl  Businesa  or  Advertising 
Manager,  45,  over  twenty  years’  experi¬ 
ence  with  outstanding  papers.  Past  sev¬ 
eral  years  general  manager  medium-sized 
paper.  Not  a  chronic  job  seeker.  Excep¬ 
tional  references  will  testify  as  to  capa¬ 
bilities.  Address  Box  4086,  Editor  A 
Publisher. 


EDITOR  or  PUBLISHER 

Experience:  eleven  years  editor  metropolitan 
daily;  four  one-half  years  editor  and 
publisher  national  magazine,  which  won 
editorial  leadership  in  several  move¬ 
ments  of  national  importance;  have 
successfully  built  two  well-known  pub¬ 
lications,  and  founded  and  operated  two 
national  advertising  agencies. 

Other  pertinent  facts:  broad  business 
and  financial  experience;  well-known 
news  commentator  and  public  speaker; 
jtan  of  public  relations  experienee  tor 
industry  and  publications.  Wide  and 
intimate  acquaintance  of  a  great  num¬ 
ber  of  industrial  leaders,  publishers  and 
editors. 

Salary!  Well,  it’s  not  prohibitive 
...  for  right  opportunity,  this  can 
be  easily  adjusted. 

Box  13  Editor  A  Publisher 


Oenetal  Mawi(sr  or  Adverttstng  Maascur  of 
small  daily.  Years  of  successful  opera¬ 
tions.  Box  4085,  Editor  A  Publisher. 


UtUi^  Man.  five-and-one-half  rears  with 
Midwestern  daily,  circulation  15.000. 
Excellent  understanding  of  all  phases  of 
newspaper  work.  Started  as  office  boy — 
spent  time  in  display  and  classified  ads 
and  circulation  department — some  proof¬ 
reading  photography  and  reporting.  Will 
make  some  publisher  a  real  right-hand. 
Age  23.  May  I  send  you  further  informa¬ 
tion!  Box  60.  Editor  A  Publisher. 


Box  16  Editor  A  PtUiOa 

Advertising  Manager-Solicitor  avaOahli,  i 
resourceful,  hroad-gauged  advertisisf  as 
who  has  had  fifteen  years  of  taeeaufi 
advertising  experience  on  tough  Mtbt 
politan  assignments,  is  seeking  s  ttntm 
tion.  Have  served  on  papers  la  Iibai 
polls,  Kansas  City  and  Springfiell  nBaeii 
Prior  to  display  experience,  was  Clssiiltl 
Manager  of  medium-sized  dailies  hi  hit 
nesota  and  Georgia. 

Sound  experienee  in  general  adTertii- 
ing;  know  layouts  and  can  prepire  on 
copy.  If  linage  is  your  problem,  I  lolidi 
your  inquiry.  Am  not  "high-prieei" 
and  can  satisfy.  No  objection  to  asiU 
city  if  earning  possibilities  anl  Uvizi 
conditions  are  right.  Age  42;  mtiriil 
now  located  in  Chicago  and  STtiliMt 
immediately.  Reply  in  confldenw,  u 
Box  21,  Editor  A  Publisher. 


ATTENTION  SOUTHERN  PUBUBHERS: 
Top  Advertising  Staff  man.  fourteen  Ttin 
experience,  mostly  second  newtoiMn; 
A  1  layout  and  copy;  seeks  retm  u 
under  75,000  field  as  advertising  rnsnssw 
Record  will  stand  rigid  investintioi: 
Consider  moderate  investment.  Box  4M: 
Editor  A  Publisher. 


Classified  Manager,  Display  Saleoiu,  u 
perienced,  ambitions.  Successful  buinis 
background.  Age  39,  married.  Box  (2,  Ui 
tor  A  Publisher. 


Wanted:  Postion  on  Dally.  Display  or  clsui 
fied  solicitor.  Twenty  years'  newspaper  a 
perience.  Guarantee  results.  NsrrM 
Traveling  three  years — want  chaage.  Bo: 
4093.  Editor  A  Publisher. 


Situation*  Wanted 

Advcrtiting-Pablicity 


Experienced  Executive.  Ten  years’  pnt 
dent  of  nationally-known  iihotorrstlu 
syndicate.  Wide  contacts  with  newissK; 
and  magazine  editors,  national  publid:’ 
companies,  movie  industry  and  pubto 
or  radio  departments  in  advertisiuf 
cies.  Capable  of  writing  and  ediiiu 
features,  scripts  and  articles.  Pull  4^ 
furnished  upon  request.  Age  35,  iisdi 
Box  59,  Editor  A  Publisher.  


SitnaHons  Wantod 

QrcuUtieu _ 

Circulation  Man,  ten  years’ 

Know  many  methods  and  systems.  On 
ble  large  daily.  Handle  entire  deearta* 
on  smaller  daily.  Married,  ear,  rsfensm 

Box  4044,  Editor  A  Publisher. _ 

Circulation  Manager  dally  new^p^er.  la 
job  gave  paper  twenty  thousand  Isn* 
home  delivered  in  history.  Strong 
promoter.  Thirty-nine  years  el  age.  M 
had  both  northern  and  southern  exsv 
jobs.  Address  Box  65,  Editor  A  Pm* 
er.  Can  go  anywhere — highest  refmu* 
as  to  ability,  character,  etc. _ 

OlrcuUtion  Manager:  Home  deltvery  SO* 
Several  years’  experience.  Efflcieaim 
reliable  methods.  Good  record.  $»! 
references.  Box  4036.  Editor  A  ToFIb 
drenlation  Blanager  —  proven  record:^ 
PM  experience  Oklaboms,  Texas, 
Carolina.  Gnarantee  to  reduce  eiR 
increase  circulation  revenue.  Box  ^ 

Editor  A  Publiaher. _  —-i 

Circulation  Manager  —  88,  eircnlaM*j 
good-will  builder,  thoroughly  trsM* 
phases  of  circulation.  Expert 
experienced  for  nineteen  years.  ■  ” 
promotion,  economic  management  * 
402'9,  Editor  A  Publisher. 
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Syndicate  Features 


GOES 

DOWN  • 

DEEP 

AND  TAKES  HOLD  HARD 

The  Profoundect  Human  Interest  of  All 
Classes  of  Readers  is  Served  and 
Satisfied  by 

THE  ELLIS  LESSON 

;nie  standard  Religious  Feature  of 
American  Journalism. 

Good  for  Ovor  25  Ytars 

As  More  Than  a  Hundred  Newspapers 
WUl  Testify, 

AND  BETTER  NOW 

It  Sanely  Interprets  These  Critical  Time* 
in  the  Lirht  of  the  Bible. 

THE  ELLIS  SERVICE 

Swarthmors,  Pa. 


I  — watch  this  credit- 
1  line  spread — 

OFFERS 


DAILY — Compact  news  file  aupplement- 
inr  your  spot  coverag'e  from  abroad 
and  Washington.  Every  story  an  ex¬ 
clusive  1 

WEEKLY’ — Sparkling  schedule  of  fea¬ 
tures  including  J.  B.  PRIESTLEY 
(London).  HAROLD  J.  LASKI  (Lon¬ 
don).  FLETCHER  PRATT  (Military), 
JOSEPH  H.  BAIRD  (Washington). 

SeunpUs,  prietM  on  request 

OVERSEAS  NEWS  AGENCY 

IDt  Park  Ave.,  New  York  City 


Are  You  Satisfied  with 
Your  Present  Church 
Page? 

DOES  IT  FALL  FLAT— LACK 
INTEREST  —  NEED  BRIGHTENING? 

LEI  US  SHOW  YOU  HOW  WE  HAVE 
SUCCESSFULLY  HELPED  DOZENS  OP 
OUTSTANDING  DAILIES  BUILD  UP  REAL 
READER  INTEREST  WITH  OUR  NEWS, 
FEATURES,  CARTOONS. 

Send  Today  lor  Samples  and 
Low  Rates 

RELIGIOUS  NEWS  SERVICE 

381  FOURTH  AVENUE.  NEW  YORK 


LONDON  CORRESPONDENT 

British  Fleet  Street  journalist  wants  to 
cover  Britain  for  reputable  newspapers 
or  magazines.  Exclusive  news,  interviews, 
articles  or  London  column.  Draft  exempt. 
Minns,  16  Thurlow  Boad,  London,  N.W.  3 


SiniN'  ON  DYNAMITE!  by  BRESSLER 


Sltaatlons  Waatcd 
Editorwl 


Artist:  Photo  Layout — retoucher — brush  air 
brush;  fourteen  years’  midwest  newspa¬ 
per.  Age  29,  married.  References — sam¬ 
ples.  Box  30,  Editor  &  Publisher. 


Brown  graduate,  five  years’  exjMrience  re¬ 
write — geeral  reporting  New  England  and 


CARTOON  OF  THE  WEEK 

— «prMria9  la  all  cllaaf  papars  of 

BRESSLER  C^^TOONS 

TIMn  SLOG  MTS  Sroadwav  IRW  TOUt 


Shop  at—  the  equipment  mart  —And  Save 


New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


New  Jersey  daiUes  and  AP.  Willing  to  Compeslag  Reoai  Eqaipmaat  For  Sola  Machanical  Eqaipmaaf  Wanted 

go  anywhere.  Box  4068,  Editor  A  Pub-  _  _  _  _ 

liaher. _  — pjgjj  tojay  foj-  tomorrow’s  needs.  Wanted — Fonts,  molds,  msgazines,  motors. 


— _  Act  now — plan  today  for  tomorrow’s  needs.  Wanted — Fonts,  molds,  magazines, 

Oapahle  Editor-Manager,  age  40,  seeks  .  ■  .Lifiatypg^N  escapements,  magazine  cradles  at 

TOUGH  JOB,  daily  or  weekly.  Box  2,  ' — t-iwoTTFa_.  j  Linotype  and  Intertype  parts  an 

Editor  &  Publisher. _  Blue  Streak  saves  more  than  it  costal  series.  We  buy,  sell  and  trade. 

Oapahle,  employed  editorial  writer,  eleven  -  t  nA/vtu 

years  experience  as  editor,  news  writer  Buy  Linotypes,  Intertypes  from  practical  m  ,  MONTGOMERY  &  BACON 

on  dAiliARf  nollaiTA  irrafliiMfA  RA  murriAfl  ma<*hiniafa  TTnAnnttllodI  VfkInM  T.aw*  ■lOW&naft 


escapements,  magasine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  ns 
your  needs. 


on  dailies;  college  graduate,  34,  married. 
Box  4010,  Editor  A  Publisher, _ 

Deskman — edits  copy,  writes  punch  heads. 
Reporter  six  years’  experience.  Age  28, 
draft  exempt.  Available  immediately.  Box 
4090,  Editor  k  Publisher, _ 

Deskman-Beporter,  27,  single,  sober,  de¬ 


mschinists.  Unequalled  values.  Largs 

stock ;  all  models  on  hand  for  quick  turn-  ,  .  „  . , 

over.  Everything  for  the  composing  room.  _ 

LINOTYPE  MAINTENANCE  (COMPANY  HelTelman,  406  W.  Pico,  Los  Angeles 

496  Broome  Street  New  York,  N.  Y.  ■  = 

-  Fhofo-Engraving  Eqaipmaaf  For  Sol# 

Model  OSM  42-pica  Intertype,  side  auxiliary  a.i.  d  ;  - ; — 

Model  C  Intertype,  42-pica  For  ^e  — Reconditioned  Photo  Engraving 

Model  2'6  Linotype,  new  style,  single  box  Cameras  with  arc  lamps,  several  different 

distributor  types  and  sizes — some  with  lenses. _ 

Models  6^,  8  and  14  Linotypes  CHEMOO  PHOTOPRODUCTS  COMPANY 

Models  0  and  OSM  Intertypes  230  W.  4lBt  Street  New  York  City,  N.  Y. 


years'  college,  now  telegraph  editor  south 
ern  daily.  Go  anywhere.  Box  4027,  Editoi 
&  Publisher. 


Editor,  WHter,  Puhliclty  Man— desires  job  Cylinder  Presses,  Automatic  Presses 
with  daily.  Five  years’  gathering,  writ-  *00  fonts  Linotype  Mats 
ing,  editing  all  tsrpes  of  news  for  West  Complete  Giant  Caster  Equipment 


ferred  (3A),  eight  years’  experience,  two  ^  Linotype,  new  style,  single  box 

years’  college,  now  telegraph  editor  south-  distributor 


Models  0  and  OSM  Intertypes 


Phila.  weekly.  Also  does  work  with  large  Monotype  Casters,  Keyboards,  Matrices  and  110  ^Iton  St. 


Photo-EngraTing  Equipment  and  Metals 
E.  T.  SULLEBARGER  (X). 


Phils,  publicity  firm,  space  sports  with  Molds 

PhTla.  daily,  free  lance  news  and  fea-  ... 

tures  with  two  others.  Experienced  in  Complete  details  upon  request. 

makeup  and  headline  writing.  Has  done 

campaign  publicity  and  speeches  for  PAYNE  &  WALSH  CORPORATION 
prominent  political  candidate.  College  82  Beeknutn  St.,  New  York,  N.  T. 

graduate,  single.  26,  deferred.  Employed. _ 

but  available  almost  immediately.  Write: 

John  Gaudio.so.  315  North  64th  Street.  MONOTYPE  THOMPSON  CASTING  MA- 


New  York,  N.  Y. 


538  S.  Clark  St. 
_ Chicago,  Ill. 


PAYNE  Sc  WALSH  CORPORATION 
82  Beeknutn  St.,  New  York,  N.  Y. 


Philadelphia,  Penna. 

EDITORIAL  CARTOONIST 
Young  editorial  cartoonist,  experienced,  with 
striking  technique  and  abundance  of  ideas, 
wants  position  with  independent  newspa¬ 
per.  Salary  $65.  Go  anywhere.  Box  5, 
Editor  Sc  Publisher. 


If  you  want  experience,  stability  and  judg¬ 
ment.  I  am  your  man  I  Twenty-five  years 
as  Editor,  Editorial  Assistant  and  Re 
porter.  Lived  in  France  for  many  years. 
Well-acquainted  with  language  and  peo¬ 
ple.  Will  go  anywrhere  in  United  States. 


CHINE.  Complete  with  2  molds  and  73 
fonts  of  mats  casting  from  6  to  48  points. 

INTERTYPE — MODEL  C.  with  1  extra 
magazine  and  4  fonts  Vogue  mats. 

MONOTYPE  MATS  IN.  CASES 

Stymie  $190  with  #390  10  and 
12-point. 

San  Serif  #329  with  #330  8  and 
12  point. 

Bodoni  #375A  with  #375C  and 
275K,  8  and  10  point. 

Bookman  #98  with  #98K.  8  and 
12  point. 

Caslon  #337E  with  #337G.  10 

and  12  point. 


Press  &  Staraetypa  Eqaipmaaf  For  Sale 

For  Sale:  One  Model  A  eight-page  Duplex 
flat  bed  press.  In  excellent  condition. 
Reason  for  sale  combining  of  plants. 
Reasonable  price  for  quick  sale,  l^ibnne 
Publishing  Company.  Hyde  Park.  Mass. 

Hoe-48  page,  3  deck,  4  plate  wide  newsiiaper 
press,  22%'  cut-off,  7/16*  plate.  This 
press  is  in  fine  shape  and  can  be  seen 
in  operation.  Bargain  for  quick  removal. 

GRAPHIC  MACHINERY  EXCHANGE.  INC 

30  West  24th  Street _ New  York,  N.  Y. 

Hoe  64-page  Msgailne  Press  with  one  extra 
color  cylinder,  4-psge  insert-feeder.  Type 
M$e  9  X  14,  delivered  sise  10%  x  15%. 
Wire  stitch,  motor  equipment.  Boxed 
Detroit  for  shipment.  (5spper-Harman- 
Slocum,  Inc.,  1013  Rockwell  Avenue, 
Cleveland,  Ohio. 


;  m  unuvu  oiaies.  .^HE  VANCE  R.  HOOD  CO 

Editor  A  Publisher  225  Varick  St.,  N.  Y.  C.  WAlkei 


Experienced  Reporter.  General  aasignment, 
features,  rewrite.  Age  29.  Attractive 
personality,  ambitions.  College.  Reputa- 


Machaalcol  Eqaipmaaf  For  Sola 


tion  for  accurate,  complete  reporting.  Duplex  Press  8  page;  model  C  Intertypes; 
Box  4024,  Editor  St  Publisher.  Linotypes,  models  5-8-14;  Cylinder  and 

'  .......  equipment.  Antomstics. 

Peatures,  editing,  mnsic,  theater  reviewing-  NORTHERN  MACHINE  WORKS 

Eight  years  New  York  experience.  Best  Marshall  Sc  Jefferson  Sts.  Phila.,  Penna. 
references.  Age  81.  Will  go  anywhere.  Box  - - - - - 


4088,  Editor  Sc  Pnblisher. _ 

I’m  The  Guy  who’s  a  thoroughly  competent 
eopyreader,  deskman,  reporter,  writer. 
Age  29,  married,  five  years’  daily  experi¬ 
ence,  references.  Now  employed — want 
change.  Box  4033.  Editor  Sc  Pnblisher. 

Metroiwlltan  Reporter,  27,  seeks  daily  or 
weekly  post.  Draft  exempt,  six  years 
background.  Box  3086,  San  Francisco, 
California. 


Metal  Pot  2V2'ton  howl  shaped  with  steel 
shell  to  support — crucible  like  new.  Press- 
Gazette,  Green  Bay,  Wisconsin. 


Hoe  4-deck  two  plate  wide,  22%*  ent-off, 
modern  drive,  color,  stereotype  equipment. 
OD  (X).  Box  491,  Boise,  Idaho. 

WAlker  6-6083  Wood  Antoshaver,  factory  rebuilt  and  guar- 

. anteed.  Also  Pony  and  Junior  Anto- 

I  -  «#»!•  plates  and  hand-box  equipment.  Wood 

r  ror  aoiw  Newspaper  Machinery  Corporation.  Plain- 

- -  field,  N.  J. 

1  C  Intertypes;  —  '  — - 

:  Cylinder  and  Wood  Typ#  For  Sal# 

8-  - — — — - - - 

S  WORKS  WOOD  TYPE  FOR  NEWSPAPERS 

Phila.,  Penna.  Used  by  leading  Dailies  of  the  Country 

iped  with  steel  American  Wood  Type  Manufacturing  Co. 
like  new.  Press- 

jnsin.  270  Lafayette  St.,  N.  Y.  C.  Write  for  catalog. 


Sifaatieas  Waated 

Editorial  (Cant’d) 


Sifaations  Wanted 
Editorial  (Cant’d) 


Photographer — 23,  capable,  sober.  1-B  in  Reporter,  age  24.  employed,  seeks  advance- 


Movle  Book  Critic — RKO,  Colombia,  Arti-  Box  58,  Ei 

cles,  stories  published.  Originality,  ag-  - - 

gressiveness.  College,  0PM  radio.  Desire  Photographer 
magazine,  newspaper  or  publicity  post.  ence.  You 
Box  4030,  Editor  Sc  Publisher.  exempt.  S 


draft.  Two  years  400,000  daily.  Go 
anywhere.  Own  outfit.  Speak  Spanish. 
Box  58.  Editor  Sc  Publisher. 


ment.  Experienced  all  beats — desk,  re¬ 
write.  Car.  Draft  exempt.  Box  54. 
Editor  &  Publisher. 


Three  years  broad  experi-  Reporter,  25.  formerly  associate  editor  of 


ONE  FOOT  IN  HEAVEN 


ence.  Young  college  graduate.  Draft 
exempt.  Sports  writing.  Go  anywhere. 
Own  complete  equipment.  Box  33.  Editor 
&  Wblisher. _ _ 


newsmagazine,  now  with  country  weekly, 
wants  position  on  daily  within  100  miles 
of  New  York.  Unmarried:  1-B  in  draft. 
Box  50.  Editor  &  Publisher. 


Public  Relations  Director,  years  of  experi-  -  - - - — - - — - 

ence  in  public  and  press  relations  for  Beporter,  desk  man,  wide  experience,  draft 


'Th.i’.  nrhAt  T’d  hHve  and  vnn’d  )iavB  a  ence  in  public  and  press  relations  lor  uiiui,  wiue  experience,  arait 

capable  telegraph  editor,  deskman,  repor-  large  corporation;  also,  political  and  f ran-  thoMuVhlv**reliable^''^avail'hl*  '"h 

ter,  makeup  man,  age  29,  University  grad-  chise  campaigns;  experienced  newspaper-  llVe  Box Fditer  ^  ‘ 

uate,  six  years’  experience.  man.  Box  8,  Editor  Sc  Publisher.  tice.  Box  4062,  Editor  &  Publisher. 

est^l?rMrt^e‘4orid-^LT‘to^‘^*chance  Reporter.  22.  accurate,  sober,  responsible  :  Reporter,  revrelte  man;  32’ ;  twelve  years  on 
Box  46  Editor  A  Publisher  Editor  &  Publisher.  unertawrite.-  j _ 


on  me,  so — why  don’t  youl 


exempt:  currently  free-lancing  in  Texas; 
thoroughly  reliable;  available  short  no¬ 
tice.  Box  4062,  Editor  A  Publisher. 


big  city  dailies;  employed — seeks  change. 
Box  3.  Editor  &  Publisher. 


Editor  A  Publisher 


**  Please  CanceV^ 

Means  Another  Job 

When  Harold  P.  Kane,  now  with  the  Lancaster  Newspa¬ 
pers,  Inc.,  of  Lancaster,  Penna.,  landed  that  job  he  wrote: 

Inasmuch  as  I  have  accepted  this  position  /_  wish  to 
have  my  ad  under  SitvxUions  Wanted  discontinued.  I 
deeply  appreciate  the  excellent  service  you  have  ren- 
dred  in  my  behalf. 

A  classified  Situations  Wanted  ad  can  mean  a  job  for  you. 
Details  in  classified  masthead. 

CLASSIFIED  DEPARTMENT 

Editor  &  Publisher 

1700  Times  Building  New  York,  N.  Y. 


SxKirtawxiter,  eopyreader,  nineteen  years* 
experience.  New  England,  New  York  state. 
Bowling  specialist.  Draft  exempt.  Mar¬ 
ried.  Box  4037,  Editor  A  Publisher. 

Swing  Man — Able  to  handle  any  desk  in  edi¬ 
torial  room.  Employed  but  seek  advance¬ 
ment.  Six  years’  experience  in  four 
states.  Married,  31,  college  degree.  Box 
4081,  Editor  A  Publisher. 


Telegraph,  city,  news  editor;  slot,  makeup 
expert:  eopyreader;  life  background:  no 
bombast,  booze;  reliability,  initiative  un¬ 
questioned;  43,  single;  good  health; 
personable;  best  references;  anywhere — 
east  preferred;  reasonable.  Box  40. 
Editor  Sc  Publisher. 


SItaatioas  Waatod 
Mockaoieal 


Compositor,  age  35.  fast,  accurate,  original, 
makeup,  Ludlow.  Desire  permanent  con¬ 
nection,  preferably  day  work.  Box  61. 
Editor  A  Publisher. 


Mechanical  Snperlntendent,  Presa  Foreman. 
Color  and  black.  Experience  all  depart- 
menta.  Excellent  references.  Box  dOSS 
Editor  A  Pnblisber. 


Printer,  capable  typographer — now  employed 
as  working  foreman — wants  ad-man  or 
makeup  job.  Box  10,  Editor  A  Pnblisher. 
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SHOP  TALK  AT  THIRTY 


A  NUMBER  of  newspapers,  including 
the  New  York  Times,  have  editori¬ 
ally  protested  the  continued  use  of 
the  terms  “draftee” 
and  “selectee”  as  de¬ 
scriptive  of  the 


Get  Rid 
of  Tho  "EE" 
Words 


By  ARTHUR  ROBB 

is  of  “broad  brass”  for  the  big  stripes 
on  the  admirals’  cuffs;  among  Ameri¬ 
can  railroad  men,  “brass  hat”  sur¬ 
vives  as  slang  describing  an  indefinite 
range  of  officials. 

It  is  surprising  how  little  of  the 


and  which  are  completely  silent  as 
to  the  results  of  such  action.  Col. 
Knox  and  President  Roosevelt  have 
not  denied  that  enemy  ships  have 
been  sunk  as  the  result  of  our  ac¬ 
tivity — and  the  absence  of  positive 


EDITOR  &  PUBLISH  EB 


and  a  fond  mother  brought  it  to  out 
of  our  newspaper  friends  in  Manhit. 
tan  and  it  was  printed,  a  couple  ^ 
months  after  the  scrap,  and  at  a  tin^ 
when  the  Lost  Battalion  was  puttnu 
all  other  A.EJ*.  news  in  the  shadow 
We  don’t  believe  that  letter  to  th 
folks  made  any  dent  when  it 
printed — or  since.  It  did,  Howctb 
come  to  the  attention  of  the  wife  d 
a  young  fellow  who  was  side  by 
with  us  when  a  little  chip  of  shrapncj 
hit  his  temple,  and  we  did  have  the 


listed  men  in  the  new  pungent  slang  of  the  armed  forces  assertion  or  denial  lends  credence  to  privilege  of  telling  her  approxinuteh 
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finds  its  way  into  civilian  talk 
newspaper  columns.  A  lot  of  it  is 
interestingly  allegorical,  practically  all 
of  it  is  accurately  descriptive  to  the 
people  who  use  it,  and  almost  none 
of  it  is  unfit  for  repetition  in  the  most 
delicate  company.  The  poorest  of  it 

outranks  any  of  the  new  “ee”  words  _ 

services,  where  these  forms,  like  so  as  desirable  additions  to  the  language,  an  ingenious  enlisted  man — and  we’ll  of  seeing  other  young  men  die  easQ; 

many  other  accretions  to  the  Ameri-  We  don’t  think  Henry  Mencken  will  ask  Col.  Knox  to  go  back  to  his  own  or  horribly,  of  taking  prisoners  and 

can  language,  probably  originated.  nominate  them  for  his  “American  days  in  junior  ranks,  as  we  do,  for  a  talking  to  them  in  an  approximatjon 

They  are  artificial  if  not  down-  Language”  series,  and  we  recommend  check  on  this  assertion.  Men  simply  of  their  own  language,  of  getting  mon 

that  they  be  quietly  dropped  from 
newspaper  vocabularies.  Just  say 
“soldier”  and  keep  everybody  happy. 


U.  S.  Army.  We 
want  to  say  a  loud 
“Amen,”  and  to  whisper  softly  that 
the  copy  desks  and  reptorters  on  these 
papers  apparently  don’t  read  edi¬ 
torials.  'ITie  ugly  words  roll  merrily 
along  in  the  news  columns,  generally, 
be  it  said,  in  the  report  of  the  wire 


these  unofficial  reports  of  shooting  in 
distant  seas. 

We  don’t  think  Col.  Knox,  or  the 
most  censorious  admiral  or  captain 
is  going  to  keep  the  sailors  from  writ¬ 
ing  home  of  what  they  think  they  have 
experienced.  There  never  was  a  cen¬ 
sorship  plan  that  couldn’t  be  licked  by 


where  we  had  buried  the  boy 
our  own  hands  when  the  machine 
guns  slacked  off. 

Maybe  that  was  a  contribution,  « 
maybe  not.  For  one  thing,  it  put  infc 
black  and  white  the  red-hot  recolkc- 
tions  of  a  young  man  who  had  the 
experience  of  risking  his  own  life  ggii 


right  offensive  in  the  ears  of  a  lover 
of  good  English.  There  is  no  basis 
for  them  in  the  Selective  Service  Law, 
the  Army  Regulations,  or  the  Ar¬ 
ticles  of  War.  Once  a  man  raises  his 
right  hand  before  the  inducting  officer, 
he  is  a  soldier  for  all  purposes  of  dis¬ 
cipline.  Unofficially,  he  may  be  known 
as  a  recruit,  a  “rookie,”  or  any  one 
of  a  number  of  words  that  have  come 
down  in  oiu:  Army’s  history.  The 
Navy  has  another  set  of  terms,  and 
it  never  has  had  to  translate  “draftee” 
or  “selectee”  into  sea-going  English. 
The  Marine  Corps  has  been  equally 
fortunate.  “Trainee,”  which  might  be 
used  by  either  the  Navy  or  the  Ma¬ 
rines  with  as  much  correctness  as  it 
is  of  the  Army  recruits,  has  not  flow¬ 
ered  at  Norfolk.  Great  Lakes,  or 
Quantico. 

We  don’t  claim  that  newspaper 
language  should  be  limited  to  words 
which  already  have  dictionary  sanc¬ 
tion.  If  it  were,  the  common  speech, 
not  only  of  America,  but  of  the  British 
possessions  and  even  of  the  old  Con¬ 
tinental  lands,  would  be  poorer  for 
the  lack  of  many  husky  descriptives. 
To  live,  a  new  word  oiight  to  ^  de¬ 
scriptive,  even  in  allegory,  and  not 
a  mere  adjective  synthesized  from  a 
verb. 

To  get  back  to  Army  slang,  for  in¬ 
stance,  how  many  know  the  origin  of 
“shavetail,”  applied  e^)ecially  to  Am¬ 
erican  second  lieutenants  but  under¬ 
stood  even  in  the  German  and  Rus¬ 
sian  armies,  which  have  a  slang  of 
their  own? 

Well,  back  in  the  days  when  the 
U.  S.  Army  was  chasing  Indians  all 
over  the  West,  it  found  that  its  slow- 
moving  supply  wagons  could  not  keep 
pace  with  the  plains-wise  cavalry  of 
the  Sioux,  Apaches,  etc.,  and  one 
bright  general  decided  that  additional 
pack  mules  might  be  the  answer. 
Hundreds  of  them  were  brought  from 
Missouri,  and  to  distinguish  them 
from  the  trained  and  seasoned  stock 
already  with  the  Army,  their  manes 


Navy  Shuts 
Dowu  On 
Lutturs 


STILL  on  “defense.”  We  picked  up 
in  the  morning  papers  Secretary 
Knox’s  objections  to  the  publication 
of  letters  from  men 
serving  with  units  of 
the  fleet  on  move¬ 
ments  which  might 
have  involved  hostile 
contacts.  We  can  un¬ 
derstand  Col.  Knox’s  viewpoint,  being 
one  who  was  under  similar  rules  in 
the  war  of  long  ago  and  being  on  rec¬ 
ord  as  an  unintentional  violator  of 
those  rules. 

Like  most  of  the  young  A.E.F.  fel¬ 
lows  of  23  years  ago,  we  got  into  an 
occasional  brush  with  the  Germans. 
It  might  have  been  a  day,  two  days,  or 
a  week,  that  we  stayed  in  fairly  close 
contact — so  close  that  you  couldn’t 
take  time  out  for  such  ordinary  con¬ 
veniences  as  a  wash  or  a  shave.  You 


will  not  be  limited  to  the  formalized 
reports  to  the  folks  at  home  that  the 
censor  prescribes,  and  that  goes 
whether  they  are  regular,  reserve, 
drafted,  commissioned,  or  non-com¬ 
missioned.  News  can’t  be  suppressed, 
even  for  the  most  valid  strategic  or 
psychological  reasons. 

•  •  * 

MAYBE  we’ve  told  this  yarn  before. 

If  so,  skip  it.  Our  outfit  had  been 
in  France  for  three  months.  Its  pres¬ 
ence  on  the  front  line 
had  been  identified 
by  the  Germans,  just 
as  we  had  learned  by 
the  capture  of  prison¬ 
ers  the  identity  of 
opposing  divisions.  This  writer,  after 
a  couple  of  front-line  trips,  had  been 
detailed  on  brigade  liaison,  which  was 
a  pretty  lazy  job— although  it  did 
provide  a  couple  of  tales  which  may 
be  related  some  day.  Anyway,  with 
nothing  to  do  but  read  the  Paris  edi¬ 
tions  of  the  New  York  Herald  and  the 


Wu  Wrote 
Lottors  From 
Fraueo,  Too 


of  his  platoon  through  a  double  n. 
filade  of  machine  gun  fire,  of  lying  b 
a  hole  by  a  muddy  little  river  while 
the  hostile  artillery  plastered  botk 
water  and  banks  with  hot  hardware 
for  the  better  part  of  12  hours,  of 
surviving  a  five-hour  gas  barrage,  of 
watching  the  swish  of  a  German  flan;, 
menwerfer  lick  the  ear  off  an  old 
friend,  of  seeing  a  chunky  bowling 
champion  defend  his  position  with  ao 
automatic  rifle  until  his  ammunitiaii 
ran  out  and  then  swing  the  butt 
against  invaders’  heads  until  he  aloK 
remained  standing.  Those  memories 
may  not  be  worth  the  cheap  note 
paper  that  originally  received  them 
or  the  column  of  newsprint  that  they 
later  occupied — but  they  are  part  of 
this  man’s  life  and  they  have  in¬ 
fluenced  many  of  his  acts  in  the  suc¬ 
ceeding  quarter  century.  There  must 
be  thousands  like  him. 

So,  with  all  the  deference  that  is 
due  to  the  wide  experience  of  Secn- 
tary  Knox  as  a  newspaperman  andi 


ducked  machine-gun  bullets,  swivel-  Chicago  Tribune  at  the  little  deserted  soldier,  we  can’t  go  along  with  hn 


hipped  past  shell  fragments,  buried 
your  dead,  bandaged  your  wounded, 
and  got  back  to  a  plac^  that  seemed 
like  civilization  because  you  couldn’t 
hear  the  roar  of  the  guns  or  watch 
their  heat  lighting  in  the  evening’s 
darkness. 

Nine  out  of  ten  of  the  boys  sat  down 
in  that  comparative  quiet  to  write  a 
piece  to  the  girl  or  the  family — and  a 
lot  of  the  boys  were  much  better  re¬ 
porters  than  their  superiors  ever  sus- 


village  of  Vaqueville,  Lorraine,  he 
noted  in  both  the  Paris  papers  that  the 
transport  which  had  brought  him  to 
Europe  had  just  been  sunk  in  a  heroic 
nmning  fight  in  the  Irish  Channel. 
That  had  all  been  passed  by  the  cen¬ 
sor,  including  the  name  of  the  ship 
and  the  place  of  her  last  battle.  Your 
correspondent,  assuming  that  the  news 
had  already  been  printed  in  the 
U.  S.  A.,  wrote  a  letter  to  the  young 
lady  he  had  left  in  Brooklyn,  mention - 


pected.  Some  of  them  did  spread  it  ing  the  fact  that  he  had  traveled  on 


thickly,  maybe  most  of  them  made 
more  of  their  events  than  ever  would 
have  been  told  by  a  communique — 
but  what  they  wrote  is  the  stuff  of 
which  history  is  made.  Certainly, 
most  of  it  has  to  be  disregarded  as 
the  observations  of  men  who  had  all 
too  little  chance  to  see  beyond  a  50 
yard  radius  of  their  own  rifle  sights, 
but  the  individual  pattern  fits  into  a 
mosaic  picture  of  the  whole. 


that  ship,  with  a  few  circumstances  of 
the  voyage.  There  wasn’t  a  fact  in  it 
that  could  have  helped  the  Germans 
identify  a  single  American  regiment, 
brigade,  or  division.  That  news  was 
three  months  old  when  it  was  written, 
and  was  certain  to  be  at  least  a  month 
older  when  it  reached  New  York — 
and  by  that  time  the  Germans  were 
completely  beyond  wondering  what 
troops  had  left  New  York  in  the  “Jus- 
ticia”  in  March.  But  the  young  lieu¬ 
tenant — a  stranger,  incidentally  a  law- 


Maybe  the  Navy  letter  writers  have 
were  reached  and  their  tails  shaved,  been  drawing  the  long  bow  when  they 

That,  according  to  Fairfax  Downey,  told  of  working  with  British  ships  in  yer  in  civil  life — sternly  admonished 
in  his  new  “Indian-Fighting  Army,”  pursuit  of  hostile  raiders.  Maybe  they  us  to  tear  up  the  letter  and  there- 

was  shortly  transferred  to  newly-  didn’t  know  what  they  were  talking  after  avoid  giving  any  information 

minted  second  lieutenants  who  thought  about  when  they  told  of  knocking  out  which  was  forbidden  by  regulations, 

they  knew  all  about  fighting.  It  has  submarines.  We  suspect,  indeed,  that  We  probably  should  have  been  court- 

the  Navy  “head”  is  as  productive  as 
the  Army  latrine  of  news  that  has  no 
foundation  in  fact.  It  must  be  said, 
however,  that  these  letters  do  get 
:»eemingly  of  British  military  origin  in  home,  that  they  are  repeated  by  ad- 
the  days  when  general  officers  wore  miring  parents  to  a  friendly  circle, 

a  pound  or  so  of  gold  lace  on  their  and  that  they  get  a  circulation  that 

headgear,  has  outlived  that  decoration  way  that  may  be  far  out  of  proportion 
in  His  Majesty’s  forces,  but  persists  to  to  their  factual  importance, 
some  extent  in  our  own  Army,  where  Be  that  as  it  may,  they’ll  be  be¬ 
lt  has  little  or  no  historic  background,  lieved  ahead  of  Navy  communiques 
We  have  never  heard  of  its  use  by  which,  for  understandable  reasons,  _ _ 

the  Navy,  where  high  officers  still  conceal  the  names  of  American  ships  ter  to  the  folks  at  home.  It  still  is  a 

v-ear  gold-trimmed  visors.  Navy  talk  involved  in  action  against  an  enemy,  good  battle  story,  if  we  do  say  so. 


stuck,  even  though  its  origin  has 
long  since  been  forgotten,  even  in 
Army  circles. 

“Brass  hat”  is  another  title  that, 


martialled  if  we  had  been  under  his 
immediate  discipline.  Anyway,  we  put 
the  same  letter,  carefully  rewritten, 
into  a  base  censor  envelope,  and  it 
reached  its  destination. 

A  few  weeks  later,  more  stirring 
events  came  our  way.  We  came  out  of 
a  ten-day  scrap  as  one  of  35  survivors 


idea  that  sailors  can  be  kept  from  tell 
ing  yams.  As  an  alternative,  we  rec¬ 
ommend  that  the  Navy  loosen  k 
definition  of  information  useful  to  c 
enemy,  give  the  public  every  possibit 
fact,  and  reduce  public  dependence  a 
private  reports  and  rumors  to  a  mini¬ 
mum. 

N.  Y.,  N.  J.,  ihiblishers 
Behind  Stomp  Plan 

At  a  special  convention  of  the  Net 
York  State  Publishers  As^iatkn 
in  Syracuse  Nov.  14,  53  representative 
of  daily  newspapers  in  the  stale 
unanimously  endorsed  the  progra 
of  the  United  States  Treasury  to 
have  newspaper  boys  sell  Defeme 
Stamps. 

The  plan  was  presented  by  vice 
president  James  E.  Stiles,  Sydne; 
Mahan,  Secretary  of  the  Treasury 
Morgenthau’s  personal  representatiw. 
and  Howard  W.  Stodghill,  busines 
manager  of  the  Philadelphia  BulUtn- 

New  Jersey  newspapers  also  made 
plans  this  week  to  enlist  their  news¬ 
boys  in  the  campaign. 

Walter  Dear  of  the  Jersey  JourwL 
ANPA  president,  and  Harry  G.  Kalkf 
of  the  Newark  Evening  News,  led  i 
session  at  the  Robert  Treat  hote 
Newark,  during  which  all  seven  men- 
bers  of  the  newly-formed  committe 
pledged  the  aid  of  their  organizatk* 
in  fostering  the  stamp  plan.  New  Jer¬ 
sey  Press  Association  Secretary 
Frank  Hutchinson  said  that  the  oii 


of  a  company  that  had  been  243  bar  to  100%  effort  might  be  the  dii 
strong.  Without  emphasis  on  that  ficulty  of  the  states’  metropoUN 
gruesome  fact,  we  told  what  we  still  papers  in  working  out  the  plan  • 
think  was  a  pretty  good  story  in  a  let-  fimction  harmoniously  with  the  deile 

distribution  system  used  by  the  laij* 
dailies. 


